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Introduction 
The tourism and hospitality industry encourage the concept of sustainability which includes protecting the environment and ethical behaviour along with financial stability. Customers become more conscious of their effect on the environment as well as cultural effects. In relation to this, businesses such as Marriott Hotel in the UK acknowledge the necessity of incorporating environmentally friendly techniques within their daily operations. This essay will delve into the diverse effects of sustainability within the tourism and hospitality sector. It will specifically focus on the sustainable practices of the Marriott hotel in the UK. Additionally, it will also explore effective sustainable practices within the rural, coastal, and urban areas. The role of the stakeholders will also be properly analysed in terms of promoting sustainability. This particular context will critically discuss the opportunities as well as present constraints with respect to CSR policies that the chosen firm faces. After examining all of those activities, this context will also aim to provide effective practices for hospitality industries including Marriott Hotel. Then, how this particular firm navigates the complex landscape of sustainability will also be mentioned in this essay. Those initiatives allow the firm to maintain its ethical behaviour and be able to meet the expected financial objectives. 


Discussion
J. Williard Marriott established the Marriott International Hotel along with his wife Alice Marriott in 1927. Nowadays It has become one of the leading firms in the hospitality industry, whose headquarters is located at Bethesda in the USA. Marriotts has over 7,500 assets across 132 nations all over the world. They have more than 700,000 employees who work as a workforce and carry out the business effectively. The core commitment of Marriott Hotel is to provide excellent service, which has assisted and propelled this firm in its desired success. Their revenue is nearly 18.90 billion Great Britain Pounds which is reflected in their immense success (Marriott, 2024). This firm has become renowned for its effective sustainable practices, customer services and moreover maintaining its value aligned with integrity, inclusion as well as diversity. In relation to the tourism and hospitality industry, sustainability is defined as a responsible management system in the context of environmental, economic as well as social resources. It enables society to meet the future as well as the present needs of the next generation. Practising sustainability for this particular industry is not only a moral invincibility but also an essential necessity (Han, 2021). Embracing sustainable practices such as waste management, water use, and carbon emission, helps to mitigate the negative impact on the environment. Social sustainability also fosters a positive and robust relationship with the local communities, while also taking a major role in preserving the local cultural heritage along with enriching social inclusivity. Supporting the local businesses, involving the local community, and respecting the native culture enhances the popularity of that particular destination along with fostering effective goodwill among those local residents as well. Moreover, economic sustainability always provides immense support to improve the profitability as well as durability of the tourism and hospitality industry. Promoting fair treatment among the workers, effective employee training, and privatising local ownership enable to boost the growth of the industry. It not only creates a vast employment scope but also stimulates economic growth which directly reflects the upgrading of the prosperity of the local community. 
Corporate social responsibility or CA side is a kind of business practice which engages and integrates social and environmental accountability (Inkson and Minnaert, 2018). It is concerned about the business operation along with an effective introduction to the stakeholders. This also goes to the further side of legal publication in the context of considering a broader as well as positive influence on society and most importantly the environment. Effective CSR initiative generally enlightens on the areas like environmental sustainability, stakeholder's interests, community engagement and much more. As per the commitment to CSR, organisations are focusing on practising ethical workforce practices and maintaining a trustworthy relationship with stakeholders, to increase business reputation in the marketplace (Navickas et al., 2021). 
CSR plays the most vital role in terms of offering sustainability within the tourism and hospitality sector. It fosters involvement within the business in order to adopt responsible practices which can provide effective benefits to society as well as the environment (Goffi et al., 2022). Firstly, the CSR initiative enlightens on the positive impact of the environment and regarding this, it guides the tourism firms and hotels to reduce they are carbon footprint and aims to protect biodiversity. It engages the firms to take effective measures like energy-efficient ways, supporting eco-friendly initiatives, and wastage management efforts within their transport as well as business functions. Secondly, CSR assists in maintaining sustainability by engaging with the local community and supporting their workings. Those effective initiatives include raising funds for local projects, supporting local businesses, and preserving native culture (Cooper, 2021). CSR also plays a vital role in determining fair practising among workforces, offering a safe working environment, fair wage distribution and providing equal opportunities to the staff. Those activities enhance the credibility of the business along with improving the performance of the workforce as well. The overall CSR initiative in the hospitality industry contributes to providing a positive impact on the social, economic and environmental. Thereby it plays a major and effective role in ensuring long-term success as well as flexibility of the organisation (Barbosa et al., 2020). 
Sustainable goods practice is defined as the adoption of environmentally and socially effective actions taken by the organisation. It aims to maximise the positive contributions to the environment and society while minimising the negative effects. Within the urban areas, the firm Marriott Hotel implements sustainable actions like adopting an HVAC system, recycling programs and waste management (Aeroseal, 2024). Additionally, they also support the local agriculture system along with offering scopes to engage with the local and cultural experiences. Furthermore, within the coaster area, sustainable practices include seafood sourcing, initiatives to clean the beach, efforts related to marine conservation and others (Crossley et al., 2021). Regarding this, the firm Marriott Hotel takes effective initiative to reduce plastic use, supporting the projects of marine preservation. They are also engaged in promoting eco-tourism and displaying the ecosystem as well as the biodiversity of the coastal area. Within the rural areas, the tourism industry must focus on eco-friendly construction as well as landscaping in the context of practising sustainability (Marriottbonvoyasia, 2024). For instance, the Marriott Hotel partners with local farmers and tends to grow fresh vegetables and other crops. By getting access to green herbs, they intend to offer fresh and healthy local-sourcing dishes to their consumers (BETHESDA, 2022). 
