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Travel Motivation and Intention of Hong Kong Senior Market
INTRODUCTION
The rapid development of Hong Kong's tourism outbound market has attracted more and more international attention and academic research. People's way of thinking and behavior are often subject to their background and many attributes. 
According to the source of Export.gov (2016), there are some reasons as explained below:

(1) HK is a relatively small city with the most crowded population in the world. HK has insufficient recreation facilities. Therefore, HK citizens usually travel aboard when they have holidays.

(2) HK is the third highest GPD per citizen in Asia. They have higher leisure money to spend. 

(3) HK has excellent accessibility with great infrastructure such as the awarded international airport, railways and subways, ferry, etc. Excellent location geographically as the hub in the Asia connecting to the other continents. 

(4) Lots of the citizens in HK speak fluent English and able to understand English which encourage they travel to English speaking countries. 

(5)The Special Administrative Region (SAR) passport is very useful and convenient. The SAR passport holders can go to 156 countries and no need to apply visa. 

(6) Moreover, HK government does not have any limitation or control for bringing any currency out of HK. HK people have high freedom of bringing money for travel. 

Hong Kong is ageing rapidly. The life expectancy for Hong Kong people is among the longest in the world: in 2014, men were living up to 81 years on average, and women, 87 years. The city also has a relatively low birth rate. As a result, by 2050, Hong Kong is forecast to rank fifth in the world for cities with the largest percentage of older adults. By then, according to the World Health Organization, 40 per cent of the population will be over the age of 65.

This translates into a huge and growing so-called ‘silver hair market’ – creating opportunities for business across a range of sectors, benefits to tourism industry as well.

A segmentation analysis aiming to study the consumer behavior of “silver-hair residents” in Hong Kong.

The factors influencing these target group for outbound travel. The demographic data and differences, i.e. factor of other family members; What are their preferences, i.e. spend pattern, decision making, etc.

Mix method are done includes survey on “silver-hair group” and in-depth interviews with major travel agents in HK; And the impact for the tourism industry in HK, i.e. tour package, cruise, mainland railway, one road one belt, special staff training, advertising, etc.; Impact for destinations/countries to design on tour packages, facilitations, key concerns, etc.
REVIEW OF LITERATURE 

The concept of this study is developed from the concept of literature of Affect, travel motivation, and travel intention: senior market (SC Jang, Billy Bai, Clark Hu & Chi-Mei Emily Wu, 2009). 
As explained earlier, travel motivation is an internal factor that arouses and directs a person’s behavior. A decision to travel may be triggered by an internal desire to satisfy a need. Although motivation is only one of many variables that can explain tourist behavior, it is nevertheless a vital variable because it works as the driving force behind behavior and indicates the direction of tourist behavior (Fodness, 1994). 

Many tourism studies point out people travel to satisfy different needs, which make it possible to read tourist intentions for behavior (Baloglu & Uysal, 1996; Crompton,1979; Gilbert & Terrata, 2001; Kozak, 2002; Mayo & Jarvis, 1981).

Hypothesis Development
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Hypothesis 1: The level of affective states perceived by seniors influences their travel

motivation. Specifically, both positive affect (Hypothesis 1a) and negative affect

(Hypothesis 1b) have significant effects on the level of travel motivation.

Hypothesis 2: The travel motivation of seniors significantly influences their travel

intention.

Hypothesis 3: The level of affective states perceived by seniors influences their travel

intention. Specifically, both positive affect (Hypothesis 3a) and negative affect

(Hypothesis 3b) have significant effects on travel intention.

Methodology

An exploratory study to find out the motivation factors of Taiwanese seniors aged 65 or above is accomplished in the article of AFFECT, TRAVEL MOTIVATION, AND TRAVEL INTENTION (Jang et al.2009). Based on the five factors for travel motivation, a preliminary questionnaires adopting these factors and questionnaires are done with 3 experts in order to test and draw comment for the questionnaires. These 3 experts are the senior travel industrial executives from Hong Kong Tourism Board and Citizen Thunderbird Travel Limited. From the preliminary test, these experts comment that the items under some factors are repeated. Some items are in vague meaning or carry similar meanings each other. 
Therefore, among the motivation factors, the items under each factor are rewritten with better distinguished meaning that can explain and elaborate each factor. The 5 factors are adopted from the literature, only the items are improved for better interpretation as below. 

Measurement/Scale development

The formal questionnaire will be listed by separation of 5 factors. There are 3 items under each factor. Likert-type scale of 5 points for level of agreement is applied: 1 = strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, 5 = strongly agree.

