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Introduction 
The COVID-19 pandemic and the restrictions imposed by its outbreak created havoc, jolting the economies worldwide. Amidst this economic mayhem, digital technologies emerged as the key driving force for economic as well as social resilience (Seetharaman, 2020; Craven, 2020). The online platforms allowed companies and businesses to operate remotely, providing a platform to keep the business operations enacted while responding to the emergency situation with stability (OECD, 2021). The pandemic also led to the increased use of video conferencing as a means of communication due to stay-at-home orders and adapting online platforms for holding work meetings (Karl et al., 2021). The world started adapting to the new normal that involved using online meeting platforms for work and social needs (Lau, 2020). The report discusses the increased use of online platforms during the outbreak of COVID-19 and analyses some of the key ideas revolving around the topic. These ideas include the types of online platforms used according to the purpose they serve, accessibility, and the role of such platforms in the post COVID world. 
Discussion 
Types of Online Platforms/Meeting Apps
With the evolution of the COVID-19 pandemic, a radical shift was observed in conducting day-to-day business activities with high focus on digitalisation and videoconferencing. Prior to the pandemic, formal meetings and panels were held on a face-to-face medium with thorough planning beforehand. However, businesses were forced to shift to online platforms to transform the effectiveness of business (Karl et al., 2021). As a result, videoconferencing mediums and platforms have become popular for conducting work-related meetings to ensure uninterrupted business operations (Krisnan et al., 2020). For instance, Zoom, a video conferencing app, experienced a daily meeting participant count of 10 million per day in December 2019. However, the number rose significantly to over 300 million by April 2020 (Karl et al., 2021). Other platforms like Google Meet, Microsoft Teams, and others also experienced a surge in the daily users, such as Google Meet is adding 3million users each day (Peters, 2020). Online meeting platforms have exploded in popularity since the outbreak of pandemics and their related restrictions. Some of the online platforms used for meetings are discussed below: 
Zoom Video Communications, Inc.: Zoom recently partnered up with Service Now to improve the technological solutions offered to the customers and make the remote working experience better. The ongoing pandemic resulted in a significant rise in the daily users of the application (CISION, 2020). Zoom aims at deploying a new Now platform based on its new hardware as service (HaaS) model, which increases the application’s capability to serve its customer effectively while providing adequate customer support. 
Microsoft Teams: it is a powerful tool that comes as a part of Office 365. The application manages real-time collaborations by creating channels and teams (Seiberling, 2021). The application also supports video calls with multiple users, along with providing an option for private calling and chat. 
Google Hangouts: this platform is suitable for short meetings up to 10 participants and is preferred by business organisations due to high familiarity and long-term association with Google and Gmail (Seiberling, 2021). It allows the businesses or people to hold meetings while also promoting chats, phone calls, as well as video calls. 
Feasibility and Accessibility
Videoconferencing tools like Microsoft Teams and Zoom have existed for some time now; however, their adoption into the business world became highly prominent during the pandemic to facilitate professional interactions (Larsen, 2015). Despite the popularity, the increased use of videoconferencing has been challenging for many people due to internet connectivity issues, technical complexities, and lacking features, fear of being on camera, zoom fatigue, exposure of private life, and security concerns (Hacker et al., 2020). The users of these applications and platforms complain about feeling physical as well as mentally fatigued after the use of such applications. This fatigue and exhaustion can be attributed to a number of reasons. Firstly, video meetings are more intense and stressful as compared to face-to-face meetings because, in a physical scenario, participants are less likely to stare intensely at each other, whereas, in virtual meetings, the maintenance of eye contact throughout the meeting is intense (Fosslien and Duffy, 2020). Moreover, images shared during the virtual meetings can be too big or too small, triggering increased brain activity which is linked with high alert orientation. This causes feasibility concerns for the user's limited widespread applicability. 
As far accessibility of virtual conferencing is concerned, online meetings are as inclusive as they are made to be. While virtual meetings and conferences allow more people to join in, they also leave behind the underprivileged and disadvantaged (Vasquez, 2021). The outbreak of COVID-19 pandemic has exposed the digital divide like never before, which is not only true for emerging nations but also for developed economies. The President of Microsoft, Brad Smith, highlighted that 19 million households in the rural areas of America are without an Internet connection (Microsoft, 2018). 
“Without a proper broadband connection, these communities can’t start or run a modern business, access telemedicine, take an online class, digitally transform their farm or research a school project online,” Smith.
On a global scale, only 55 percent of the global household have internet access (Broom, 2020). Working from home has become a reality for the business sector to cope up with the economic pitfall; however, with more than 3.7 billion people without internet, the level of connectivity remains a challenge at present. Hence, accessibility barriers due to low Internet access further cause digital divide, which can be problematic for smooth business operations. 
The Future of Virtual Meetings
The outbreak of COVID-19 pandemic has accelerated the switch to virtual collaborations and hybrid working breaking the norms of face-to-face interactions. Despite the feasibility and accessibility concerns, the need for videoconferencing emerged due to the pandemic has outweighed the existing social norms demanding a prompt adherence to digital applications to stay afloat in the business world (Hacker et al., 2020). According to McKinsey and Company (2021), remote working and virtual meetings are likely to stay in the post-pandemic world. The pandemic has opened avenues in shifting towards four to five times more work through remote platforms allowing companies to expand their geographical presence by shifting into large cities, suburbs, and small cities (EPOS, 2021). Moreover, whether it was about conducting a quarterly sales meeting, or school reunion, or an industry conference, video calls provided an opportunity to connect amidst the disruption caused by the pandemic. The effectiveness of such practices presented an opportunity for businesses to continue using online mediums for business meetings as the practice saves money, time, and resources to a larger extent. Tech Times (2020) revealed that direct spending from transport and accommodation for business conference reach a total of USD1 trillion annually. The shift towards online mediums can help businesses save up to 60 percent of their budget. Moreover, the future of virtual meetings is not restricted to Zoom calls. With the advancements in science fiction, hybrid conferences and meetings along with holographic events are on the rise. Based on these findings, it can be stated that virtual meetings are there to stay cemented even in the post-pandemic world, and the concept of remote work is set to expand. 
Conclusion
The outbreak of COVID-19 disrupted the economic activities, significantly forcing businesses to go digital to remain operational. Since the outbreak of the virus, online platforms have experienced a significant rise in the number of participants to fulfill their business needs. The trend of virtual meetings is most likely to stay in the post-COVID world due to the increased benefits offered by online platforms. Virtual meetings not only expand the horizon for participation and inclusivity it also saves millions of dollars in cost of conducting meetings and virtual conferences physically. However, the prevalence of digital mediums for work-related needs is not without challenges. The pandemic has also emphasised the extent of digital divide prevalent worldwide along with feasibility and accessibility challenges. However, the necessity of online platforms for business purposes outweighs the challenges and demand further attention, along with providing opportunities to expand geographically irrespective of time, cost, and resource constraints. 
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