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Abstract
The purpose of this discussion is to identify the ways that Anita Roddick’s enterprise opportunities led to change socially and economically in accordance with theories. 
The paper outlays the main areas in which The Body Shop led to change in the UK and Achuapa in Nicaragua in terms of economic development. These included the invention of Fair Trade partnerships and the creation of jobs and taxes due to the innovation of The Body Shop. Alongside these areas theorists and models were used as evidence of the correlational link between the economy, entrepreneurship and businesses. 
Social development is then explored in terms of definitions and measurements. Anita Roddick’s enterprise opportunities were then discussed and links were provided to show how The Body Shop led to social change in the UK. These included; the ban on animal testing and the acceleration of social enterprises. 
The conclusion to this paper is that Anita Roddick’s enterprise opportunities did change the UK and other countries socially and economically although limitations of quantifiable evidence are admitted. Moreover, it is highlighted that it is difficult to say how much The Body Shop changed these countries as there are mitigating factors that implicate on this. 
Introduction
In 1976, Anita Roddick saw a gap in the cosmetics market; “Why couldn’t skincare products be packaged in refillable containers and marketed without making women feel horrible about themselves?”(Garner, 2011). The enterprise of The Body Shop was created and as this developed,  so did Anita’s opportunities for her to reach her goal of “social and environmental change” (Roddick, 1984).The business thrived on the support of customers that cared about where their cosmetics were sourced and created. Now, according to The Body Shop website, The Body Shop now has approximately 3000 stores in 65 countries and employs over 22,000 people (The Body Shop, 2017). Due to the ultimate scale of the corporation, it is probable that the business had some impact on the cosmetic and beauty market. However, the question is; how much did Anita Roddick’s enterprise aid social development in the UK and other regions across the world? In addition, how, if at all, did Anita’s entrepreneurship affect economic development?
Economic Development
Economic development was described in the forums as “increase in the wealth of a country measured both in quantitative and qualitative measures. The quantitative refers to the increase in financial wealth of a country while the qualitative measure refers to the improved quality of life of the country's citizens” (Seedat, 2017). However, I suggested that economic development can also be defined as political, social and environmental growth (Davies, 2017). Although these explanations are accurate, it can be seen that the term economic development can be idiosyncratic.  Bakomora (2017) managed to coordinate these complicated definitions in to a precise synonym as he proposed that “development can be defined as progress that brings about good transformation” (Bakomora, 2017).
In the early 1950’s the Linear Stages of Growth Models advocated that massive injection of capital was the exclusive method of bringing economic development (Dang et al, 2015). Rostow’s (1960) Stages of Growth Model suggested that growth of an economy went through 5 stages: “The Traditional Society, The Precondition to Take Off, Take Off, The Drive to Maturity and The Age of Mass Consumption” (Dang et al, 2015). ‘The Precondition to Take Off’ stage involved having an influx of capital into an economy to stimulate investment. If this perspective is considered then it could be implied, that Anita Roddick’s enterprise opportunities did have a role in economic change. This is because in 2015 alone, The Body Shop added £8.2 million in capital into the UK economy with their taxes (The Body Shop International PLC, 2015). The Harrod-Domar (1948) model also agrees with this statement as it presumes that investment is the main method to economic development and that capital is needed for investment (Dang et al, 2015). 
Although these models are influential for their time, it is important to also consider the critiques of these theories. Firstly, the models are usually used to understand economic development in undeveloped countries. The UK had an established economy when Anita first embarked on The Body Shop, this may mean that the models described may not be relatable. Moreover, they do not consider other factors that define economic development and in turn do not consider whether investment and capital actually improves peoples’ wellbeing in a region. 
Seers (1979) embarked on setting different developmental objectives which focused on “poverty, inequality and unemployment” (Dang et al, 2015). Seers (1979) believed that conquering these issues would lead to economic growth and would bring actual improvement to peoples’ lives. Using these measurements of economic development it could also be advocated that Anita Roddick’s entrepreneurial creativity, when starting The Body Shop, gave way to economic change. The Body Shop in 2015 employed 2500 people within its shops, manufacturing and packaging and administration departments and this figure would be much greater if calculated over the 42 years it has been in business (The Body Shop International PLC, 2015). As the company provided a proportion of the UK’s  workforce , thus lowering unemployment as whole, it would be easy to assume that The Body Shop aided economic development in the UK. Additionally, the employees were given incomes which meant that they were/are less likely to be living in poverty. Furthermore, Anita Roddick’s Body Shop was one of the first businesses to introduce the ‘home distribution’ strategy with their Body Shop Parties and people distributors (The Body Shop, 2017). This allowed stay at home mothers and fathers the opportunity to gain employment while still having the flexibility to look after their children. This entrepreneurial idea not only brought financial gain to the company but also brought more equality to people who had the responsibility of looking after their children full time.  
In conjunction to the economic change that Anita Roddick’s Body Shop bought to the UK economy, Anita was also very passionate about helping less developed countries to create economic development. 
Achuapa in Nicaragua is a small community in which they mainly produce Sesame oil. In 1998, Anita decided to create an alliance with the region in order for the Achuapa community to supply the Body Shop with Sesame Oil.  The International Dependence models postulate that an international alliance generates economic change. “The poor countries are said to be dependent on the developed countries for market and capital” (Dang et al, 2015). These models are usually criticised because developed countries are able to exploit under developed regions for their reserves. However, Anita altered this by offering Fair Trade deals changing the futures of the Achuapa people. “By 2001, 130 farmers worked full-time to supply her firm's entire quota. Today, Achuapa has a new medical centre, a school and even its own small bank, which provides small loans at preferential rates” (McCarthey, 2007). From this evidence, it is clear that Anita Roddick enterprise opportunity dramatically accelerated Achuapa’s economic development. Anita Roddick also dispersed this Fair Trade idea on to many other underdeveloped countries.
