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Since 2019 people have experienced severe cases of the pandemic. As part of the situation I wanted to get in touch with every covid patient so I started to explore the number of cases that have arrived. The research helped to find the different conditions of the covid patients. Before clarifying anything about the campaign that I joined I would like to say that covid 19 is a case of the pandemic outbreak after the severeness of Ebola, influenza (Jaspal and Nerlich, 2020). The only way to get rid of this situation is to create community engagement through different campaigns and initiatives. The impact of the covid 19 outbreak has brought a change in the daily routine of the people. People have to be quarantined and isolated to fight against covid. Social distancing is also a big part of this time to fight. There are many initiatives taken by the government to fight against covid. But the best possible way to reduce the number of cases is to be vaccinated adequately. 
In 2021, I decided to join an organisation to overcome the situation of covid 19. So I took part in the "Stop hanging around campaign". It is a new and fresh way to monitor the ventilation technique and reduce the number of risks (Pristerà et al., 2020). Wearing masks, and proper vaccination is not the only way to prevent this illness. So the government decided to bring a ventilation process. Being a part of this initiative, I can describe it according to my point of view. It is observed that people with covid release virus particles in the air during breathing, speaking or coughing. In winter, people like to stay at home to spend time. 
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It was known by everyone that community engagement is very important to overcome the pandemic. Public behaviour and prevention are much needed for the people. Government and Non-government authorities have to be concerned about every situation that the people experience. The social message and local community involvement are also mandatory. For this, every organisation has come to the front to help every kind of person. Different kinds of campaigns have been organised by different organisations and authorities.  "Stop hanging around campaign" is also a campaign where the ventilation process is prioritised. With the new campaign process, it is clearly shown that 65% of people in the UK did not know the effectiveness of the ventilation process. There are only 13% of people who have experienced this process in their homes. 
Our campaign aims to promote the simple way out of prevention of covid. So we decided to tell the people about this campaign through a different medium. The objective of this campaign is to dilute particles by opening the windows of the place where people live. Wearing masks, and face shields are not always very healthy for the body (Bowe et al., 2021). Ventilation is very important for the body. We associated with the government authority because it is seen that most of the people are not giving importance to the rapid tests so we decided to tell people along with the government about the necessity of the rapid test. Our mission is to free UK from corona disease so we took many initiatives for the betterment of the nation. 
I associated with other groups of non-government authorities to help the poor class of people to detect. Prevent and respond to fight with it. We arranged a fundraising process also to organise a private vaccination drive for the poor people. We got support from the government authorities by making them understand the objective of our campaign. 
It is observed that the low class of people have experienced no job and no work conditions during this pandemic. The covid 19 pandemic has brought an impact on the economic and financial sectors. The school, colleges and the whole education system have been collapsed by the covid 19 pandemic. Our campaign ensures the education facility for every individual student. The students of different communities can educate themselves online. We provide basic needs of the food to the poor section during this pandemic. 
Through this campaign, we received so many responses. The number of people who came forward was around 500 (Mitsuya and Kokudo, 2020). Everyone feels good despite being in the pandemic. The perception of the people has varied from person to person because of the less clarity about the concept of covid. The role of our campaign has gotten many responses from the people and the media. The majority of the people gave positive feedback and wanted to join the campaign. 
Associating with the government to fight against corona is a good decision for us because the government has all reports of coronavirus. We have arranged a website to reach more people and prepare an association for the betterment of the covid situation (Woodhead et al., 2021). We have observed that more than 1000 people came foot forward to help us. They also wanted to take off the campaign and help the poor section.
I use social media platforms daily and share my thoughts with most people. The feedback from social media brings an improvement to our campaign. I count every day's feedback and there is a team that research the individual part of the website. As a member of the campaign, the basic principle of our initiative is to ensure the consideration of the publics' voice and implement designs as per the research. Improvements in the understanding of the peoples' conditions are also very important. We highlight the peoples' needs and execute them as per importance.  Exploration of the knowledge and views of the people, the response of the nation to this pandemic is another observation of our campaign. 
