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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The Webistes opens up Fast and easy.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the Websites has a Postcode search ensuring a quick evaluation which can positively affect the customer as it nots feeding on the customer time and allowing faster processing.  At the top of the website, they are many subpages which states thing like services, about them, prices and Contact details.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  The customer can book services as they had opened the first page, they have provided both a Phone Number and a Booking link which then follows up to allow you to select your desired service and type of property, rooms and all details linked.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  The website’s usability could be improved by adding a clear step-by-step progress indicator in the booking process, so users understand how many steps are left. Displaying pricing information earlier and using service icons or cards would also help users quickly understand the options available. In addition, stronger trust signals such as customer reviews and a more mobile-friendly layout would make the site easier and more reassuring to use.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a clean and simple design, which makes it generally pleasant and easy to read. However, it could look more visually appealing by adding more images, icons, and colour variation to make the layout feel less plain. Improving visual elements and spacing would make the page look more modern and engaging for users.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a simple colour scheme that keeps the design clean and easy to read. However, it uses very limited imagery and does not appear to include videos, which makes the page feel less engaging. Adding more relevant images, icons, and possibly short videos of cleaning services could make the website more visually appealing and help users better understand the services offered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website includes Email and phone tools that allows users to quickly ask questions about the cleaning services. These features are still effective because it provides instant support, helping users get answers without leaving the page or searching through the site. It can improve customer experience and increase the chances of users making a booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The website does not strongly feature social media links, so they are not a major part of the user experience. Because of this, they are not very effective for helping users learn more about the company or interact with it through platforms like Facebook or Instagram. If the website made these links more visible and regularly updated their social media pages with reviews, photos, and updates, they could be more useful for building trust and engaging with customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through the booking form, where users can select the type of cleaning service they need. The website also includes short descriptions that explain what each service involves. This helps customers quickly understand their options and choose the service that best fits their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are stated on the website through Trustpilot an external app/website which is up to date on reviews. Reviews are not able to be made through the website which is not effective as it requires you to visit a third party website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website shows the service is high quality by showing good reviews, ratings, and the number of customers they have helped. This builds trust with new users. Someone might use or recommend the company because it looks reliable and the booking process is quick and easy.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not shown very clearly at first because customers need to go through the booking form to see the final price. This may be because the cost depends on things like the type of cleaning, property size, and any extra services. The company likely does this so they can give a more accurate price based on what the customer needs. Although they do display lower down on the web page the prices they are not certain.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaning

	
	2.Services

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, although it is not the first page shown it remains in the top ten first websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I believe it does as it is very well reviewed by customers, it is based London which is a very busy capital where in most cases people are not able to work around their time schedule to personally clean they properties, having this opition expands a massive opportunity to customer satisfaction.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One recommendation would be to show prices more clearly on the website before customers start the booking process. This would help users quickly understand how much the services cost and decide if it fits their budget. It could also make the website more transparent and encourage more people to book.l




Reference List 
	