Social Development 
Social development has been described as “putting people at the centre of development” (Davis, 2004). It has also been argued that social development is fundamental in altering social norms for the better (Davis, 2004). Altering these social norms allows society to move on with changing views and stances within a nation and also provides wellbeing to communities. Others also propose that social development is necessary for improving the “wellbeing of every individual so that they can reach their full potential” (Government of New Brunswick, 2008). All of these explanations incorporate the idea that the goal of social development is social wellbeing, but what does this actually mean? The Centres for Disease Control and Prevention have outlined results from studies which find that wellbeing is associated with: “Self-perceived health, longevity, healthy behaviours, mental and physical illness, social connectedness, productivity and factors in the social and physical environment” (Center of Disease Prevention, 2006).  Anita Roddick’s ideas gratified many of these associations. 
Anita Roddick’s business idea was envisaged as a social enterprise and sustainable company. Social enterprises have been discussed in the group forums and I initially thought that social enterprises were businesses that use its profits or operations to run in an ethical manner (Davies, 2017). Although this is still my opinion somewhat, after interacting and reading others thoughts, there is much more to social enterprises than just conducting a business ethically. Loos (2017) made a blanket statement that widens the description of this concept; “social enterprise is a business that is profit orientated and also people and environmental oriented. Basically has a good impact on people’s lives” (Loos, 2017). These insights to the notion show a direct link between social enterprise businesses and social development. Using this connection, Anita Roddick’s entrepreneurial ideas had some impact on the social development of regions and she did this by altering social norms for the good of a nation. 
When Anita invented The Body Shop, she decided that she was not going to have any of her cosmetic products tested on animals. At this time, most cosmetics were animal tested and there were many animal testing laboratories in Britain. In spite of this, Anita wanted to have no part in this industry and so devised new ways in which products could be tested without the necessities of animals to do so (McCarthey, 2017). Not only did this innovative way of production increase The Body Shops sales dramatically, it also lead to a pressure group which eventually made animal testing banned in the UK (McCarthey, 2017). This achievement can be correlated with the factors associated with wellbeing that were mentioned earlier. Factors in the physical environment were improved by Anita Roddick’s enterprise opportunity and in turn social wellbeing was enhanced and social development was performed. 
As it has been mentioned previously, social enterprises have an influence on social development. At the time of the start-up of The Body Shop, businesses were seen to be for profit only (McCarthy, 2007). A business that had a positive influence and helped people, were considered to be a religious organisation or charity. The Linear Growth Models were prevalent in the way economist thought that a country would thrive; however, Anita Roddick’s entrepreneurship had some impression on this conception (McCarthy, 2007). It has even been suggested that she was integral in initiating the change in the social norm to the “vigilante consumer - keen to buy brands that reflected their belief system” (Siegle, 2007). Moreover, she is even thought of as the “first Brit to be a true social entrepreneur” (Franks, 2005).  The Body Shop was one of the first businesses to try and completely incorporate a social enterprise stance. In 2012 a Government Small Business Survey found that there were over 70,000 social enterprises in the UK and these businesses employed over 1 million people and contributed £18.5 billion to the UK economy.  This illustrates the magnitude to which Anita’s enterprise opportunities changed the social economy of Britain. These new social enterprises will be changing social norms and making people’s lives better. They will also be promoting healthy behaviours and in turn increasing wellbeing.  However, it must be stated that this change cannot be quantified due to the sheer snowball effect that this had over time, so exact figures of this change cannot be seen. 
Limitations
This critical discussion does have some limitations that need to be identified. Firstly Schumpter (1947) suggested the theory of creative destruction. It could be seen that although Anita Roddicks Body Shop provided a considerable amount of money into the economy and also employed many people, however, the success of her company was probably the demise of many others. Once people started to be concerned where their products came from, they may not have shopped at other businesses that were not so ethically minded. Moreover, the demise of animal testing would have led to laboratories being shut down and in turn people being made unemployed.  However, these could be balanced with new job opportunities in ethical sectors.  With these issues that contradict the economic development that Anita’s opportunities presented, it is difficult to determine to what extent The Body Shop changed the economy of the UK. 
The evidence found in this discussion is also mainly unquantifiable and subjective. Social wellbeing is subjective from region to region and person to person and it cannot be said conclusively that businesses do have impact on social development. 
Conclusion
Anita Roddick firstly became inspired to start her own business in 1976 in order to support her family (Roddick, 2001). At this time there was an economic downturn and unemployment and inflation were at high levels (Stone-Lee, 2005). Although this cannot be seen as the only factor, the ‘creative response’ is an important concept in which to conclude this discussion. This idea can provide a correlational relationship between entrepreneurship and economic development (Naude, 2010). Schumpter (1947) suggested that the economy can affect the way that entrepreneurial development occurs. In turn, Van Praag and Versloot (2007) suggest that entrepreneurs contribute to economic development in four ways; employment generation, innovation, productivity and increasing individuals utility levels. From the findings in this critical discussion Anita Roddick’s entrepreneurship did change the UK and other regions economically and socially.  The extent to this change cannot be defined due to lack of quantifiable evidence but it can be concluded that, according to Vasquez (2008), economic development can be altered by new and innovative policies and processes which improves a nation and ultimately improves the economic, political, environmental and social wellbeing of its people. 
In conclusion, it is certain that Anita’s entrepreneurship and enterprise was influential of its time and also has inspired many to follow in her footsteps to try and make the world a better place. In my opinion, this can only be a positive response.  
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