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Introduction
The proposed assignment aims to demonstrate the relationship between the circular economy and businesses. It provides a detailed overview of the association among the principles of circular economy and businesses by adopting case study of Ikea. Circular Economy is the essential economic systems that aims for waste elimination and continues the use of resources for better and improved business outcomes. It gives the economical, efficient ways for recovering and recycling the products and resources that can positively impact environmental sustainability as it tends to focus on the value of money that can bring considerable prosperity (Witjes & Lozano, 2016). The process of renewability and recycling encourages environmental advancement where the effectiveness highlights in the reutilisation of the products into the new forms and make the products valuable again. The essay incorporates the primary data from the Ikea organisation to display their sustainability while successfully implementing the principles of the circular economy. The acquiring of waste resources as raw material for new products declines the rate of energy consumption and scale down the pollution that ultimately transforms Ikea into a responsible business where the business operations work with nearly 60% of the renewable products and 10% of the recycled products which they pledged in 2018. Moreover, Ikea business steps ahead to act in favouring the elimination of single-use plastics for the sake of efficient sustainability and growth. 

Principles of a Circular Economy underpinning Responsible Business (Case Study of IKEA)
The existing economic condition represents that nearly 80% of the resources directly discarded after usage (Sempels & Hoffmann, 2013). The entire material flow generated in resource product eventually ends up in the disposable waste within 6 months. This endorses that consumer behaviour plays a key role in the business shift towards circular economy. People do not realise the significance of valuable resources, although the studies of economics indicated that scarcity of the resources at various stages to make people aware regarding the authentic conditions of the present and future. Considering the case study of IKEA, the principles of a circular economy underpin the responsible business as the Ikea business is adopting the strategy that efficient works on the renewability and recycling strategy of the resources for the reuse purpose in other valuable forms. The Ikea products and packing materials will be based upon the renewable and recycled materials by 2030 in which around 60% of the product range progressive work on the renewable materials, and almost 10% of the products comprised of the recycled materials. The current situation in terms of an appropriate adoption of the principles of a circular economy prefers the actions taken place within Ikea as the reports of the World Economic Forum highlights that the transition to a circular economy generates an opportunity in excess of 1 Trillion US Dollars for the global economy (Planning, 2015).
Ikea business incorporates multiple principles of a circular economy in order to satisfy their pledge, which they made in 2018 for better improvement and sustainability by acquiring a technique to renew and to recycle their products. The principles of a circular economy in-built the realisation that energy and resources are gold, so there is an essential need for understanding the importance of reutilisation process where Ikea holds the potential related to the intention for designing out waste and optimise the cycle of disassembly that make the energy-saving and resources are handling into new forms (Kennedy, E.; Fecheyr-Lippens, D.; Hsiung, B. K.; Niewiarowski, P. H.; Kolodziej, M.;, 2015). Such development becomes a major requirement when the volatile commodity prices display the need to safeguard the resource supply as the research of (Stahel, 2013) indicated that goods of today are resources of tomorrow at yesterday’s prices. The incorporation pf information technology enables the Ikea business to work on a circular economy and successfully lead towards the responsible business. The development of several networks for resources become efficient enough as they conveniently trace materials via identification technologies and divert the shift consumer behaviour that led the Ikea performance more appropriately. 
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(Lewandowski, 2016).
The switch from linear business model for the effective development of a circular economy within Ikea increases the attention of the global market where big organisations consider the significance of a circular economy while developing the policymaking under the influence of the World Economic Forum. The framework develops the action plan in 3 steps. The initial step aims to demonstrate the main characteristics of the Circular Business Model. The middle step identifies the principles that can be conveniently implemented within the Ikea business along with the effective ways to exceed the components of the business model, while the final step incorporates the conceptualisation and identification of new techniques for the beneficial circular business model outcomes such as environmental, financial and social benefits (Bocken, N.; Schuit, C. S.; Kraarjenhagen, C.;, 2018). It displays a complete strategic process concerning the circular business model. Hence, this indicates that the circular business model fosters the implementation of a circular economy. Although there is no comprehensive framework that can support exactly the Ikea business, the design of a circular business model displays a sort of outlook which can present the transferring process. 
