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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
[image: A screenshot of a web page

AI-generated content may be incorrect.]

Website loading time is very important because it highly impact on user’s experience, business growth and search engine ranking. Slow speed can lead frustrating user experience and abandon website and it negatively impact on bouncing rate and engagement. Idel time for website loading should be between 1-3 second. From Debugbear tool, it says website loading time is 2.87 which is quite decent speed and it loads easily 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, website has small number of sub pages for example bowling, contact information, parties and Christmas events. The navigation is from top bar menu or clickable button and banner which is leading to these area. 
Design is pretty simple and straight forward which makes easy to use by prospective customer who wants to book the bowling session.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, For booking you need to go to bowling menu and you can see booking options and select your desire date and time and proceed with booking and make the payment. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A retail website constitutes an important touchpoint and a first online navigation can determine the future of customer’s relationship with retailers and other offering, (Demangeot and Broderick,2016). According to me font size of the menu bar should be bigger because it is not easy to see. For some age group of people it will be hard to see the options. Alignment of the menu bar is also not good contact us is in the bottom.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Website could be improved from lots of aspects like design, font size etc. many detailings are missing. Webpage is not that pleasant. Also, to me website looks better on mobile phone versus computer. In computer font looks much smaller than mobile phone. Also, user interface is better in mobile than computer. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Jongmans et al (2022) identified three key aspects of user experience on a website visual design, usability and pleasure. When you open the website from image you can tell its bowling website so it should the purpose. Colour combination is not so great. Top menu is too dark back ground and font is also small which is not appealing. And I couldn’t find any video on the webpage but video could be helpful to understand more about their business. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Website doesn’t have online chat tool. Now a days online chat tool is very useful for example if I have certain doubt about booking or I have some inquiry and I do not have access to phones I can enquire via chat tools. It will increase the customer satisfaction. Live chat can increase the business.


	Question 2d – How effective are the social media links on the website?


	Answer: I can see Facebook page link on the bottom of the page they could have Instagram, twitter to make it more brand awareness. In today’s era of technology social media is very important. People are more on social media on their daily activity. It has become the part of the life. From social media they can brand awareness, analytics and even find out what people are thinking about their business and where they can improve.
Using social media as a form of direct marketing, offers businesses and brands a range of advantages. (Kotler et al 2018) 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: From the first look of the website you can easily say that this is bowling website. It clearly tells about the services, their opening times, their social media presence, price and activities like Christmas packages, food facility with the menu and pricing so customer know beforehand. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: [image: ] 
 They have 4.2/5 star from 1066 reviews on google, on facebook they have 4.5/5star(157 votes) and on Groupon 4.4/5  (203 review). It means they are doing really well,customer are statisfied and they provide good customer service. Yes all reviews are uptodate on google. They don’t have any page on their own website for reviews. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Whenever I have to use any service and recommend it to my friends and family for it, first of all I will check the reviews made by other customers. They have computerised 20 lanes and foods & drinks. According to customer reviews staffs are very professional and friendly and venue is clean and tidy. They found staff very helpful and welcoming which tells all about their customer service and quality. Because of all above reason I will definitely recommend this service to my friends and family member.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes Prices are clear to customers when you click on bowling menu. Based on customer reviews it reflects the good value of money. They are cheaper than many other competitors. They have friendly environment, relaxed vibe, clean and tidy place.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Best bowling service in Birmingham 

	
	2. Bowling place in Birmingham  

	
	      3.  cheap Bowling place in Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes when I type these words into google Acocks green bowl comes in 7th and 8th position.  


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I feel that website have relevance in modern uk business because it has nice google ranking, better reviews on google 4.2/5. They have clear pricing structure, opening hours, professionalism, online booking options, if you have any query you can call them and ask them


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would add live chat tool options to the website. Live chat software has many benefits such as it increase customer service, increase sales, provide real time customer service. it leads to improve customer satisfaction and higher conversion rate.
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