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[bookmark: _Toc99546792]Introduction 
Community engagement is a deliberate movement with the accurate goal of working with different types of groups, improving multiculturalism by increasing the involvement of communities. Successful imparting and communication across associations is key. This enlarges beyond the local authorities and sharing the decision-making procedure with partners, involving social media platforms and stakeholder groups. It ultimately leads to creating a wider community. Community engagement is very important in the society because this collaborating work improves the environmental and behavioural factors. The involvement is to help enable a decision making enterprise to listen and indicate the influence of community beneficiation. Big lunch, the biggest get-together in the UK is arranged to celebrate the community and help people to develop more new connections. In 2020, Big Lunch is able to create 3.3 million new memberships. Almost 85% of members said that this project is so effective to build a powerful awareness of the community. It can encourage community association. By building a strong relationship with the stakeholders it will be able to get the benefit from the stakeholders.  The aim of the report is to understand the value of community engagement and also illustrate the importance of stakeholders’ participation and social media strategies to improve social culture integration and multiculturalism. 
[bookmark: _Toc99546793]Description of the project 
The Big Lunch is a project which is based on the community. It is an initiative of The Eden Project. This is a popular project which is celebrated across the United Kingdom and Commonwealth. There is an occasion celebrated which is known as Thanksgiving. The Big Lunch is inspired by Thanksgiving which celebrates community life. The UK has an annual day that is dedicated to showing gratitude to the neighbours and communities. The National Lottery made it possible for The Eden Project to dedicate a day to gratitude. The Big Lunch had started back in the year 2009 in the month of June. An individual can’t live alone (Engstrom, Docherty and Robertson, 2019). A social structure comprises neighbourhoods, communities, districts, towns, states and lastly the nation. Operating in a small network is comparatively easier. This is where the role of neighbourhood and community comes into focus. Building a strong neighbourhood connection and developing a community helps to address the local issues faced by a community. 
The Big Lunch is a community-based project which aims at inculcating a sense of belongingness. The medium chosen to bond over is through meals. Food is a great medium for bringing people together. Community meals are enjoyed to celebrate a social occasion. Neighbours and community relationships are strengthened (Eden Project, 2022). The Big Lunch Project has boosted the community spirit where communities work together as a unit. Any issues which are faced are dealt with. Different minds come with different insights, these insights give different perspectives to problems and different solutions. It helps individuals to know each other and reduces loneliness. Diversity is celebrated as people belonging to different cultures come together. Information about a new culture is learnt and celebrated. The Big Lunch aims at creating a global community (Parry, 2020).  In the year 2009, ordinary citizens were given the opportunity to organise The Big lunch in their neighbourhood. More than 6 million individuals across the world had been involved in the get-together. The Big Lunch can range from a small get-together to a large one. There can be a lot of ways citizens can organise The Big Lunch like street parties in a particular city. Get-together in someone’s garden, a garden party. Each individual involved contributes to the organisation of the get-together. For instance, bringing in food, drinks, tables, music and a lot of other requirements. 
The Big Lunch is an annual meet where communities come together and enjoy together. This fosters the community spirit and gives an opportunity to engage in recreational activities. Recreation is very important for a healthy and sound mind and body. Various activities are organised like the three-legged race, musical chairs, games and so on (Tironi, 2020). Various talent shows are held where every individual gets to showcase their hidden talent in dancing, singing and a lot more. Leadership qualities are developed. Teamspirit is inculcated where communities come together and work together. Amidst the fun and frolic, a major purpose of The Big Lunch is served which is being an effective Community Engagement project. 
[bookmark: _Toc99546794]Relationship between the stakeholders 
Stakeholders are a vital key in community engagement. They effectively influence the decision. The stakeholders in the Big Lunch are the community, members, councils and followers. Their involvement is most beneficial for the project. Stakeholders have engaged in the decision making procedure. Their involvement helped to spread the project through enormous people. They help to make more sustainable decisions. The community contributes to Big Lunch as well as gets the benefit from this event (Tomhave et al., 2020). The community not only strengthened because of this event but also easily overcame many local and social troubles.  Followers on social sites help to provide various suggestions and help The Big Lunch to cover more than a million people. Increasing the followers indirectly enhances the members of the group and builds the community spirit. Members of Big Lunch who have already benefited from this event inspire more people to connect with this event. Decisions of stakeholders create a positive impact on the community, reduce isolation and stimulate goodwill. A big part of the funding has come from The Big Fund for six years. The local government information unit has scrutinised the social as well as the communal effect of The Big Lunch from its starting day. The LGiU also recommends that The Big Lunch is important to build sustainable communication. The Big Lunch is an organic and enjoyable event to empower the neighbours, local people as well as the community (Puranik, 2021). Nearly 8.5 million are taking part in The Big Lunch which creates a jubilee year for Great Britain. The councils are also mandatory to help the people to detain events in streets, parks and venues. This thanksgiving as well as spreading happiness day among the neighbours helps to create a positive effect on the annual calendar. 