Considering the Ikea business case study, the organisation focuses on the principles of a circular economy and acquire renewable and recycling strategies for the resources and products. The rugs are made from recycled pet bottles. Th dying of the curtains utilises agricultural waste such as nutshells and orange peel while considering the elimination of plastics like drinking straws, freezer bags, ice cube bags and garbage bags. Ikea business boycott the use of plastic covered paper cups and plates and favours the use of paper bags as it can favourably help in environmental sustainability in terms of declining air pollution and sea pollution. The process of recycling and renewability helps to reduce the amount of waste and conserves natural resources such as minerals, timber, and water (Sabban, 2020). The reuse of waste products encourages Ikea to bring innovation and creativity within the design of their products where the operational performance enhances the worker’s interest and concerns related to the energy consumption as production of commodities from basic level demands extra energy within the processing in the production department. Furthermore, it brings harmful outcomes related to the worker’s health concerns, as the expansion of harmful gases can damage the internal organs of the employers who work within the production department (Porta, 2021). This endorses that the principles of a circular economy underpin the responsible business where organisations like Ikea consider the associated concerns as preventing pollution, conserving valuable resources and generate job opportunities in recycling and renewability department while increasing the economic security and sustainable growth. 

Challenges faced by IKEA
Undoubtedly, the adoption of principles for a circular economy makes Ikea the most responsible business, but there are multiple challenges that Ikea faced within the transformation period. The main challenge face by Ikea in acquiring the circular economy is the consumer demand as consumers are the advocates of sustainable living, but some people are willing to pay up for it. As per the research of (Urbinati, Chiaroni, & Chiesa, 2017), consumers are willing to pay for renewable or recycled products while appreciating in terms of maximising the value of waste and embrace the circular principles. In contrast, there are some consumers who complete going against the effectiveness of a circular economy within the production processes where waste materials and reuse as raw materials. This indicates the lack of acceptance where Ikea face the challenge in making the price competitive. Such occurrence represents the trust decline where business trends immensely affected since emerging market embracing the consumerist habits within the developed world. In addition, the shortcoming in sponsorship highlights the severe challenge for Ikea where investor pressurises the business due to the fear of their losses in adopting a circular business model (Madau, Arru, Furesi, & Pulina, 2020). However, the growth trend of a circular economy led Ikea to higher investment returns where profitability of sustainable principles causes the rise in business success.
The considerable challenges that bring obstruction in the Ikea business for acquiring a circular economy associate with cost as the use of new raw materials often become cheap than embracing recycling, reassembly, and reuse. This provides a nominal incentive and somehow limit the business consumption. So, it is convenient for the Ikea business to continue their traditional resource-using production and distribution process, but Ikea realise the significance of a circular economy and shift the linear business model towards the circular business model incorporating multiple forms of collaboration and transaction procedures within their existing supply chain. This indicates the effective decision-making which Ikea potentially display in, order to have the considerable favours that can deliver efficiency and sustainability in the near future. 
The acceptance of circularity within the Ikea business raises concerns related to innovation and creativity, where development demands a considerable investment in it (Sartal, Ozcelik, & Rodriguez, 2020). The need for creativity reflects in the eco-design, recycling, repair, reuse, operational process, and supply chain because the marketplace for recycling incorporates a wide range of second-hand products, recoiling parts and discarded materials. It is the most important challenging aspect faced by Ikea because the innovative breakthroughs will support in multiple ways and display the rapid progress in reducing the cost of renewable resources and represents as the chance of development that can accelerate the progress towards the adoption of the circular economy. Meanwhile, the policy interventions are needed to incentivise the appropriate actions through the implementation of proper rules, regulations, taxes, and subsidies. Thus, the challenges faced by Ikea indicates much struggle and tolerance in terms of the transformation from a linear business model to a circular business model. The consumer demand, business trends, costs, culture, creativity, and policy interventions bring severe phase for Ikea to re-establish its potential and represent the strong position within the business market. 

