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[bookmark: _Toc512627419]1.Introduction 
[bookmark: _GoBack]The research is based on the entrepreneurial policies in the different region. Before going into the details, the basic information about the entrepreneurship will be discussed for the better and appropriate overview. Entrepreneurs are the people who are highly motivated toward the self-business based on the extensive technology (Huczynski, 2012; Mian et al, 2014). There are several examples of entrepreneurship and about the successful entrepreneurs but the policy management exist in every department so the entrepreneurship will also contain some generic and abstract policies. The implementation phase of the business is very critical such as the information about the core entrepreneurship is to be described at the initial stages of the business development.
The mindset of an entrepreneur is always toward the successful execution of the business. The latest ideas are mostly generated by the new entrepreneurs because they want to make their reputation in the market rapidly instead of following traditional services and techniques, they come up with the appropriate and the unique ideas which are directly proportional to the needs of the market. The mindset of the entrepreneur is based on the area h/she want to cover. Such as the multiple entrepreneurs are interested in the business execution all across the world while some of them are based on the local market so that the mindset and the target market of both global and local entrepreneur will be different. We will discuss the complete and the core information about the entrepreneurship in the report. We will also provide the information about characteristics and traits of entrepreneurship which will be helpful information for the leading and the new entrepreneurs and also for the students who want to make their career in entrepreneurship (Burns, 2012; Szerb et al, 2016). Most of the people move toward entrepreneurship because they are not that much interested in the jobs so that they would always prefer the self-business.  
In the scope of the entrepreneurs, we will discuss both the global and the local entrepreneurs which will be helpful for the startups to select the path which is suitable for the market of an entrepreneur. When an entrepreneur executes think to execute the business, they should have the knowledge about the complete skills they have so that they will be able to select the field in which they want to run their business. The second most important thing is to select the target market such as if the person is providing the software development services so that he should select the industry of Information and technology to market the services h/she is provided. The entrepreneur will never be successful if they have no mindset about the target market they have (Burns, 2013; Cadle et al, 2010). The customer satisfaction is considered as the most important factor in the business and administration so the entrepreneurs should be having the information about the exact target markets and try to fulfill the needs of the customers. Whereas sometimes the requirement analysis is not very easy so in that case, the customer feedback will help the entrepreneurs for the purposed solution. Another Important factor in entrepreneurship is based on the communication skills like if you are an entrepreneur, you must be able to deal with the multiple people in the market or an industry of your interest. Entrepreneurship is having a very extensive scope now a day if the person is capable to understand the needs and the desires of the market. The solution framework implementation is considered as a second major factor in entrepreneurship. The first major factor is based on the complete requirement analysis so that the roadmap and the goals will be settled by the entrepreneurs (Brown, and Mason, 2014). When it comes to define an example of the successful entrepreneur, the first person in the mind is Steve Jobs, the owner and the founder of Apple Company as he generated the new products to the market to gain the customer’s attention although the products of Apple was expensive from start but the terminology they used was very optimized that is why Steve Jobs is considered as a most successful entrepreneur into market (Bosma 2009).
Local Entrepreneurs are basically the business person who is only interested in the to target the local market so that they can run their business within the premises of the country such as in Middle East , there are some companies who do not provide the services outside the company and the best example is Australia Post Services. They provide the services only in Australia so that their quality will not affect because when quality assurance is the important factor, the Local Entrepreneurship will be considered as the best solution (Lundström et al, 2014). Also for the startups, the local entrepreneurship will be preferable because, at the very basic level, it’s not easy to run a high-level business, so the new entrepreneur should select the option of local entrepreneurship (Carter et al, 2009)
Global Entrepreneurs normally focus on the worldwide business and Apple Company is the best example which has been established by Steve Jobs. Initially, the apple company wasn’t on the very large scale but gradually Steve jobs have executed some latest idea for the better amplification of the business. Steve Jobs is the noble example of entrepreneurs all over the world as he has provided the complete and the core functionalities of the entrepreneurs (Huczynski, 2012). Global Entrepreneurs are always having a different mindset of development as they are having the extensive goals in the life (Auerswald, 2015).
