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The Role of Social Media Tools in the Recruitment of Staff
Introduction
Over the past few years, the use of social media to recruit staff has skyrocketed. Traditional recruitment techniques have been transformed by social media devices like LinkedIn and Facebook; organisations currently have the opportunity to generate a bigger talent swimming pool, make the hiring ways more direct, and boost the employer's brand. The nature of social media is more interactive and dynamic. A good recruiter can put that to use better. Through this report, the authors explore the use of LinkedIn and Facebook in the hiring field, analysing their benefits and disadvantages and how they have changed contemporary hiring processes.

LinkedIn as a Professional Recruitment Platform
In modern recruitment, the professional social media platform LinkedIn is the largest, which helps professionals connect with organisations. With these comprehensive tools, companies can post jobs, source candidates and brand themselves in the most effective ways, targeting specific communities. Recruiters use advanced search filters to find and approach people with concretely defined qualifications, skills training and work experience to match organisational requirements (Nikolaou, 2014). LinkedIn's more premium service, LinkedIn Recruiter, additionally builds on this by offering access to an even more extensive network, expanding the voice in your outreach to passive candidates.
Additionally, LinkedIn enables organisations to elevate employee branding by displaying their corporate culture, values and achievements. Its profiles of companies, employee testimonials, and even thought leadership articles serve as a way for a job person to assess the organisation's reputation and working environment. This transparency also attracts active and passive candidates who share an interest in the company's mission and career (Broughton et al., 2013). Therefore, LinkedIn is simultaneously a strategic recruitment tool and an imperative platform for an employer's brand presence.
Additionally, LinkedIn allows organisations to present their corporate culture and accomplishments to job seekers by making the company attractive. However, job applicants frequently study company profiles and employee testimonials on LinkedIn to decide if a company is a good fit for their career goals (Broughton et al., 2013). As such, LinkedIn is a recruitment tool as well as a branding platform that appeals to passive and active candidates.

Facebook as a Recruitment Tool
Recruitment strategy has become increasingly common on Facebook — it had traditionally been seen as a social networking site. Having such a large global user base of over 2.9 billion active users makes Facebook recruiters able to reach a more diverse, broader talent pool (Koch et al., 2018). Recruiters on Facebook can search for the type of people they want to hire in specific demographics, industries and geography using advertisements specific to the platform.
Additionally, Facebook groups and Facebook pages are used by organisations to exhibit job chances and to converse with the local area-prepared experts in different industries. While LinkedIn is professional, Facebook allows a way to connect with the people you work with more personally. Organisations also have the capacity to share multimedia content, such as videos and company updates, to promote the employer brand effectively and, therefore, attract candidates who match their values and motives.

Social media Advantages in recruitment
There are advantages to integrating recruitment media tools like LinkedIn and Facebook into the recruitment process. Lower hiring costs as these platforms diminish the requirement of traditional recruitment forms such as the agency and the job board. Social media tools provide an opportunity to identify and engage with top talent at a reduced cost and in a shortened time, Singh and Sharma (2014). By being an interactive form of social media, social media becomes a two-way communication channel between recruiter and candidates, making a response faster and engaging candidates at a better time.
One of the most significant advantages is that it can also give you an idea of how much they work online and their professional reputation. The information on LinkedIn profiles reveals a candidate's background, career history, skills, endorsements, and professional networks. As with the latter, Facebook allows recruiters to sniff out a candidate's personality and cultural fit from content on their public profile, providing them with another array of data above and beyond a resume or cover letter.

Challenges of Using Social Media for Recruitment
Despite all of this, however, social media tools for recruitment come with unique problems — issues regarding privacy and the inherent ethical dilemmas every company must attend to in the digital age. Social media is a crazy jungle of personal information that employers, like many others, tend to use this tool to review candidates' suitability for the role. The information shared online may be irrelevant to inclusion in a professional evaluation but significantly influences hiring decisions, thus creating bias or discrimination claims (Koch et al., 2018). That leaves employers open to making decisions based on their personal opinions, lifestyle choices or political views that have nothing to do with whether a candidate will be qualified for the job or capable of performing.
Also, if people find out their personal lives will be studied, it may cause minor damage to trust in the recruitment process. Organisations need to address such concerns and craft clear guidelines for how social media can and should be used in the hiring process so decision-making is fair, transparent, and based on professional qualifications rather than how content is perceived subjectively by a hiring manager.
Plus, reliance on social media in hiring makes you prone to bias; candidates with a more substantial online flair tend to score over similarly qualified candidates who are just active on this platform. However, this can be disproportionate to specific groups of people, which can be regarding fairness and inclusion in recruitment.

Conclusion
The recruitment landscape underwent a revolution with the emergence of social media platforms such as LinkedIn and Facebook, how they let organisations find Novel ways to attract and engage their top talent. Thus, LinkedIn as a professional networking tool is more strategic as you can precisely target people and carry out your employer branding, whilst with Facebook you get a wider audience and in a more informal setting. These platforms are well-suited for their reach, cost efficiency, and interactive nature, adding many advantages to the modern recruitment strategy. However, there are challenges, too, such as privacy or bias, that must be carefully controlled in order to have ethical and inclusive hiring practices. Using these tools and leveraging them properly, organisations will have a better recruitment outcome and will be able to compete in the global talent market.
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