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[bookmark: _Toc215162286]Overview of the Organisation
Life and Humanity is a UK based charitable company which is dedicated to supporting vulnerable peoples impacted by increasing the living costs, loneliness and homelessness and digital exclusion. The charity business allows a holistic combination of crucial relief services and also the emotional wellbeing initiatives and these skill-building programmes for people (Juska, 2021). Its mission is properly rooted in compassion and empowerment, and community sustainability which is also focusing to generate the long-term impact across diverse UK regions.
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[bookmark: _Toc215162287]Key Services and Value Proposition
The charity organisations give weekly food and hygiene support and warm clothing bundles, wellbeing circles and the companionship visits, and digital skills workshops. Its creative sustainability initiatives like the upcycling sessions and eco-product creation which can connects with UK environmental goals. Life and Humanity differentiate itself by integrating physical relief and the emotional care and the empowerment under one service model is also supported by a digital platform allowing the wellbeing tools and donation options and volunteer coordination.
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[bookmark: _Toc215162288]Market Positioning and Target Groups
The charity primarily serves low-income families and elderly peoples and unemployed adults and refugees and these digitally excluded groups (Nadube and Didia, 2018). Life and Humanity make sures that its services meet genuine community requirements as positioning itself as an accessible and inclusive support provider.
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[bookmark: _Toc215162289]Operational Structure and Funding
Life and Humanity operate as a Charitable Incorporated Organisation which is ensuring accountability and legal protection. Start-up funding is sourced from community grants and CSR partnerships and surplus-food collaborations with UK supermarkets. An organisational structure makes sure an efficient service delivery, responsible financial management.
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+ Overview of the Organisation +

Life and Humanity is a UK-
based charitable
‘oraanisation supporting
vuinerable individuals
affected by poverty,
Toneliness, digital exclusion,
and housing instabilty.

Its mission focuses on compassion,
and sustainable community
development
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Key Services and Value Proposition

Delivers wellbeing services such as Humanity Circles, companionship visits,
and digital mental health resources

Offers digital literacy, employability support, financial budgeting workshops,
and eco-friendly upcycling sessions.
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Primary target groups: low-income families, elderly individuals, unemployed
adults, refugees, and socially isolated residents.

Secondary audiences: donors, volunteers, CSR partners,
universities, and local councils.

Operates in urban and semi-urban UK regions with high

deprivation levels, ensuring services align with local needs.
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Operational Structure and Funding
Plan

Legal structure: Charitable Incorporated Organisation (CIO) registered with
the Charity Commissic

~

Funding sources: National Lottery Community Fund, council
grants, corporate CSR sponsorships, crowdfunding platforms, and
surplus food partnerships with Tesco, Co-op, Asda, and local
suppliers.





