Designer / Client (Brand Identity)

Introduction
Graphic Design is a problem solving process, requiring creativity, information, innovation, and technical expertise. When delivering work for someone else, an understanding of the client’s product or service and goals, their competitors and the target audience is translated into a visual solution. There is a process of design, a method for solving problems. Over time and experience each designer or design team will find the method that works for them. While no one person or group may view a problem from the same perspective, general similarities often appear in their approach.

Brief
You will be given a name of a second year BA Graphic Designer Student. This will be your client.  
It is your job to come up with a Corporate ID / Logo / Brand for the second years to promote themselves as a freelance Graphic Designer.  

Work Required
A Logo for your client 
The wider ‘brand’ demonstrated on a Business Card, Letterhead & Compliments Slip for your Client
The ‘Brief’ you write up as the designer & Timesheet
Evidence of research and analysis
Evidence of exploration of multiple design solutions.
The short report your client writes up for you (How they felt you performed & what you were like to work with)
A short report (How you felt you performed, listened to the client and answered the brief)

Hints and Tips
How does your client want to be viewed? Think about how you are communicating with your client.  Are you in contact?  How do you set up arrangements to meet and discuss the work? How did it feel when the client discussed your ideas? Look at successful branding and how to stand out from the crowd. 
Don’t be afraid to make suggestions or changes to the work to your client.


The Role of the Designer 

How to Write The Brief
In this project it will be your responsibility to write a brief, with all the specifics outlined by your client. The following is a guideline of information to include in the brief. It is only a starting guideline, and you may wish to add more information.

1. Name of client
2. Contact details
3. Product/Service description
4. History/present position/goals for future
5. Desired Areas of work – What areas of work does the client wish to get into or attract more of?
6. Competitor information
7. The Message - Information to be included in the designed item (logo, text, images, etc) 
    Function or desired response
8. Target Market Demographics - age, gender, income, employment, geography, lifestyle.
9. Budget - If client unsure it could be an estimate based on similar past projects and other information.
10. Timetable

Ask yourself - Have you actively listened to the client? Do you believe you have understood the brief correctly?

How to keep a Timesheet
This will essentially be a ‘journal’ your experience. This could be entries every day, every time you work on the job or just when you meet the client. The choice is yours. You must include the total hours spent working on the job, time spent meeting your client, researching, exploring ideas, developing your final ideas, and any time spent working on client amendments and suggestions. 
We will work out your own hourly rate and then create an actual cost to your client. This will of course be for this project a fictional cost but it is interesting to work out what could be the invoice for your client.



The Role of the Client  
(The following information is for the Second Year Student) 

You have been assigned a first-year student, who will create a Logo, Letterhead, business card and compliments slip that will represent you as a Graphic Designer. 

Communicating the Brief
The second year student (the client) should thoroughly communicate their design needs to the first year student (the designer) at the briefing stage.

Questions you might be asked by your first year:
- Your organisation practices and values.
- Corporate identity requirements
- Existing communication material which you think reflects your organizational practices and values.
- Your competitors' information.
- Objectives of communication material.
- Words to describe the desired “look” and “feel” such as “contemporary” and “innovative”.
- Emotional response you would like to achieve from the audience such as “excited,” “proud,” or “scared”
- Target Audience
- Include specific briefing information about your design project. - Logos, symbols, trademarks.
- How text and photographs will be provided, if needed
- How any other graphical elements will be provided and used, if required.
- How many design concepts will be required.
- Production Specification (for example, number of pages, quantity, paper, quality/stock, size)
---- If known ----
- Any special finishes (embossing, foiling, die-cuts)
- Proposed production schedule.
- Packaging requirements
- Printing preferences
- Delivery requirements including contacts and address, electronic file formatting
- Time frames for concept presentation and approvals
- Delivery deadline- Allow enough time for the design process
- Consider whether the design will reach your target audience and whether it will achieve the intended result.
- Criticisms or design suggestions should be specified as clearly as possible.

Ask yourself (Second year Student)
Have you provided as much information as possible to assist your first-year designer?

Support
Please be ready to respond to your designer. You may be asked for feedback at a few stages throughout the design process.  Please be ready. 

The Report
Write a short report of how you think your designer handled your brief. 
Strengths and weaknesses. 
This report needs to be handed over to your designer to help them to write their first-year student report.