Motivation Factors of Hong Kong Senior Travelers

Push Factors (Reliability Alpha)
Factor 1: Novelty Seeking

Love to explore and experience new cultures from foreign countries.

I like to observe the living of foreign people in other countries.

Happy to participate to foreign cultural activities which not at having at home country
Factor 2: Self-Esteem 

Important to find good selection for restaurants and have good dining and drinking experience.
To me, it is Important to stay in comfortable accommodation with good service.

I like to travel a place which is fashionable and indifferent.

Factor 3: Ego Enhancement 

I love to talk about my travel experience to everyone when I back home.

I am excited to share my knowledge and new things in the trip when I return home.

I like to recommend the places and restaurants that I satisfy in the trip when I go back home. 
Factor 4: Socialization 

A vacation for me is to go travel and visit my family members where they living at. 

I love to get together with my friends and family members when go travel.

Always good for me to meet new friends and socialize with people in different culture.

Factor 5: Rest and Relaxation

I like to slow down and do nothing in vacation.

I have worries free about my daily life, work and family while in vacation.

I am very happy to have no deadlines when having a vacation.
At the end of the questionnaire is focusing on the demographic and characteristics of travel from respondents. A pre-test is done on a group of 5 elders age 65 or above from neighborhood. 

Sampling

The survey is conducted at the “Life Journey Centre” at Homantin that run by the Senior Citizen Home Safety Association. There is a limitation as this is considered a non-random sampling design. The respondents are limited found nearby this center. The sampling frame is designed as the elders aged 65 or above that have traveled out of Hong Kong in the past one year. Total 20 elders are interviewed successfully and to minimize the sample bias, the survey is conducted in the morning, afternoon and night time on weekdays and weekends, and randomly interviewed male or female elders. In average each respondent spend half an hour to complete the questionnaires due to different level of communication ability. 

From the demographic part, there are questions asking their education level, marital status, number of kids n family, monthly income and subsidies, and job or retire status. 
SPSS is used for statistical output to analyze the data. The general demographic data and travel characteristics are summarized by descriptive statistics method. Multiple regression analysis will be used to elaborate the relationship between travel motivation and intension of Hong Kong’s senior market. 

Limitations

This study has consulted the experts’ opinions before pre-test. And a pre-test is done on a group of 5 elders. Nevertheless, the survey eventually that being conducted on 20 respondents is considered small sample size due to limited time, manpower and resources. 

Timetable











Date

Prepare proposal                           5 Mar 2018

Complete literature                         15 Mar 2018

Complete expert opinion                     18 Mar 2018

Complete pre-test                         25 Mar 2018

Complete survey                          3 Apr 2018

Complete statistical analysis                 6 Apr 2018

Complete final report                       8 Apr 2018
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APPENDIX
Motivation Factors of Hong Kong Senior Travelers

Push Factors (Reliability Alpha)
Factor 1: Novelty Seeking

I like to visit foreign cultures. 

I like to experience different cultures and different ways of life.

I like to see how other people live. 
I want to see the things that I don’t normally see.

I attend cultural events that I don’t have access to at home.

There are some places I have always wanted to visit.

I like to do the same things that the people there do.

Factor 2: Self-Esteem 

The availability of good restaurants and good food is important.

I want luxury, nice food, and a comfortable place to stay.

I think that the kind of accommodations that you get on vacation is really important.

It’s important for me to go someplace fashionable on vacation.

I just like to travel, to go somewhere and to do something.

Factor 3: Ego Enhancement 

When I go home, I talk to everybody about my vacation.

I like to talk about my vacation when get home.

I like to be able to talk about the places I’ve visited and the things I’ve seen on vacation.

Factor 4: Socialization 
A vacation means visiting places where my family came from.

It is important for me to spend time with family and friends.

I want to meet new people and socialize.

Factor 5: Rest and Relaxation
A vacation means being able to do nothing.

The main thing for me on vacation is just to slow down.

Just resting and relaxing is vacation enough for me.

There should be no deadlines while on vacation

Note: Tourist motivations were evaluated on a scale of 1 = strongly disagree, 2 = disagree,

3 = neutral, 4 = agree, 5 = strongly agree. A single-item factor, “just to curl up with a book

in the shade,” was deleted in the report and the further analysis.

· Adapted from Jang et al. / AFFECT, TRAVEL MOTIVATION, AND TRAVEL INTENTION, 64-65[image: image2.png]
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