Global entrepreneurs are very dedicated with the work and they always keep the company up to date according to the modern world and their target market is entirely different from the world because they would be targeting the customers worldwide for the business expansions. Global entrepreneurs must be good analyst while hiring the team because the market needs and the desires at world level will be entirely complex and different from the Entrepreneurship of local market (Chowdhury et al, 2018). Global Entrepreneurs are having the strong financial background so that they can take more risks the in the development of Global business while the entrepreneurs who are having a local business, they are not necessary to invest more amount of money because of the local business less cost-effective and can start by the small amount of investment. So the strong entrepreneurs always work on the optimizations of the ideas otherwise if they only think about the money, they would not be able to more successful. The smart work is also very necessary now a day in the business and administration because as we have multiple experts of technology now a day, but the most important thing is to generate ideas which must be smart enough to the market strategies whereas if the services are not upgraded, the industry will never prefer our products to the market (Stokes et al, 2012).
As per the study by Khoury, and Prasad, (2016), the traits of the successful entrepreneurship are described below in extensive details.
The successful entrepreneurs always take the risks for the successful business executive in the market. The entrepreneurs are always highly motivated toward the work in which they are interested such as Steve Jobs was interested in the evolution of the technology that’s why he introduced latest products.
The successful entrepreneurs are always hard working and they are not afraid to face the disasters. In this part of the report we will discuss the entrepreneurs that how the background of the entrepreneur can be hinder or fonder in the business. So we must know that for being successful the major and the most important factor are to have a self-believe so that a person should be highly motivated to take steps. The background of the person always matter but in some cases, we know that the background of some big entrepreneur was not that much good enough but they have the skills of self-believe that are why they became the successful entrepreneurs in the market. We know that the skills of every individual are always different so sometime the entrepreneur from the bad background can never be groomed because they face a lot of difficulties which always get their mind stuck while in the successful entrepreneurship the mind should be fresh so that the new innovations can take place in the business flow. We will discuss both positive and the negative aspects of the backgrounds of the entrepreneurs so that we can have the idea that what should be the effect of background on the career of entrepreneurs (Timmons, and Spinelli, 2013)
These characteristics can only build when there should be a good background or a person should have a strong self-believe so that they can optimize their entire skills to run a successful business in the market. Sometimes the bad background of an individual leads to a person a successful like because he/she wants to change the life aspects (Serrano et al, 2018).
. In the recent past, a young guy in Japan which has no formal education has made a business of $66 billion which is considered as one of the strong amounts. The background of that person was not that much optimized but he has self-believe and the self-motivation so that he was able to make a big business all across the world in a very young age of his career (Huczynski, 2012).
Sometimes the people with bad background become a very week to take any appropriate decision so that they are always unable to build a self-believe as they are always afraid to take a risk so that they would not have the skills of self-believe. The motivation level of that kind of entrepreneur remains always low so that they cannot have an idea about the complete and the core functionalities of being a successful entrepreneur whereas the also waste the money when they execute a business (Khoury, and Prasad, 2016; Bruton et al, 2015).
[bookmark: _Toc512627420]2.Entrepreneurial Policy in North America 
In North America, the Entrepreneurs are increasing day by day so that the government has set the several policies for the appropriate Entrepreneurship which should be considered as the legal way of business (Huczynski, 2012). The core functional policies of entrepreneurship are described below in extensive details.
Trends in service delivery meet the I Want What I Want When I Want It is becoming more and more popular and can make a breakthrough in the startup industry. The most important requirement for a start-up company to meet this criterion is to shorten service time to a customer at any time in the service ready position. Business start-up projects in Vietnam can quickly catch up with the changing landscape of existing traditional products, which is well suited to businesses that have been operating for years and are working on a strategy (Stokes, and Wilson, 2016). 
For convenience stores to become a favorite destination, especially for young people, it is possible to see long-standing names in this segment such as Circle K and Family Mart that make the store a place to shop not only for convenience, but they provide a cool air-conditioned environment, ready-to-eat fresh produce, seating, updated goods, and indispensable Wi-Fi free (Parker, 2018).
