Tourism and Leisure aimed at the International Tourism Market
The UK offers something for everyone when it comes to tourism. Stunning countryside, sandy beaches and historic monuments and places. The UK has a lot of traditional values and ways, but this beautiful country also offers new and modern tourism, so it really does offer something for everyone! For example, Bath is a UNESCO World Heritage site that has many Roman Baths and Georgian architecture (VisitBritain,2020). However, London offers a pleasant mixture of historic and modern buildings. Buckingham Palace is where many tourists come to visit and see this extraordinary building and take pictures of all the grounds that come with the palace. Also, London has modern tourist destinations such as the London Eye or the Harry Potter studio tour. The UK offers city breaks such as London or Manchester or if a city break is not your thing you could take a lovely country stroll in the lake district. If both city or walking holidays is not your thing then maybe a scenic beach holiday in the lush Welsh countryside is for you. For example, Pembrokeshire offers over 50 beaches and 186 miles of trails (VisitPembrokshire,2020). 
Wales has several tourist attractions and locations for every type of personality. According to Culture Trip these are some of the must-visit attractions in Wales: St David’s Cathedral in Pembrokeshire, The Big Pit, Zip World, Cardiff Castle, Barry Island and National Botanical Gardens of Wales. Most of these places are popular because its something niche for example Zip World in North Wales. However, Barry Island has become a popular tourist destination because of the much-loved television show ‘Gavin & Stacey’.  Wales attracts visitors every year because it has a warm and friendly welcome, and the local people want to share their culture and show what Wales has to offer. According to the Welsh Government, Between January 2019 to June 2019 there was an increase in overnight visits by GB residents of 6% from the previous year. Overnight GB visitors also spent £880 million in these first 6 months which increased by 7.7% from the previous year (Welsh Government,2019). Day visits decreased by 19% from the first half of 2018 to 37.7 million visits (Welsh Government 2019). However, more people stayed overnight which is more beneficial to the country as more people will spend, the longer they are there which is good for the economy. Lastly, international visitors increased by 3% to 446,000 people which in turn increased visitor spending to £174 million which is a 4% rise from the same time in 2018 (Welsh Government,2019). Wales’s latest demographic profile was published on the welsh government website and it contains the visitor profiles of tourists visiting in 2016. This article shows the number of younger people aged 16-34 rose from 19% in 2013 to 23% in 2016, this shows a steady increase in younger people taking day trips to Wales (Welsh Government, 2017). However, the number of people aged 55+ has dropped by 6% in 3 years (Welsh Government, 2017). Finally, the ethnicity of UK day visitors was 96% white and 4% non-white/other (Welsh Government, 2017). 
Wales has a relatively small overseas market which only accounts to 8% of tourists staying and 16% of all staying visitor expenditure (Welsh Government, 2013). The Welsh Government report should have included more about international tourists so people can see how many international visitors Wales attracts as a country. This will also help Wales to see if they need to improve on how they advertise themselves to the international market. The welsh Government is working closely with Visit Britain to strengthen its international network. To help promote Wales’s heritage and culture, local authorities and organisations such as Cadw and the national trust are working with Visit Wales.
Wales has some major stakeholders which help boost tourism in the country. These stakeholders are split into 3 sections: voluntary, private and public. The voluntary sector is made up of small groups which are often local but can range to national organisations which have been around for centuries. One example of a voluntary organisation in Wales is the National Trust which has 45 locations across Wales according to their map, which offer something for everyone.  The national trust is a well-established organisation in the UK and was founded in 1896 but it stills remains popular among tourists. They have 5.6 million members and more than 65,000 volunteers (National Trust, 2020). Some positives of the voluntary sector are it benefits the community and brings a sense of closeness to people, also there are positive environmental impacts as trusts and organisations tend to restore and maintain the land. The private sector is mainly profit driven and tend to follow trends to grab people’s custom in order for their business to succeed. This sector is extremely competitive and can be small or multinational companies. These businesses include shopping, cinemas and sports. Looking more closely to Wales, St David’s shopping centre is a well-known hub of activity for the private sector. Wales public sector consist of many local councils and the Welsh Government, however on a UK wide basis Westminster is the central government. Local governments look after education, health and leisure for their local area. Parks and libraries are also run by local authorities and governments.   
Wales can have certain issues and concerns regarding tourism. Firstly, politics can contribute to whether an international tourist decides to travel to Wales. For example, some international countries may not have good relations with the UK and therefore that international country could try and discourage people from travelling there by saying off putting things about the UK to make it less appealing. Some economic impacts may be that Wales do not have enough money to advertise themselves and really sell the country to international clients. The recent implications of the coronavirus pandemic have also meant that the economy has struggled to make money from any tourism never mind international visitors. Therefore, Wales may decide to only advertise to UK and European countries first to get the country up and running again as there could still be restrictions in different countries. Another economic impact is the wealth of a country. This means poorer countries will not be able to afford a holiday abroad and the country that poorer people live in may not advertise holidays as there is no market for it. To many tourists can change the traditions and cultures of the destination which can have negative impacts as the destination will lose it sense of identity. Seasonal jobs are also a concern as many places in Wales such as Pembrokeshire, which is a big honeypot site, is a seasonal destination and struggles during the winter time as there are not as many tourists spending money and many businesses shut in the off peak season due to this.  Wales prides itself in its culture and traditions and has not changed too much to lose its identity, but it has kept up with the times to still appeal to tourists for example having Surf Snowdonia. Environmental impacts are hugely important in this rich landscape as to much tourism can lead to habitat loss, noise pollution, littering and physical erosion such as footpaths. Finally, some technological issues Wales have is the country is not trending on social media as much as it could be, so they could post more content on all social media platforms in order to get potential international visitors. They can use certain hashtags and stunning photos to help promote themselves and what they have to offer. They could also look at appealing to younger people more, so they stay overnight and not just day trips. To do this they should look at more package holidays that will appeal to the younger generation such as a weekend break in a log cabin with an added Netflix and food add on as this will entice a lot of young people as Netflix and staying in is a trending thing to do in the 21st century. 
To conclude Wales has an exciting future ahead in the tourism industry as after the coronavirus pandemic is over, they will be looking to gain back all the tourism lost in 2020. New ideas will be generated to catch the eyes of international visitors and gain an interest in Wales. Providing there are no further implications and restrictions with the current pandemic then Wales will thrive once again. It truly is a beautiful country with many rural destinations with a pleasant mix of bustling towns and cities. 
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