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The writing below will identify the key learning points which I have gained as a completion of the Change makers: Creativity and Value Creation Module. I will draw upon aspects from each of the four units whilst recognising the values and contribution creativity makes to the common good. 
Unit 1: Ideas and Value - Addressing Sustainability 
The Global climate emergency has produced key change makers in its fight to combat climate change. From the module, I have understood that the development of global warming lies in an individual’s responsibility and not collective efforts. Global Climate essentially is the increase of carbon dioxide rooted from industries, the burning of fossil fuels, fields like intensive farming and the urbanisation of cities. 
The IPCC (n.d.) reported that the past decade has seen astonishing records of storms, forest fires, droughts, floods and heat waves due to 1.8 degrees Fahrenheit. They also reported that much of this will get substantially severe when it increases to 2.7 degrees Fahrenheit. These are the known causes of global warming with its effects being; rising temperatures, greenhouse effects, caps melting, sea levels rising and extreme weather phenomena. One of the most common effects is the diminishing of natural habitats which leads to animal extinctions. The problem faces a big dilemma as most people are not aware that this emergency is owed to each individuals consumption. This is due to the fact that each individual accumulates their own carbon footprint. 
Carbon footprint (00). Carbon footprint can be measured through the usage of electricity, gas, motor vehicles can range simply from how many holidays one takes to how much they use their kettle. Everyone has their own role in the destruction if natural habitats. To increase awareness of this increasing problem, change makers have been introduced to pave the way for creating awareness. As humans have created this problem, it is humans who will have to solve their way out of it. Sustainability change makers have made very clear the importance of raising awareness and set out to inspire and create change through adding value. Humans should not only depend on infamous sustainability change makers, like Greta Thunberg. Thunberg (2018) herself says “I have learned you can never be too small to make a difference”. Humans must realise that they too must become a change maker themselves. Each individual must make commitments to develop continuing practises and create new choices. Sole efforts make for collective changes. The benefit of lowering global warming to 1.5 degrees Fahrenheit is reducing challenging impacts on ecosystems, human health and well-being (Leahy, 2018). 
Unit 2: Creative Solutions - The Act of Creating Value
As mentioned above, change makers set out to inspire by creating value. If each individual is required to become change makers in this raging fight with global warming, it is necessary that one asks himself some provoking questions. What commitments are they willing to make in order to establish continuing practises? Like walking to work instead of driving. It is little efforts from all individuals which can make huge differences globally. It is essential for the change makers to desire change before creating it. This dimension for change in turn causes change to be implemented by gathering resources and knowledge. Change can be made, but will value be created? The answer to this is that people are motivated to create change, by creating value.
This complex world means change us unlikely to be created without the creation of value first. Mackguchi BBG diagram explains change as a three-question model: How will change affect the beauty? The benefit? The good? The model essentially defines change as relating to the values of other people, and including them as part of the change. Change cannot be imposed on people without comprehending how that change will affect them. This demonstrates importance in listening skills and valuing the need to accommodate the people’s values and implement it into the change we desire. One way to tackle this, is to improve active listening skills. It is one of the most effective methods to understand stakeholder perspectives. Active listening skills allows one to listen to what is being said, withholding assumptions whilst not jumping to conclusions (ACT, n.d.). A genuine interest should be demonstrated to the one talking. True active listening takes concentration, but will allow deeper understanding of your stakeholders and issues related to your idea. 
Unit 3: Mobilising Support - Collaboration not competition 
The quality of one’s network is vital to bringing an idea to life, as mobilising support is condoned as a way to support your idea. It is important change makers establish a supportive network, who believe in their idea. This is based on the concept that value is added to ideas through other people’s views, as mentioned before. Supportive networks contribute to the success if any given project. A personal contact network is built of a person’s connections, including family, friends and professional contacts. These connections play essential roles is providing resources which could not be provided by oneself, as well as allowing ideas to develop into successful projects. The resources found by these connections can vary from advice, to specialist skills to financial funding. Funding is a vital aspect of developing an idea into reality. Any project leader will have to evaluate where and how they will financially support their idea. 
