Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Hassan Ali 2537443
Topic chosen: The use of social media to promote businesses 
Title of source: The impact of business-to-business salespeople’s social media use on value co-creation and cross/up-selling: the role of social capital
Author(s): Itani, Badrinarayanan, Rangarajan
Year published: 2023
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source through the Library database I searched the use of social media with businesses.
Itani, O.S., Badrinarayanan, V. and Rangarajan, D. (2023) ‘The impact of business-to-business salespeople’s social media use on value co-creation and cross/up-selling: The role of social capital’, European Journal of Marketing, 57(3), pp. 683–717. doi:10.1108/EJM-11-2021-0916.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it explains how social media is used to build relationships and create interactions through content or click bait videos which then engage customers to visit business through apps or in person. The article was very relevant as it identified that social media is not only used for increasing profit but also used to create a professional environment whereby due to the relationship with customers business are able to up sell products or find popular items. 

When was it published? Is it recent enough? Why?
This source was published in 2023.
It is recent enough because it the article doesn’t focus on specific social medias but mentions linked in and Twitter to show how it is used to build a relationship. The article is important because it is not just specifically discussing advertisement instead it is stating that businesses use social media to promote networking, engagement and identifying which products can up sell. 

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Omar S. Itani, Vishag Badrinarayanan, and Deva Rangarajan. They all specialise in marketing, business and sales management.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
This source is reliable because it was published in the European Journal Of Marketing. It collected data from online questionaries.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

