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Authentic brands, real
personality and smart
digital design.
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We are a creative agency in NYC specializing in branding & advertising. We work with
clients starting from the initial brand strategy phase to the design, art direction and
final production of a project. We believe in creating beautiful, emotion-driven work
that functions for our client’s goals and resonates with their audiences.

Williamsburg Brooklyn Q

TPMENEET we're always looking for top talent to

Join our team of designers, producers,
writers, photographers, set designers,
etc. We look for in-house and remote
freelance talent. Email us at & WAL
team@andwalsh.com with ydUr websité:
URL and a short descriptio of who yo@
are and why you'd like to jofRthe teangy
Srmas

s British Designer +
Creative Director

I'madesigner with a passion for bold, concept-led
work that helps brands stand out and connect. Over
the last 20 years, I've specialised in branding, web
and product design, illustration, and photography—
working with everyone from early-stage startups to
global brands. Along the way, I've also had the
chance to speak at design conferences across the
@ UK, Europe, and the US.

Advertising Concepts Identity Photography
Art Direction Commercials lllustration Print / 0OH
Animation Digital Installation Social Strategy
Branding Design Interactive Social Content
Brand Strategy Environmental Naming Strategy
Consuitancy Exhibition Mural Design Target Audience
it Film & Video Packaging Website Design

Social Projects

| g 7% One of our core missions is using

| our skills as creatives to start g & jy,

| dialogues and create changesdur

studio spends a significant %fum

of our time on self-initiated fojects

[ for social causes that are impdfitaptS
o reated events. books.

)m o

K Work. About Contact
Building brands for

% those whoare bored
ofblendingin.

View ourWork 71

Work -
Highlights

Jessica Walsh

Walshs website is easy
to navigate and dis-
plays a large selection of
her work in a seperate
section allowing her to
organise aspects into
groups. The bodies of
text used are well struc-
tured and therefore not
overwhelming to read.

Mike Kus

Bold and individual, using
blank space well, lead-
ing eyes to important
information. Clear use

of branding, using mini-
mal colours and sticking
to one font. website has
useful buttons directing
users to useful informa-
tion.



Personal
branding exerise Changemakers: Building your Personal Brand for Sustainable Employment
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Personal Branding Exercise t

What do you want to be called? Names suggestions???
Nosnes defign | Do Qrudio /Neskes  AeogecS (nashes visuals
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How will you visually get across you USP in your branding? Ideas and doodles
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How will you make your brand identity memorable? Ideas and doodles

Unlape Symbols 0f Pattedns

-How will you reach your audience? Promotional ideas outline below
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1' What will be the right promotional strategy for you? Ideas and doodles
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Personal
branding exerise
p

Changemakers: Building your Personal Brand for Sustainable Employment
What about you?

Who is the creative you want to be and who will you be working for?
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What work will you be doing?
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Who are your dream employers/clients?
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How will you achieve this?
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4 pillars of
branding
worksheet

> a
Brand Name D) 05

4 Pillars

6{\)9\0

of Branding

Narrative

Differentiation

Communication

Consistency
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Fill the boxes with notes, doodles, collage, anything you like.




Metaphor gestalt
worksheet

Metaphor Gestalt
If my brand was a ..............cue........ it would be ........
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Personal brand

Changemakers: Building your Personal Brand for Sustainable Employment

worksheet Personal Branding

Visual Exercise

Design a business card (in the box below) for the person next to you and then give it to them.

How do you see yourself and your skills right now? Design a business card in the box below.

ﬁ@% § @ @Jﬂ,@ |

GRAPI DesienE L
Ehame
\ACL’:S(TC
How do you want to be seen? Design a business card in the box below.

STuOw

GRAPHIC PESTENER
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SWOT analysis
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good branding only gets you sofar, having a maerketing stratedgy helpas outline what you
need to do to get your name out into the world of designers. displayed is a spider diagram
outlining what i would like to do to mhelp market my brand to ensure i get work.




TITLE PLACE
HOLDER

JO3 STUDIO

Different logo concepts, looking at different layouts and sym-
bols and colour schemes, with the overall idea that my brand
name is JO3studio as it spells out Joe - my name - but has my
year of birth 2003 making it far more personal to me as joe is
quite a common name, i wanted it to have a personal feel.