Regarding convenience store channels, IGD forecasts double-digit annual growth rates over the next four years (Finkle, 2016). Specifically, in Vietnam is 37.4%, Philippines 24.2% and Indonesia 15.8%, based on the business situation of the leading dealers in the convenience store in each store. Convenience stores are becoming more suited to urban lifestyles in Asia than ever before. The US is expected to be home to the three billion middle-class consumers expected to reach consumers by 2030 when they are financially ready for the first time (Swedberg, 2012).In an increasingly crowded space in the metropolis, the time is running out because people want to do a lot of things in a day, from work, to rest, socializing ... people are looking for ways to make a difference. Your life is easy, fast and convenient, but you still need fresh, quality goods (Ng et al, 2016).
The government contributes to entrepreneurship development by adopting policies and programmes that expand opportunities for entrepreneurs. Policies and programmes of the Government identify thrust areas and provide a direction to entrepreneurial as well as industrial development. Both Central and State Govt, has been actively participating in the promotion of entrepreneurship in the MSME sector through various policy incentives and programmers. This chapter examines the incentives given to entrepreneurs through different industrial policies and programmes, especially to micro and small enterprises (MSEs), known earlier as small-scale industries (SSI). The policies are discussed under central Government policy, state Government policy and policy for North Eastern Region
Industrial policy and plays an important role in entrepreneurship development in a country or a state.
[bookmark: _Toc512627421]3.Entrepreneurial Policies in Asia
In Asia, Most of the countries are having fewer jobs section so that the new graduates are moving toward the self-business so that the scope of entrepreneurship is getting expand rapidly in the Middle East because the fresh graduates are getting appropriate knowledge about the complete and the core information about the Entrepreneurship. The experts have analyzed about the entrepreneurship which has been considered as the most important research factor so that the startups can have the appropriate framework and platform for starting the business. The management of the policies is very important for starting the legal business in the country so that the Asian experts of the government has described the policies according to the code of ethics of the country which has been considered as the appropriate rules and regulation by following them a startup can run a business in legal way (Finkle et al, 2016). The best thing about the Asian policies is based on the jobs such as the entrepreneurs have started the business, if the level of business is intermediate, they should provide the jobs to other fresh graduates who would also be considered as the ethical step in the premises of the country or continent. UAE is the state of jobs that means the level of entrepreneurship is very high in UAE. They must be able to provide the jobs to the overseas from other countries which have been considered as the factor of the success in the term of business and administration. In 1948, the Government of India announced its first industrial policy. This policy envisaged a mixed economy. It laid emphasis on the development of cottage and small-scale industry, as they would play an important role in the rehabilitation of displaced persons. The government modified the 1948 policy in 1956. The 1956 industrial policy gave importance to the role of the State to assume a predominant and direct responsibility for industrial development. Along with the development of capital based industries, the 1956 industrial policy recognized the role of SSI sector in generating employment opportunities by mobilizing local skills and capital resources. The industrial policy was modified inl973, 1977 and 1980. The 1977 industrial policy introduced the concept of District Industries Centre (DIC) to provide services to the village and small industry (VSI) sector under a single roof. It also introduced the concept of tiny sector enterprise.
[bookmark: _Toc512627422]4.Entrepreneurial Policies in Africa
The Entrepreneurial Policies in Africa are considered as the very critical and complex as the resources are not that much for use. The policies are totally generic according to the current research report manuals of the policy management. While not new, retailers highlight their presence and individuality in the trend group that companies start to exploit in the world this year. This is the inevitable consequence of the technology connected with the individual, culminating in social networking. Luxury merchants increasingly invest more in enhancing positive customer experience to create a deeper emotional connection than what consumers expect, thereby boosting their hearts. Customer loyalty, according to the latest report from online market research firm (Kirby, 2011). 
Most brands believe that consumers will be more emotionally engaged when they have a positive shopping experience and that they often feel cold when they feel dissatisfied. When it comes to loyalty, consumers tend to come back with more "emotional" satisfaction than other aspects. When brands predict consumers' level of dissatisfaction at each level, they do not properly evaluate the level of buyer response (Alvarez, 2011). 
Retailers are also "disappointed" in the first rank, but offer some "light" alternatives such as "insecurity" and "resignation". On the other hand, they choose less "angry" and "less respected" than consumers. As can be seen, the expectations of shoppers are often lower than what brands trust, but once the seller does not meet the requirements, they are easily angered and must not return. Further, understanding the differences and similarities among customer segments, thereby leveraging similarities, will help high-end brands expand their user experience in a far more active and positive way (Clark et al, 2013).
