
Describe Your Marketing Approach

 1.Market Segmentation:
 My Hair and Beauty salon targets customers who value personal grooming, self-care, and modern beauty trends.
· Demographics:
Womens aged 18-45 and students under 18 years old accompanied by their parents.
· Psychographics:
Individuals who value appearance, confidence, and relaxation. They often follow beauty trends and are active on social media.
· Geographics:
Local residents and working professionals within a 10-15 km radius of the salon.
· Behaviral:
Customers who frequently visit salons for maintenance, enjoy professional treatments, and are open to trying new beauty services.


2.Targeting:
·  Select your primary audience:
My primary target audience is women aged 20-40 who live or work nearby and seek high quality, reliable hair and beauty services that fit their busy lifestyles.
This group regularly uses salon services, values self-care, and often shares beauty experiences online helping to spread word-of-mouth awareness. They are also more likely to become loyal, repeat customers.

3.Positioning:
· Unique value proposition:
My salon differentiates itself by offering a personalized, relaxing beauty experience that combines professional expertise with high-quality, eco-friendly products. We want our audience to perceive our brand as a modern, welcoming space that helps clients look and feel their best, with an emphasis on healthy hair, beauty, and self- confidence.





4.Reaching Your Audience:
· Channels and Tactics:
Social media- promote services on Facebook, TikTok etc.
Influencer Collaborations- partner with local influencers.
Email and SMS Marketing- post beauty tips,hairstylr trends and tutorials.
· Promotion Strategy:
Offer grand opening discounts.
Run seasonal campaigns.
Introduce a loyalty program.