[bookmark: _Toc99546795]Social media strategies for socio-cultural integration and multiculturalism 
The Big Lunch uses social media tools very effectively in order to spread awareness about the project and in order to get more people involved in the event. The Eden Project Community Monthly Newsletter is a Digital Calendar that has all the updates regarding the events to be held. Information regarding different workshops and sessions is mentioned. Various events and participation opportunities are mentioned in the calendar. The digital 
A calendar is a great tool that enables stakeholders to remain updated. 
The Eden Meet Virtual Meetup is a great initiative to keep people connected in times of restrictions during the pandemic. The session is conducted on various digital platforms and Websites like Facebook (Spence, Mancini and Huisman, 2019).  This enables them to stay connected and make new connections. Fundraising is done at various community events. The community events enable people to come together and also serve the purpose of receiving donations. Various online banking software is used in order to conduct transactions all across the world. A social media platform, Zoom is used in order to allow interested participants to attend networking sessions. This enables us to connect with different communities. Different communities come together to discuss upcoming projects and share ideas. The Big Lunch is striving to build a larger community that is focusing on building connections across the Central South of England. South West of England, Midlands and East of England. Different websites like Facebook, Twitter, Linkedin are used in order to grant interested participants an opportunity to connect and participate in the events organised. An individual has to just register using their social profile which very easily connects them with The Big Lunch. Emails are sent in order to receive updates about the various events of the present and future. The Big Lunch offers various training programs which are held online. This online training equips the participants to get trained in volunteer work and to take leadership roles in organising The Big Lunch (Stevenson, 2019).
There is a scope of becoming a member of The Big Lunch by taking a subscription. This subscription can be taken annually or bi-annually as well. Members are allowed to participate in the organisation of the events and be a part of the various projects. Members are given an opportunity to contribute to the project by sharing their valuable insights. Various responsibilities are given to various members. For instance, organisation of events, managing the online platform and media presence of The Big Lunch. The donations received and the use of the amount in various community services. The Big Lunch grants individuals to be a part of something big. Participation in various events fosters a sense of belonging and taking responsibility. The Big Lunch has a website wherein the information about the project is visible. This information enables an individual to get a clear picture of the project. The origin, activities, aims are depicted. The various projects are defined and the way in which these are carried out is depicted. Access to this website enables an individual to connect with the organisation through various means, for instance, registering through Facebook.
[bookmark: _Toc99546796]Forward-looking approach 
Social platforms are an essential tool that expands the value of Big Lunch to a wider range of people. Social media platforms are taken as an approach to strengthen and sustain the Big Lunch. The social platforms tell the stories of the aim, success, and contribution of people in the Big Lunch. Involving different cultures and members helps to create a community sense. It is able to gather a lot of different communities and occurrences that create a happy event (Berger, 2019).  Last year, almost 9.3 million people took part in this event which is bigger support for spreading the Big Lunch. The use of social media platforms helped to reduce the workload as it distributed the responsibilities among every member of Big Lunch (Gnant,  Madew and Müller). Various social platforms are used in the projects. The community is connected through social platforms. It helps different communities to share their ideas and the advantages of these ideas. In this way, the Big Lunch is spreading across large community areas and providing a beneficial community service (Parry, 2019). The integration of social platforms and various cultures escalates the view of community involvement. It helps to identify the responsibility of contributors as well as benefactors.  By using social media as an approach, the Big Lunch improves the community scenario and helps to appreciate the current ratification of the community. 
[bookmark: _Toc99546797]Conclusion 
By using the social platform, Big Lunch is able to reach a massive number of people. Social platforms are hugely efficacious to spread information about Big Lunch and their contribution to improving community engagement. It brings the neighbours together and helps to strengthen the power of the community. It also gives an opportunity to become a member of the Big Lunch. More connections in the community help to enlarge and sustain the project. The social media platforms are not only telling the stories of Big Lunch but also showing the success of this local community engagement. Social platforms create happiness by sharing the stories and aims of Big lunch. It reduces work pressure, isolation and improves creativity. 
It can be concluded that Big Lunch plays a good role in the improvement of community engagement. Providing human warmth is the aim of the Big Lunch. This project not only builds new friendships as well as it creates a strong community spirit. The community spirit effectively helps to solve all the global or local issues as well as spread happiness in all neighbours. Involving different cultures that are effective to build a strong connection between people. Community engagement is the best way to collect advantages from stakeholders. Social media platforms hugely affect the engagement of the community. It can upgrade the strength, happiness and productivity of a quality community. The high scale of social capital creates a positive effect on the community.  A diverse set of members who are connected to each other to create a community sense. It connects a  million people around the UK and concentrates on making friends and sharing individuality. This event not only generates new ideas or creates friendships, but also helps to build a strong community spirit. 
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