Short, Medium & Long-Term Goals for Addressing the Challenges
The short-term goals for addressing the above-mentioned challenges incorporate the business trends and sponsorships. As the business trend display lack of acceptance where Ikea face a severe challenge related to price competitiveness, therefore Ikea prefers the awareness campaigns regarding a circular economy in order to address the challenge. The consumer’s trust declines immensely affected the Ikea business as an emerging market embracing the consumerist habits within the developed world (Seferian, 2020), which ultimately enhance the shortcoming in sponsorship. The stakeholders or leading investors put pressure on Ikea to continue with the linear business model, but Ikea awakes the higher authorities to look into the matter in order to highlight the significance of circular economy at a large scale. 
The medium-term goals for addressing the above-mentioned challenges involves consumer demand and costs. As consumers are the advocates of sustainable living, but some are willing to pay for renewable or recycled products, and few complete goes against the effectiveness of a circular economy within the production process where waste materials reuse as raw materials. So, Ikea re-design the official website and take the support of social media to demonstrate their processing techniques in order to bring customer satisfaction, which ultimately boosts the customer loyalty (Wang, Zhang, Tse, & Chan, 2020). In addition, costs highlight as another challenge for Ikea as embrace recycling, reassembly and reuse increase the budget due to the fact that brand new raw materials are often cheap, but Ikea realises the significance of a circular economy and incorporate multiple forms of collaboration and transaction procedures within their existing supply chain that can work as the remedy to the cost challenge. 
The long-term goals for addressing the above-mentioned challenges involves creativity and policy interventions. Innovation and creativity development demands a considerable investment in (Sartal, Ozcelik, & Rodriguez, 2020). The need for creativity requires immense effort in recycling, repair, reuse due to the fact that recycling incorporates a wide range of second-hand products and discarded materials. Ikea started bulk recruitment in the production department for the effective recycling and renewability process as a diverse range of workers encourages the innovative breakthrough, display rapid progress, and favours the chance of development. The policy interventions are needed to incentivise the appropriate actions through the implementation of proper rules, regulations, taxes, and subsidies where market regulatory bodies need to focus on addressing challenges for the improvement in production output. However, it needs a considerable time to satisfy such challenges but holds the potential to bring effective outcomes. 
Hence the in-depth analysis of the short-term, medium-term and long-term goals for the addressing the challenges in Ikea shows that the role of awareness campaigns, supervision of higher authorities, business collaborations, social media utilisation, business management and market regulatory bodies play a significant contribution in uplifting the performance while representing the Ikea as a responsible business that displays their potential strength within the market. So, Ikea needs to appreciate such roles in order to boost their productivity output within the effective adoption of the circular economy. 

Conclusion
Outlining the conclusion of the proposed assignment, the case study of Ikea represents the significant relation of a circular economy with businesses. It demonstrates the adoption of circular economy principles while indicating the framework of a business model that transfers Ikea’s linear business model into the circular business model for the financial, social and environmental benefits. Ikea focuses on the principles of a circular economy, acquire renewable and recycling strategies for the resources and products and consider the elimination of plastics as the business boycott the use of plastic and favours the use of paper bags as it can favourably help in environmental and social sustainability. 
The process of recycling and renewability helps to reduce the amount of waste and reuse such products as raw material, which automatically scale down the scarcity of a resource in the upcoming future (Lin, 2018). Although, it brings severe challenges for Ikea in terms of consumer demands, costs, business trends, sponsorship, creativity and policy interventions. This indicates much struggle and tolerance in terms of the transformation from linear business model to the circular business model within Ikea, where the business operates design a short-term, medium-term and long-term goals for addressing their challenges provides evidence that the role of awareness campaigns, supervision of higher authorities, business collaborations, social media utilisation, business management and market regulatory bodies put an immense contribution in uplifting the performance while representing the Ikea as a responsible business within the relevant market. 
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