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Introduction
The purpose of this study is to support Lim and Teoh's article review, "Realizing the Strategic Impact of Business Intelligence Use" (2020). The article highlights recent business intelligence advances and how companies manage data during the COVID-19 situation. This review starts by defining the importance of business intelligence, or big data. Second, this report examines the several business intelligences trends that will be prevalent in the next few years. Finally, the article looks at case studies of other companies that have used COVID-19 to deal with crises and how beneficial it has been.
Main Body
Business intelligence, according to Lim and Teoh (2020), is the integrated management of data that turns data into business and information to make well-informed decisions. Business intelligence helps organisations make performance-related decisions by integrating information technology and management strategies. Business intelligence, according to Richards et al. (2019), is a process that analyses data and provides actionable information to managers, employees, and executives to help them make business decisions. Furthermore, according to Lim and Teoh (2020), businesses are contemplating analysing and studying the current dynamic and competitive business climate to improve their decision-making. They may use intelligence in business to give and analyse actionable information to aid managers in making decisions, according to Lim and Teoh's research (2020). Due to the availability of vast volumes of data (Puklavec et al., 2018), business intelligence has become a necessary concept in the current worldWhile agreeing with Puklavec et al., Rikhardsson and Yigitbasioglu (2018) define business intelligence as data visualisation, data mining, data tools and infrastructure, business analytics, and one of the best practises for helping organisations make more data-driven decisions (2018). According to Eidizadeh et al. (2017), business intelligence may be used to combine everyday processes to extract massive amounts of data and make rapid judgments. According to Lim and Teoh (2020), one of the characteristics of business intelligence is decision-making culture. Business processes include things like content quality, analytical capability, and data integration. According to Ereth and Eckerson (2018), business intelligence has five dimensions: reporting, analysis, planning, monitoring, and advanced analytics. According to Allam (2018), Microsoft, for example, simplifies the integration and display of real-time data streams by providing a comprehensive picture that allows for quick judgments. According to Kepuska and Bohouta's (2018) study, Apple's Siri, which provides information to consumers through improving speech recognition patterns, makes use of big data. Organizations are quickly recognising the benefits of using business intelligence software, according to Lee et al. (2019), which provides a variety of benefits such as gaining a competitive advantage, customer satisfaction, and operational efficiency. Edge, Larson, and White (2018), on the other hand, argue that the need for better-organized databases, spreadsheets, and tables has faded in corporate insight stages. The pivot table (created by Lotus Improv in 1991 and popularised by Microsoft EXEL in 1994) allows users to see even table outlines. According to Tripathi and Bagga's research, five business intelligence topics will dominate in a few years (2020). This streamlines their approach to business intelligence, allowing them to improve the efficacy of the organization's business intelligence. According to Liang and Liu (2018), the first business intelligence trend is "on the cloud." By the end of 2021, all data storage, data sources and models, analytics, and computing power will be hosted in the cloud. Furthermore, Scholtz, Calitz, and Haupt (2018) discovered that organisations anticipate the integration of cloud solutions that will significantly decrease risks and give flexibility for corporate operations, hence eliminating the need for separate operations. According to Klisarova-Belcheva, Ilieva, and Yankova (2017), improving data security is the second trend in business intelligence in the next five years. As more businesses move to data-driven operations on a regular basis, the risk of cyber-attacks increases, necessitating the need for more robust data security. According to Kavita's study, one example of cyber danger is the Experian data breach, which exposed over 800,000 company details and 24 million personal details, resulting in a major loss of public trust, a massive drain of resources, and a declining market value. Marr (2019) says that one of the primary themes in the third wave of business intelligence is the shift from data analysis to customised interpretation, which he refers to as data-driven storytelling. Data-driven storytelling involves data analysts explaining basic approaches and solutions to make the knowledge they've obtained more accessible. According to Ren et al. (2017), storey will revolutionise how people interact with data, with new concepts adapted to a certain business model. According to Ferreira, Pedrosa, and Bernardino (2017), the other trend in business intelligence is "collaborative business intelligence." The term "collaborative business intelligence" refers to a combination of business intelligence tools, social media, and collaboration software. Teruel et al. (2019) also highlighted that this trend happened because of increasing corporate collaboration, as seen by the sharing of simplified reporting and analytics, which allows for the interchange of ideas and problem-solving. According to Chhonker, Verma, and Kar (2017), mobile business intelligence is driving business intelligence trends. There is a desire for more mobile business intelligence due to the decentralisation of the present traditional corporate model because of social distancing measures and lockdowns. Mobile business intelligence allows users to access data, dashboards, and business KPIs relevant to business intelligence on their mobile devices. According to Adeyelure, Kalema, and Bwalya (2018), there are numerous benefits to using the mobile business platform, including access to data regardless of location or time; real-time data can be accessed for faster responses; operations can be performed with a larger number of remote workers; and mobile business intelligence improves internal communications. COVID-19, according to Asare et al. (2020), hindered borders and had a significant impact on enterprises, particularly small firms. During the crisis, most of them were compelled to close their doors. Businesses, on the other hand, rely on cloud data to survive the epidemic, as Muzio and Doh (2021) noted. According to the survey, businesses, particularly small enterprises, use data analytics for commodities, sales, finance, and operations. In response to COVID-19, 68 percent of small businesses embraced analytics, a 50 percent increase over the period before the crisis. According to AlShamsi et al. (2020) research, businesses are increasingly dependent on inaccurate real-time models in the event of a pandemic. When assumptions and human variables are factored into pre-COVID data, companies can get some useful insights. COVID has also taught corporations the importance of proactive data over reactive data. According to the findings, businesses can forecast their future using current data.							
 Conclusion
Business intelligence, in conclusion, is the integrated management of data that translates data into business and communication to make well-informed decisions. One of the most essential notions of our day has been identified as big data accessibility. Businesses are eager to learn about the benefits of BI software in today's market. Data storage, data sources and models, analytics, and computing power are all predicted to be on the cloud by the end of 2021. Among the business intelligence innovations were improved data security, data analysis for targeted, data-driven storytelling, collaborative business intelligence, and mobile business intelligence. Businesses, on the other hand, were significantly harmed by border restrictions because goods, sales, finance, and operations were all heavily reliant on data analytics. According to the findings, companies have realised the benefits of proactive data over reactive data because of COVID.													
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