ZARA-BLOG-REPORT
Task1 B:
How the blog post on Zara was planned and developed
The marketing blog post on Zara was made with some basic introduction of the brand and its product line. The information was collected from the official website of Zara as well as other industry sources like Inditex. Even though the data collection was not difficult, but planning the structure of the post was quite challenging because I had to ensure that I can make a post that will be able to engage with the audiences and reach out to maximum number of people. Therefore, I planned the post to be precise and informative. After collecting the data, I wrote a short introduction to engage with the audiences and then described the mission and vision of the company and the product line of the company. The purpose of this post was to use it in a marketing campaign by Zara, aiming to spread the brand message among the target customers. Therefore, the blog post was structured in a way that the audiences, which involve the target customers, will get a clear perception of the company and what it stands for, and what it offers. Thus, the post serves the purpose of the marketing campaign by Zara. (ANTONELLA PALERMO)
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The blog post has been planned for serving the marketing campaign purpose of Zara. It discusses the different aspects of Zara products, including what type of products Zara offers, how they are made, how they are distributed, how they are priced and what themes make them distinctive in the fashion market. The information has been collected from the official website of Zara and Inditex, and also from different other fashion industry related websites. Thus, reliable, relevant and valid data have been collected so that the posts include information that can be linked accurately to the value propositions of Zara. It was challenging to determine the structure of the posts and which information should they include. But since the aim is to target the market audiences and to present the brand aspects for the marketing campaign purpose, therefore, I have included precise and clear information on the product aspects of the brand and how they are delivered to satisfy the consumer needs and expectations. Irrelevant information that are not relatable to the campaign purpose, have been avoided. (CIRCIU ALEXANDRU)

How the blog posts have been planned and developed
Writing was my favorite from my childhood, I have tried to writing on various topics from my childhood although it was not formal. Now I have got a chance to write the blogs as part of my academic work. We work in a group which increases my interpersonal skill. The grouped form with few person having different cultural background which also increase to understand other culture while working.  Group tasks was divided and I am given the specific par which I completed by taking helps from the internet and the websites of Zara ,UK. Creating a personal vision of the blog post is a good idea as the blog can reach to numerous personalities of the organization.   Every part of the blog has been explained details and communicated among the group members by group discussion in order to ensure all information are clear to all the stakeholders and customers of Zara. While doing the work we have research some secondary information about the company and its products. We saw that Since Zara webpage is not much user-friendly so the profound focus has been rendered in making the blog specific in nature. This is the basic concept of the blog project. If anyone wants to change or has any different idea of any part of the blog can be discussed. Along with that, we have also discussed all the products marketing strategies of the company.(MADALINA MANOLACHI)
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[bookmark: _GoBack]The entire process of writing a blog ,usually takes more than a couple of hours ,even if you have excellent typing skills and especially when you have to do the blog as a group. I have to recognise I found it a little bit challenging to do it but also assuming to be the leader of the group.From the very begging, we established who is in charge with what, and then.on our on we started searching for information.My area was “PRICE” in marketing related to Zara company.As a costumer I also found a lot of interesting thing about the company but I also put information from my own experience with Zara.This blog will assist everyone in gaining immense knowledge about ZARA.  History, organizational background, marketing strategy, its products, company business and distribution strategy of Zara has been discussed in details in this blog.   The blog focuses on rendering knowledge of marketing mix and activity process, understanding to create a blog about a business are becoming attractive for a first-time visit customer.(BRES ELISABETA)