Stakeholders are those people who are affected by the achievement of an organisation. Stakeholders are those persons or organisations that have, or claim to have an interest or share in the project undertaking (Cleland, 1989). Stakeholders can fund projects, with the intention to make profit when the idea begins to profit. However, it is essential to project success for leaders to submit to a stakeholder analysis to gage who is genuinely interested in the idea’s intent. Bryson (2004) suggests a stakeholders analysis includes assessing who the stakeholders are along with their beliefs. The analysis will find out how much power they have over your idea. It is important to prioritise your stakeholders according to the level of power they have over the organisation. As a general idea, the primary stakeholders are those stakeholders who are most financially and emotionally invested in the project idea (McGrath, 2017).
Unit 4: Innovation, Creativity and Enterprising Mind-set - Measuring Success
When ideas turn into creation, there is need to measure its success. There are both social and personal views to regard, as success can be measured individually, collectively and organisationally. However, the question can arise: how can you measure success? What are the characteristics of success and what does it truly mean to be successful? Success on a personal level, is usually defined through qualities like fame and wealth. However, there are a great number of reasons for an individual to be considered as successful. All individuals have their own criteria for success. It is something that can only be defined by yourself. Success can range from achieving career goals to fulfilling luxury wish lists. 
The Pygmalion Effect comes to describe how others social and personal perspectives impacts feelings of success. It is an interesting psychological phenomenon that people tend to fulfil the expectations that other people have of them. This phenomenon is known as the Pygmalion Effect or the self-fulfilling prophecy. The idea that one person's expectations can influence the behaviour of another has been in existence for a long time (Loftus,1995). However, this can be combated by surrounding yourself with people who believe in you and demonstrating your strengths so that people believe in you. 
Success can also be linked with wellbeing. The Health and Safety Executive (2006) estimates that stress costs business £3.8 billion a year. Therefore, it is vital to comprehend that success cannot exist without wellbeing. If their employees are not in a good state of health and wellbeing, this is likely to contribute to successful performance (MacDonald, 2005). Gallups (2010) defines wellbeing into 5 elements; career, social, financial, physical and community. If one finds succession all of these categories, they should have achieved their own sense of wellbeing. 
My Learning 
Creativity implements itself into all variety of lifestyles. The health sector is one such field which incorporates creativity into their values. It allows these fields to create value by contributing to the common good. Creativity is most commonly associated with the arts field like theatre, painting and dance. However, creativity can also be used to tackle mental health issues. Multiple studies have confirmed that being creative can increase positive emotions, decrease symptoms of depressions, reduce stress, lower anxiety and improved immune systems (Brenner, 2019). Therefore, spending time on creative goals should be considered for all, and not disregarded with any importance.
In my chosen field of teaching, creativity is essential for a many number of reasons. Creative teachers can engage with their students in better and more successful ways. O’Brien (2012) expressed in her study, for creativity to be prioritised in schools, teachers need to understand the value and nature of creativity and appreciate its teaching value. Creativity is the heart of motivational classrooms, as it enables students and teachers to express their opinions in unique ways. This leads to active learning. As I intend to progress a career in the teaching field, this understanding of the value of creativity will prove beneficial in the near future. 

Conclusion 
My learning through this module has varied from many topics, with all being centred on creativity. I have learnt about the cause and effect of global climate change, and the need for addressing sustainability. It is important for all to assess their consumption and make efforts to combat climate change to contribute value to the common good. Differences can be made on large scales, if little efforts are made individually. I have learnt that change makers are those people who seek for change, and venture out to make this change with the knowledge and resources they own. Change makers create value. And creation changes value. Like an example of a piece of paper changes into origami – by creating the origami the value of the paper has changed. Values contrast from every individual, therefore, it is important that when on a venture for change, one relates to and acknowledges the values of other people to gain the best possible outcome. Change cannot be imposed on people without checking the effects the change will have on these people. Additionally, the quality of one’s network will also have an impact on the scale of the change. Mobilising support is supporting your idea. It is wise to establish a supporting network who can provide for your idea those necessities which could not have been provided by yourself. Conclusively, in any idea development, its success value will need to be measured. The meaning of success can vary from each individual; therefore, it is important to comprehend what success means to you. 
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