There are many differences between sober October and stop hanging around campaigns because both of the activities are based on different views. Sober October is an initiative to fight against cancer by reducing the habit of Alcohol but in this part, we believe to overcome the covid situation with some important measures. We all know that cancer is a deadly disease that creates continuous illness in our body but it is believed that covid is a pandemic disease that affects the lungs very dangerously (Breakwell, Fino and Jaspal, 2021). People of different ages can go through cancer at any time but the infection of coronavirus can be spread by air if people cough, sneeze or speak. As the diseases have different causes the campaigns also have different motives. But there is only one thing that is constant and that is helping the people. 
Cancer has different stages. If people are diagnosed in the first or second stage they can be cured. The covid situation is halfway deadly and halfway mild. To cure cancer and to help and cooperate with the patient's family a group of NGOs has come forward for support. Bikeways, the affection for novel coronavirus has created some campaigns which brought some positive ways to get free from this disease. The Macmillan group tries to overcome the cancer disease and cooperate with the patient family financially, emotionally and intentionally. In covid campaigns, every organisation has only one motto is to create a covid free world for the sake of the people. It is very difficult for the people to access the advantages of the Macmillan groups' activity but in the covid situation, anybody from any class can join and initiate activities for improvement. 
The different stakeholders have joined with the Macmillan group and prepared a task force to reach the core level of cancer. In the covid campaigns, the organisers have joined hand in hand with the government body because it is a universal disease. For the treatment of cancer, the partnership is between 50-50 or 60-40 but in the covid situation, the non-government organisations are associated with the government in 8.2 ratios were 80% of the activities are done by the non-government body and 20% by the government body. 
The different taskforce of the Macmillan organisation believes in the individuality of different ages of people (Park et al., 2020).They research the cause, group, effect and work according to it. According to me the individuality of the Macmillan group objectifies the difficulties of the different ages. If someone has cancer they cannot wait for the right task force to connect to the MacMillan group. It is very good to notice that different covid organisations have one platform and one task force that can easily be identified and reached. 
The sober October initiative by the Macmillan is an awareness that has brought the changes in the habit of drinking but in covid case, the universe has been updated through the social media platform. People get used to the two words such as Social distancing and self-quarantine. The different activities of the different organisations have given news and reports every day and most people can reach every corner because of the social media platform. The Internet, search engine and other platforms have improved the concept of thinking of every individual. 
Despite being different gestures of positive activities, it is seen that a vast number of people cannot get the proper treatment because of the poor network or connection with the different organisations. Many government hospitals have zero beds and less number of medicines for covid patients. Not only covid, but people who come from lower-middle-class families also experience many hard-core problems to get a healthy life (Jaspal and Nerlich, 2020). The main reason for this is the economic disparity between the lower and upper classes. Many organisations and government bodies always give special treatment to the upper-class people and the lower class never gets the chance of upliftment. For this reason, people face disadvantages and are always scared to visit private hospitals. 
Our organisation has introduced some campaigns to check the health conditions of the people. We have divided our activities into many parts. From giving caution to the population about the impact of covid 19 to curing them according to the the main aim of our organisation. People with covid have to be at home and maintain social distancing. The vaccination drive needs to be done with the cooperation of the government body. 
As soon as the covid symptoms get notified our organisation arrange an isolated room and separate the patient from others for 14 days (Tsiligkiris and Ilieva, 2022). If they are not ready to be separated we tell them to be isolated at home. A patient needs to be ventilated by opening windows and doors. Uses of sanitizers, and wearing a face mask are mandatory to get rid of covid 19. We always took care of every patient with the proper report of measurement of covid 19. 
The doctors of different hospitals have come to join us and they have arranged free medical treatment and rapid tests for the people. All the doctors want a covid free nation and a group of doctors has updated their selves by consulting with the other doctors to overcome the covid 19 situation. 
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The diseases have different modes. They can be bad, worse or worst. But the way to deal with it is of the utmost importance for the development of a healthy life. People experience the universal impact of the covid 19. Cancer is also a universal problem for every generation of people. The different stages of cancer bring different mental traumas. The three phrases of covid have given dangerous problem in the life of the people. The origin of cancer or covid can be different but the problem of every individual is the same. The positive side of being a part of a campaign is it makes different communities united to work or fight for the development. The different strands of different communities fell into the same active movement with the objective of the up-gradation of the nation. Together we can fight united we can stand to each other and it is the best way out for the upliftment. The pandemic situation has given so many negative impacts but the 'being together' thought signifies the engagement of the different communities. It is the best way to deal with the covid or any other disease. 
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