JO3 STUDIO



Conceptual
development

Colour Scheme

consists of 4 colours,
first 3 are primary col-
ours, 4th is a secondary
colour for depth.

hex #000000 hex #ee2d2f hex #fffefO hex #eae7cb

LOGO FONT
DAZIZLE UNICAse
AA BB CCDD E€ FF GG HH 11 JJ KK LL MM NN OO PP QQ® RR S TT UU VV WW XX YY 11

Primary Font
Helvetica Neue LT Pro
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Secondary Font
Helvetica LT Pro (OTF)
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

d %

Primary Logo Secondary Logo Symbol

JO3 STUDIO




Business card

JO3 STUDIO

JOSEPH NASH

Graphic Designer

+44 7557017311
Joseph.Nash30@Gmail.com

www.J03studios.com

Business Cards fol-
low brand guidelines
strongly, clearly
illustrating the logo
with all the neces-
sary information
for customers. It is
clean and simple
and shows what
services i provide
(graphic design)



Complement slip

created compliment slips
to show appreciatioin to
clients, it is also a good
way of marketing as it is
good customer service,
if customers are happy
with their service it is
likely to spread my name
thropugh word of mouth



Letterhead

Joseph Nash
Swn Y coed
Fairwood

EST.2023 JO3 STUDIO SA27JS

Letterhead

follows brand strategy, a clean simple letter frame,
with clearly illustrated branding. Useful for sending
stuctured letters that follow brand guidelines.

www.J03studios.com *




Self promotional
items

JO3 STUDIO

% LOGO DESIGN
7 BRAND IDENTITY
% PUBLICATION
% PROMOTIONAL
% PACKAGING

% & MORE

JO3 STUDIO

LETS GET STARTED!

Feel free to contact me for any
design services

Email me at;
Joseph.Nash30@Gmail.com

www.J03studios.com * www.J03studios.com

05 sTUDIO

| LOGO DESIGN




Website and
socail media

Upgrade your website to remove Wix ads  [JUVLIEC RN

JO3 STUDIO HOME PORTFOLIO CONTACT ABOUT

WELCOME!

Website

For my website | used the branding i have developed and imple-
mented it throughout, following the colour schemes and primary/
secondatry fonts. | have also followed this branding for my ins-
tagram, using the logo as my profile picture and posting similar
stuff as i do on my website. Therefore my branding is consistant
along all media profiles.

! JO3 STUDIO HOME PORTFOLIO CONTACT ABC

TURKEY SHED FLOW FESTIVAL m HUMBLE BARBER

ELITTTT

2




Hard and soft
skills diagrams

My Skills for Employment

Here are the current skills | have aquired over the years which would be useful for employment.

Hard Skills

Soft Skills

- 3years experience in Adobe lllustrator
- 3years experience in Adobe Photoshop
- 2years experience in Adobe InDesign

- 1 years experience in Figma

- Art and Design Foundation Degree

- 1 year social media presence

Independant
Empathetic

Flexible

Positive response to feedback
Willingness to learn
Great listener

Creative

Great working in teams
Imaginative

Critical thinking

Great problem solving




Job vacancies

- h 0

Graphic Designer

Burnley Football Club & - 4.0 %
Burnley BB10 4BX

Job details
© Full-time

©Q Burnley BB10 4BX

Profile insights

Here's how the job qualifications align with your profile

skills
Graphic design v
Do you have experience in Graphic design?

Yes No Skip

Job details

Here's how the job details align with your profile

& Job type

Full-time v
Apply now
- th O skils
Junior Graphic Designer . P

How to Apply

Please apply via Burnley FC'’s career page where you
should submit your portfolio, CV and a short cover
letter explaining how you meet the role criteria, along
with your educational and employment history.
Please also provide an explanation for any gaps.

Successful applicants will be subject to a social media
check which will be paid for by the employer.

If you require an alternative format of our job
description and person specification and/or our
application form, please contact the HR department
at HR@burnleyfc.com.

e Please note, should an adequate number of
applications be received prior to the closing date,
Burnley FC reserve the right to remove a job
advert.

