Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Naser Ali 2509422
Topic chosen: marketing
Title of source: digital marketing
Author(s): Dave Chaffey and Fiona Ellis Chadwick
Year published: 2022
How did you find this source?
Ive found this word by searching on Google Scholar database my searching for digital marketing
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes it focuses on my digital marketing which will be key area for marketing
Is this a useful article? 
Yes it provides a good example and provides a good marketing skills
Is this an academic source?
Yes it was be on a text that is in all universities

When was it published? Is it recent enough? Why?
This was published in 2022 so it will be reason enough to include current marketing skills and digital marketing

Author Credibility
Who is the author? What are their qualifications or expertise?
Dave chaffey is a very famous digital marketing author, and fiona ellis chadwick is a professor of marketing which is really good in teaching and researching
Reliability
Is the source reliable? Why?
This source is reliable because it was published by a wellknown publisher writrwn by an expert and widely used by higher education people



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

Good morning everyone.

Today I will be presenting my source evaluation for my research topic, Marketing.

The source I selected is the book Digital Marketing by Dave Chaffey and Fiona Ellis-Chadwick, published in 2022. The book explains how businesses use digital platforms such as social media, websites, email, and search engines to promote their products and services.

How I Found the Source
I found this source using Google Scholar and my college library database by searching for “digital marketing” and “marketing strategies.” I compared several sources and chose this one because it was relevant, recent, and widely recommended for marketing students.

Why I Chose This Source
I chose this source because it directly relates to my topic. It explains important marketing concepts such as digital marketing strategies, social media marketing, search engine optimisation (SEO), and customer engagement.
The book is easy to understand, includes real business examples, and is widely used in universities, making it a useful academic source.

Publication Date
The book was published in 2022, so it is recent enough for my research. This is important because digital marketing changes quickly, and a recent source provides up-to-date information and current business practices.

Author Credibility
The authors are recognised experts in marketing. Dave Chaffey is an international digital marketing consultant and author, while Fiona Ellis-Chadwick is a professor of marketing with extensive teaching and research experience. Their qualifications make the information trustworthy.

Reliability
I believe this source is reliable because it is published by a respected academic publisher, written by qualified experts, and supported by research and references. It is also widely used in higher education.

Reflection
The most difficult part of this task was choosing the best source from the many marketing resources available. I learned that it is important to evaluate a source by checking the author’s expertise, publication date, and reliability before using it in academic work.

Conclusion
In conclusion, Digital Marketing by Dave Chaffey and Fiona Ellis-Chadwick is a relevant, credible, and reliable source for my research. It provides current information, is written by experts, and is suitable for academic study.

