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	1. Engagement with Literature Skills
	15%
	11
	The dissertation demonstrates strong engagement with literature relating to brand image, customer loyalty, emotional branding, self congruity, switching costs and cross-cultural consumer behaviour. The review is structured logically and incorporates several well established theoretical frameworks including Keller’s Customer-Based Brand Equity Model, Oliver’s Four Stage Loyalty Model and Hofstede’s Cultural Dimensions. The discussion links these theories to the smartphone industry and the contrasting positioning strategies adopted by Apple and Samsung. The literature review also identifies a relevant gap concerning the limited qualitative and cross cultural exploration of brand image and loyalty within the premium smartphone market. 

However, despite the breadth of literature covered, critical evaluation is somewhat inconsistent. Many sources are discussed individually, and there is limited synthesis of conflicting viewpoints or methodological differences across studies. Overall, the review demonstrates a good level of academic engagement and provides a solid foundation for the research.

	2.  Knowledge and Understanding Skills
	20%
	15
	The dissertation demonstrates a very good understanding of brand image, customer loyalty and consumer behaviour within the retail technology sector. The discussion clearly recognises the shift from product differentiation towards emotional branding, ecosystem integration and symbolic consumption as drivers of competitive advantage. The comparison between Apple and Samsung is well justified and supported by discussion of differing brand strategies, consumer perceptions and cultural influences. Theoretical concepts are generally applied appropriately throughout the dissertation, particularly in relation to loyalty formation, emotional attachment and social signalling. The cross cultural dimension strengthens the study by recognising that loyalty drivers differ significantly between developped and emerging markets. 

While the conceptual understanding is strong, there are occasions where theoretical application remains descriptive rather than fully analytical. Some arguments would benefit from deeper engagement with alternative explanations and contemporary branding theory. Overall, the dissertation demonstrates a strong level of subject knowledge.

	3. Cognitive and Intellectual Skills
	30%
	19
	The dissertation adopts an interpretivist philosophy and qualitative comparative case study approach that aligns well with the exploratory nature of the research objectives. The use of thematic analysis based on Braun and Clarke’s framework provides a structured analytical process, and the findings demonstrate a reasonable level of synthesis across different cultural contexts. The identification of themes such as ecosystem lock in, functional trust, aspirational loyalty and social signalling shows evidence of independent interpretation rather than simple reporting of source material. The discussion chapter also attempts to critique established theories and considers limitations of existing frameworks when applied to contemporary smartphone markets. 

However, the intellectual contribution is limited by the exclusive reliance on secondary data. Much of the analysis is ultimately dependent on existing studies and consumer narratives rather than original empirical evidence. In addition, some themes are supported by relatively limited evidence and rely on broad generalisations about national cultures. Greater methodological rigour and deeper critical interrogation of alternative interpretations would have strengthened the analytical contribution.


	4. Practical Application Skills
	20%
	13
	The dissertation provides relevant and useful insights for technology retailers and brand managers operating within highly competitive global smartphone markets. The findings highlight the importance of adapting brand positioning strategies to local cultural contexts and demonstrate how emotional branding, ecosystem design and social signalling can influence customer loyalty. The recommendations relating to hyper localisation, ethical ecosystem management and differentiated value propositions are aligned with the findings and reflect awareness of contemporary marketing challenges. The comparison between Apple and Samsung also offers practical lessons regarding premium positioning, trust building and consumer retention strategies. 

However, some recommendations remain relatively strategic and conceptual rather than operational. Greater detail regarding implementation, performance measurement and managerial decision making processes would have enhanced the practical contribution of the research. Despite these limitations, the study demonstrates a strong appreciation of the managerial implications of brand image and customer loyalty within international retail environments.

	5. Transferable Skills for Life and Professional Practice
	15%
	10
	The dissertation demonstrates good organisational, research and communication skills. The overall structure is logical and coherent, with clear alignment between the research aims, objectives, methodology and findings. The student demonstrates competence in conducting an independent research project, synthesising large volumes of literature and applying a recognised qualitative analytical framework. The presentation of findings is generally clear, and the progression between chapters is effective. The study also demonstrates strong awareness of methodological limitations. 

However, the quality of academic writing is inconsistent in places. There are grammatical errors, repetitive phrasing throughout several chapters. Some sections would benefit from tighter editing and greater conciseness. Despite these weaknesses, the dissertation demonstrates a solid range of transferable skills expected.
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