Full job description

The Role

Anew and exciting opportunity has become available
for a Graphic Designer to join us at Burnley Football
Club. You'll play a key role in supporting the Club’s
ongoing development and helping us deliver a first-
class experience for players, staff, and supporters.
About You

Are you passionate about football and looking for
your next challenge in the game?

Come and join our Clarets family as our Graphic
Designer!

The ideal candidate will have a minimum of 3 years’
experience in a graphic design position,

Role Expectations

As the Graphic Designer, you will be expected to:

e Assistinde:

gning digital a

site, email marketing cam

small

igh to final
e Createand p commercial and brand

presentation decks for internal and external use

Full job description

Job Summary

~

Acres Signs and Graphics
1North Leys, Ashbourne DE6 1DQ
Job details

@ £10.85- £12.71an hour

Free parking, Company events, On-site parking
© Full-time
Q 1North Leys, Ashbourne DE6 1DQ

Profile insights

the job qualifications align with your profile,

Licences
Driving Licence v
Do you have a valid Driving Licence licence?

Yes No  Skip

Adobe Photoshop v

4 Often responds within 3 days

Apply now

* Anability to communicate ideas effectively

«  Strong organisational skills with an eye for detail
and colour accuracy

This role offers an excellent platform for aspiring
graphic designers to refine their craft while gaining
valuable industry experience. We welcome motivated
individuals eager to contribute creatively in a fast-
paced setting.

Pay: £10.85-£12.71 per hour

Expected hours: 40.0 per week

We are seeking a creative and detail-oriented Junior
Graphic Designer to join our dynamic team.

This role offers an exciting opportunity to develop
your skills across various digital and print media. The
ideal candidate will possess a strong foundation in
graphic design principles and be eager to learn and
grow within a collaborative environment

Duties

cross branding element

e to brand guidelines

veek. Thi:

Burnley football club

The ideal candidate for Burnley
football club is someone with a
passion for football, with a min-
imum of 3 years graphic design
experience, they arent specific
what graphic design skills they
need but it seems to be broad
enough to do campaigns, mar-
keting and designing digital as-
sests. This job role is within the
capabilities of my skKill set.

Acres signs and graphics

skills required are proficiencyin

the adobe suite (illustrator, pho-
toshop and indesign) as well as

good communication and team-
work. however | am missing the
strong organisational skills that
they are looking for.

Skills Gap

skills that | am missing for po-
tential jobs are; organisation,
punctuality and structure



Identify potenial
employers/clients
in the area

Farm Shop Dunvant

olivewineandtapasbar :
Olive

e D7 pixiecakes_x :
'1!.%?:@!9,[ (@) Pixie Cakes
i 8,049 followers + 288 following

1,625 followers + 26 following

Tues- Friday: 8am - 5pm Gower's brand new wine and tapas bar.
Saturday & Sungay: 9am - 4pm Join us for beautiful wines, delicious tapas and
DMs aren't monitored & unforgettable evenings.

CALL TO PRE ORDER a

Farm Shop Dunvant
~ 11K followers - 28 following - 1.5K posts

Supplying locally produced fresh beef, pork, lamb, eggs
and vegetables together with a range of pres... See more

& Local business - ££

(_ «ra Followed by Joolz Nash, Tanya Nash, Nia Nicole Fitch
AN ¥ and 2 others

All Photos Reels Mentions

Details

{} 100% recommend (270 reviews)

@ Open now

Displayed are brands that i would like to work with, to either improve or add to their branding. The humble
barbershop is in need of an updated and unique logo, the current logo is made in canva and is very poor
quality, it lacks any personality. Dunvant farm shop is a local shop that has no logo, i would like to work
with them to produce a wholesome logo that represents this small community business. Both Olive and Pix-
ie Cakes have good branding but i would love to work with them to keep it consistent, to stop them moving
away from brand guidelines and causing confusion.




Engagement with

Messaging local business-

industr ivewi ; )
Y < gils‘i’nizzl?hi?ndtap%bar O C es to see if they would like
. ) ‘ any help with their brand-
Enauire View profile ing, marketing, offering my

services in exchange for
real world experience in
the industry.

