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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - 

	Answer: The cleaners of London website load’s quickly and is easy to access. Pages open within a few seconds allowing visitors to view information without any delays. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages, including services, pricing, contact, FAQs. A customer can navigate using the main menu at the top of the homepage. Each menu item links directly to the relevant page, and buttons on the homepage also guides users to booking or service information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, the cleaners of London website allow customers to make bookings directly online. There is a clear “Book Now” button on the homepage and subpages, which takes users to a form where they can select services.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability can be improved by adding a search bar and a live chat for instant support. This would enhance mobile compatibility making booking simpler, and using more clear navigation labels would make the website easier and faster for users to navigate.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The cleaners of London website have a neat and professional appearance, with clear headings, bright visuals, and a simple colour scheme. On a computer, the layout is wide and well-spaced, while on a mobile phone it shifts to a vertical format. Although some elements are smaller on mobile, the site stays clear, readable, and easy to use on both devices.


	Question 2b -  How does the website use imagery, video, and colour? 


	Answer: The website uses clear, high quality images showing cleaning staff and equipment to show its services. It uses blue and white giving the site a professional and trustworthy look. There are no videos, but the combination of images and colours helps direct attention and makes the website visually easy to follow.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The cleaners of London does not include a live chat feature. Customers need to use phone, email, or the booking form to make enquires. Which makes it slightly less convenient for users as it may take longer to get answers compared to a live chat.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes website links to social media platforms. These links are clearly visible and takes users directly to the company’s social pages. They help promote the business and allow users to see reviews and updates.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The cleaners of London website clearly present’s its services through dedicated sections on the homepage and services page. Each cleaning service is explained with short descriptions that outline what is included. Headings, images, and navigation links help customers quickly understand the different options available. This organised structure allows visitors to easily identify the type of cleaning service that best meets their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer feedback is accessible through review sections and external review platforms linked on the cleaners of London website. These reviews allow potential customers to read about other users experiences with the service. The presence of multiple reviews suggests that the company receives ongoing feedback which indicates that the information is current and helps build trust with prospective customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cleaners of London website promote his services as high quality by highlighting professional staff, reliable Service, and positive customer feedback. Clear descriptions of cleaning standards and experience help build confidence in the company. A customer may choose or recommend the service because of its strong reviews, clear service information, and the convenience of booking directly through the website.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The cleaners of London website provide some Pricing information; Full cost may depend on the type of service and specific requirements. This means customers may need to request a quote for Accurate pricing. This approach allows the company to adjust prices based on individual needs, which can reflect the level and quality of service provided rather than offering fixed prices. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning services in London

	
	2.House cleaners London 

	
	3.  Domestic cleaning London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When appropriate search terms are used, the cleaners of London website is listed within the first page of results. In this instance it appeared in fourth position. Being ranked this highly improves the company's visibility and increases the chances of users selecting the website over others.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The cleaners of London website remains’ highly relevant in today's UK business environment. Websites serve as a key point of contact for customers, providing essential information about services, pricing, and booking options. They also help establish trust through professional design and customer reviews. In a digital-focused market many customers expect companies to have an online presence. A clear user-friendly website supports customer engagement, improves visibility, and allows businesses to compete effectively making it an important asset for modern companies.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation for the cleaners of London website is to add a live chat feature. This would allow potential customers to ask questions instantly, receive immediate support, and clarify service details or pricing. Incorporating live chat would enhance user experience, reduce response time, and increase customer satisfaction. In a competitive market, providing instant communication can build trust, encourage bookings, and improve the company's overall online accessibility and professionalism.
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