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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	Answer:

The website loads quickly, taking about two seconds. According to Hostinger (2025) a website loads fast, it generally creates a better experience for people and helps build trust in the business behind it. A good website speed also supports search engine optimisation (SEO), which can boost both mobile and desktop rankings. Overall, how fast a website responds plays an important role in how successful it can be quicker loading times usually mean people are more likely to stay, engage, and eventually become customers.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:

Yes, it’s interesting that they offer so many titles and subtitles. This helps customers stay engaged and makes it easier to explore different experiences. They highlight everything from venue locations for parties to options that include food and drinks. One of the last sections also promotes a range of offers and activities, such as charity events, half-term activities, such as Strike It Lucky Fridays, family fun weekends, mini strikers, music events, live sports, spare time activities, and even information on sustainability and recycling.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Customers can make a booking easily and accessible, but when the available dates are shown, it only displays one day and doesn’t offer any alternatives. It also seems that the date selection for party bookings isn’t working properly. For other events, some parts of the site look quite busy, and there doesn’t seem to be much availability listed.


	Question 1d - What improvements could be made to the usability of the website?



	Answer: 

I would like to see availability for at least a couple of weeks in advance and ideally for all events. Now the website only shows a single day and does not provide any dates further ahead, not even one or two months in advance. This makes it difficult to plan or book events properly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  I check the two version, destock and mobile, and I find mobile  use  a single column  often vertical and bigger button the performance is faster more design for touch screen , the palettes of colours which is very strong but offer the same service, Destock version is large full  in  details  I find all the full usability more design for clicks


	Question 2b - How does the website use imagery, video and colour? 


	Answer: 

The mobile version is visually appealing and makes a strong first impression, with inviting images and plenty of options to choose from. However, the colours are overly vibrant, which can become confusing and may even cause eye strain, leading users to leave quickly. This can be especially difficult for people with Dyschromatopsia. As FLUX ACADEMY (2025) notes, good colour harmony improves readability and user comfort.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 

Unfortunately, after checking all the titles and subtitles, I could not find any useful tools, only a basic such as contacts us option. An online chat feature would be a much faster way to help customers and would offer better service. This is especially important when arranging parties, as not all details are included on the website and people often need quick answers.


	Question 2d – How effective are the social media links on the website?


	Answer: 

I find easily all the links for most of the popular social media us TikTok, Instagram, Facebook, X (formerly twitter), YouTube. The website has a lot of followers (more 8.000.000) looks is very attractive and inviting for a customer. Have the appearance of this company offer credibility with all the information people share experience, and all 
these facts invite people to enjoy and welcome back. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: I can see they offer a lot of products and services, but when they are missing tools like chat, which is not easy to recognize. We need to contact by email or call and sometimes you can lose the interest, when you need to do outside of the website.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: I find easy reviews in Trustpilot with a range over 7000 views and comment are mix but majority find enjoyable, with friendly staff and many locations to choose. All they are recently but ant the same time I find many people were very disappointed with the booking systems because is not clear the process and they don’t establish properly the time for each booking. Also, they mention that the food its average. Overall, the reviews are up to date and most of the people give good reviews of the experience.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

The website shows it’s suitable for families, friends, and even work events, creating a safe and enjoyable environment. I would use or recommend it because it offers something for everyone, with flexible party packages, special events, and easy online booking. It’s a reliable place to have fun and spend time with others.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:

Yes, the prices at Hollywood Bowl are made clear to customers on the website, including details for games, party packages, and food and drink deals. The prices generally reflect the quality of the service, as the venues are modern, well-maintained, and offer a variety of entertainment options. This gives customers confidence that they are paying for a reliable, fun, and enjoyable experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Family Party

	
	2. Bowling 

	
	3. 10 pins bowling London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes. I notice is very popular website, in all the searching always appearance most of the time in the top place where google suggests.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, I find interesting is one of the top suggest for google and invite to go and visit meaning for many people  trust in companies and the products ,bowling can relate with happy ,good memories, family time,  events and health .always in business with need to offer  place to enjoy and reunite with friends and colleagues. In the present  day everything needs to show in google because people build trust, reputation and credibility, in what service they provide ,activities and improvements



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would like the website but honesty I strong suggest modification in colours with much better combination, because give more time to explore, and add tools like chat, open range display in the day even month to reserve o booking for parties otherwise is a perfect place to spend time and enjoy with families, friends and colleagues. with a lot offers such as food and music.
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