02:09
Hey there!

Congratulations on your opening, |
visited your venue a couple of weeks
ago and really liked the atmosphere and
the branding you've created.

My name is Joseph and | am currently
in my second year of my graphic design
degree at University of Wales Trinity
Saint David in Swansea. | wanted to
reach out to see if you'd be open to
working with a local designer. | am
looking for real world experience and
think | could create some good designs,
| would love the opportunity to help
with anything from social media content
and menu design to posters or
promotional materials.

If this is something you would be
interested in, | could share my porfolio
with you. Hope to hear from you and all
the best with your journey!

\VEWAGERICH
Joseph Nash

Swipe up to turn on disappearing messages

@ Message... \Q} @ @ @




Futre impoyment
task

Future of Employment Task

Technology is moving faster day by day and the advertising industry is changing with it. It may be
that when you graduate you could be applying for job roles that don’t even exist yet.

R winsicaonisn|  The other side of the coin is that some job roles
won't exist (or available to humans); think
automation and the way machines are taking over
from people in traditional industries.

"? Q Martin Ford, futurist and author of Rise of the
_ Robots: Technology and the Threat of a Jobless
—L Future, explains the jobs that are most at risk are

those, which “are on some level routine, repetitive

—

wacesen | and predictable”.

“After all, children like your Tommy are our future.
That's why I'm moving to France.”

While being in a creative or people-focused industry
may keep your job safe for the next 10 years or so,
it's very hard to predict what will happen 20 years into the future. Thirty years from now, you may
be working at a job we can’t even imagine today.

So that is exactly what | want you to do.

Think of a job that doesn’t exist yet; what is it? What will you be doing? How will you be doing it?
Where will you be doing it? What skills will you need?
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CV and cover
letter

Joseph Nash
Swn Y coed
Fairwood

EST.2023 JO3 STUDIO SA27JS

Dear Sir/Madam,

I am writing to express my interest in the Graphlc De5|gner position at Burnley Football
Club. As a ball fan and a dedi d graphic design student, | am
particularly drawn to the opportunity to contribute creatively within a club environment
where visual identity and fan engagement play such a vital role.

I have developed a strong foundation in graphic design through my academic work, with
a focus on layout, branding, and visual storytelling. A key example of my work is my
self-directed magazine project, Off the Bar. This publication was centred around the
English Football League and designed as a full end-of-season issue. It involved creating
a cohesive visual identity, de5|gnmg multlple double -page spreads, and organising large
amounts of real into r y Through this project, |
strengthened my ability to combine typography, imagery, and structure to communicate
football narratives in a visually compelling way.

My design approach balances creativity with clarity. | enjoy creating work that feels
modern and bold while still being functional and ible to its audi I
believe is essential in football media, where visuals need to connect mstantly with
supporters across platforms. | am confident using industry-standard tools such as
Adobe InDesign, lllustrator, and Photoshop, and | am always looking to refine my style
and adapt to different briefs.

Beyond technical skills, | bring a genuine understanding of football culture and its visual

language. | understand how design contributes to building i around y
strengthening club identity, and connecting with fans both digitally and in print.

I would welcome the opportunity to bring my creativity, work ethic, and passion for
football to Burnley Football Club. Thank you for considering my application, | would be
excited to contribute to your creative team.

Yours sincerly,
Joseph Nash

JO3 STUDIO

+44 7557017311
Joseph.Nash30@gmail.com

www.J03Studio.com

Joseph Nash

Graphic Designer

Independant Graphic Designer, Graphic design student
with a passion for creating engaging visual work across
print and digital media. Developing strong skills in
layout, branding, and typography, with a keen interest
in experimental and concept-driven design

Education
University of Wales Trinity Saint David 2024-Present
Grahic Design BA

University of Wales Trinity Saint David 2023-2024
Foundation Degree in Art and Design

Skills

Adobe lllustrator
Adobe Photoshop
Adobe InDesign
Figma

Great communication
Critical Thinker
Creative

Flexibe

Independant



