Task 3 – Source Evaluation Template 
Student Details
Name and student ID: HARUNA KOLLEY  2539053

Topic chosen: SOCIAL MEDIA  
Title of source: Social Media as an Effective Tool to Promote Business- An Empirical Study

Author(s): Dr. Moloy Ghoshal
Year published: 2019
How did you find this source?
I found the source through Google Scholar. 

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
Yes, the article is very relevant to the topic as it assessed the effectiveness of social media as a marketing and promotional tool for business. The article is quite useful as it reported important findings such as existence of a gap between customer’s expectation and company’s promises over social media advertising and provides useful recommendations for companies to improve their promotional activities and brand visibility in on social media. The source is an academic article published in a peer-reviewed journal.

When was it published? Is it recent enough? Why?
The article was published in 2019, which is recent and this is around the time when many people started using social media for businesses.

Author Credibility
Who is the author? What are their qualifications or expertise?
The author’s name is Dr. Moloy Ghoshal, Associate Professor, Delhi School of Professional Studies and Research (DSPSR), New Delhi, India.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, the source is reliable as the article was published in a peer-reviewed journal, Global Journal of Management and Business Research: E Marketing.
Citation of article: Social Media as an Effective Tool to Promote Business- An Empirical Study. (2019). Global Journal of Management and Business Research, 19(E1), 15-25.