Marriott Hotel in the UK has implemented effective strategies in the context of sustainable practices. It intends to promote sustainable transportation among the workforce and guests and also reduce the carbon footprint within the environment. Marriott collaborates with transport providers who generally provide eco-friendly cars like electric vehicles, low-emission vehicles and others (Jelski, 2023). Furthermore, Marriott also fosters inspiration among their workers to make sustainable initiatives like flexible working environments, and bike-sharing projects. This firm also takes the initiative to educate its guests about the effectiveness of maintaining sustainability and the significance of practising sustainable transportation. 
Marriott Hotel implements a wide range of CSR initiatives within its business in order to provide a positive impact on the environment and society. The program ‘Serve 360: Doing Good in Every Direction’ directly emphasises promoting sustainability, inclusion and diversity along with an effective involvement with the communities (Serve360, 2023). Marriott is extremely concerned and committed to mitigating the effect of carbon emissions, and climate change through effective programs including energy and water consumption, waste management initiatives as well as land refilling movements. Furthermore, it also supports the local community by implementing programs like youth empowerment and partnering with non-profit firms and others (Mariani et al., 2022). This particular firm prioritises fostering inclusion as well as diversity within the workplace among the staff. Through those actions, this organisation aims to promote a culture of collaboration and belongingness among the employees. In a word, Marriott elaborates its commitment in terms of making a differentiation within the global marketplace. It not only provides them a long-term success but also helps them to foster goodwill among eco-conscious consumers. 
Implementing CSR initiatives within the business Marriott gets a wide span of benefits. Fastly this firm has become able to increase its brand reputation and also imposed as a socially as well as environmentally concerned company worldwide. Consequently, it leads to an increase the customer loyalty along with word-of-mouth referring which ultimately helps the firm to drive the business growth (Haski-Leventhal, 2018). Additionally, the CSR strategies also facilitate this firm to attract top talent by practising fair treatment among the employees.  This reflects positively in building a strong connection with the employees and also fosters a pride ambience to be engaged with this particular firm. This ambience and culture drive high productivity and morale values among the workforce (Tarigan et al., 2021). Within the changing regulatory landscape embracing the legal compliances enables the firm to mitigate the risks while increasing the viability. This initiative helps the firm to foster innovation and also drives advancements in technologies. 
While Marriott gets a large number of opportunities, it also faces constraints in terms of implementing them in an effective manner. In the initial moment, sustainable infrastructure is the most needed which creates strain on the economic resources as a short-term consequence (Kayode-Ajala, 2023). Besides, the constant adherence to practising sustainability globally is a serious challenge for Marriott. The Diversity of culture, regulatory awareness, and different levels of environmental concerns have become complicated for this particular firm in the context of maintaining sustainability in a proper way. The ongoing communication and effort sometimes create disruptions while maintaining the stakeholder’s interest and engagement within the business. It is considered a delicate task to maintain sustainable goals along with remaining competitive within the dynamic marketplace of the hospitality and tourism industry (Wickham et al., 2021). 
For overcoming the CSR-related issues Marriott may implement effective strategies within their business. Taking the initiative to regularly monitor sustainability efforts and maintaining transparency may be able to showcase any kind of shortcomings in a quick manner (Okoye et al., 2024). Prioritising the local community and collaborating with the NGOs, and governmental bodies may strengthen their CSR initiatives. It also will enable the farm to meet the needs of the local people as well as their guests and be able to align with the organisational objectives. After that in developing effective training programs for their employees, they will be able to create a responsible working culture. In the context of continuous challenges and expectations, Marriott can establish a strong relationship with its stakeholders in order to strengthen their CSR initiatives (Jauhari, 2021). 


Conclusion
Sustainability and CSR programs play a major role in driving business consciousness and also increasing revenue. Concerning this the significance of sustainability and its influence in the tourism and hospitality industry has been properly stated in this particular essay. Environment social and economic sustainability practice aims to not only mitigate the carbon footprint, and climate change but also enable transparency in the businesses. The concept of CSR has also been analysed in that it plays the role of the core function of integrating social and economic responsibility within the business. The role of corporate responsibility in terms of promoting sustainability within the hospitality industry has been explored within this context. In this context, it has been discussed that the actions including energy-efficient ways, and eco-friendly initiatives support the industry in maintaining sustainability. Furthermore, the concept of sustainable goods and their effective performance by hospitality businesses like Marriott Hotel has been briefly stated in the essay. Marriott adopts an HVAC system, recycles photographs, and also supports the local agriculture system as an effective practice of sustainability. Besides, the opportunities that Marriott gets due to practising sustainability have been explained here into this essay. 
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