Most consumers are still fond of polished products, but in the last few years this mentality has changed as the trend of "perfect defect" is taking its toll. The trend is that the service is purely original and incomplete. Consumers are increasingly fond of visual images such as products harvested directly from the village or vegetable fields to consumers who are still muddy. This trend is well suited to the Vietnamese market if the startup project knows how to utilize and exquisite the intimate, idyllic values ​​of the country on the product. Only when the business thought far, wide view, focus on sustainable development in the world, the national economy can develop. And so, the first lessons of this program for the business, whether start-up or start-up, focus on global market knowledge, long-term strategic thinking, building skills. Corporate governance platform to be able to steadily step out into the world (Deakins et al, 2016).
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Entrepreneurial Policies has been designed in Latin America by the emergence of the ecosystem in the premises of Latin America. As the Entrepreneurship is getting expand day by day, there must be a proper policy framework in Latin America. The policies have been set by the experienced entrepreneurs in the region of United States as the entrepreneurship has been initiated from those areas. The policies for the different business are entirely different such as the Research and development institutions will be having the completely different policies which will be considered as the most important department of the research. As the owners of the departments or the organization should be well aware of the complete policy management which has been specifically designed by the entrepreneurs. It is necessary for the entrepreneurs to show the business documentation for the specific department they are working or providing the services in Latin America so that the can move toward the legal business after getting verified by the Government of Latin America (Forbes, 2017). 
The services which are provided by the entrepreneurs should not be overruling according to the dimensions of the code of ethics in Latin America. The are several factors which are based on the socialization of Latin America, those factors should not be affecting by any kind of business such as the use of technology which would be considered as the most critical factor in the research, should be appropriate and according to the code of ethics and the Laws so that the core functional verification process of the business can take place in the premises of Entrepreneurial Policies. Some of the new business trends based on the small and the medium enterprises should be verified by the government which is considered as the most important factor because if the organization is verified, the customers/clients will always prefer that company to work with such as the name of Microsoft and the Apple is very popular as they become international brand .The reason behind the success is based on the support of the government by providing them appropriate verification to launch their products worldwide (Martin, and Thompson, 2011).
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In Europe, most countries are developed countries, and SMEs account for a large proportion of domestic GDP. Various governments have highly supported economic development and have formulated many policies to support entrepreneurship. In recent years, the European economy is slowly recovering, but the situation is still not very good. The impact of the European debt crisis has not completely disappeared. The instability of the market made many investors afraid to invest in Europe. In the UK, people have a higher ability to recognize opportunities in entrepreneurship. People do not have a high rate of entrepreneurial intention because they fear the failure of entrepreneurship. Although they are afraid that the failure rate of entrepreneurship can be as high as 35%, the local cultural environment makes people highly appraised about successful entrepreneurs and makes young people think that entrepreneurship is a good choice.
In order to promote the development of SMEs, the British government has provided many economic policies to support SMEs. For example, in 2013 the British government launched a small business development plan. Encourage business schools to cooperate with SMEs, provide SMEs with talents and plans related to business management and development strategies, and provide policy support and loans for student entrepreneurship. At the same time, the British government has promoted many commercial and financial partners to provide SMEs with 100 million pounds of development funds.
At the same time, British women’s business environment is getting better and better. In recent years, the number of female entrepreneurs in the UK has doubled. British society has also provided financial assistance and policy support to encourage women to start businesses. For example, the policy of sharing parental leave is used to reduce concerns about family issues after women start their businesses.
[bookmark: _Toc512627425]7.Conclusion
In short, in modern society, all countries have provided entrepreneurs with convenient policies and environment for entrepreneurship. People's thinking has gradually become open and willing to start a business. However, influenced by local political factors or economic factors, Europe and Africa are currently not conducive to people's entrepreneurship and investment. The economic pressures of the national government and wars in some African countries have extremely poor influence on entrepreneurs. In Asia, there are many emerging developing countries. These countries have great demand for various industries, have good economic prospects, and have many business opportunities. This makes the economic development of Asian countries rapid.
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