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Introduction 
The hotel industry's massive historical influence on the ecosystem may be traced back to its high rates of energy and water consumption, as well as its high rates of waste production (Filimonau, 2021). Research shows the industry's response to sustainability, and why it has become a central emphasis of the program.  Most business experts agree that long-term viability is essential for 21st-century companies(Abdouet al., 2020). The hotel business is not immune to the growing awareness of the importance of social and environmental responsibility in the public and private spheres. Sustainability, in its simplest form, refers to the capacity of ecological systems to fulfil human needs both now and in the future(Migale, Brent and Stimie, 2019). The hotel industry is certainly extremely resource-intensive and a strain on the natural world. Nonetheless, sustainability entails much more than only environmental protection; it also involves both economic and social growth. The sustainability approach includes social issues including diversity and inclusion, work-life balance, employee health and wellness, local supply sourcing, and fostering the entrepreneurial spirit.
Profitability is just one aspect of sustainability; strong business judgement also plays a role(Migale, Brent and Stimie, 2019). Providing a pleasant stay for guests is unquestionably the backbone of the hospitality industry, but it is vital that this be based on the responsible principles that motivate sustainability initiatives. The essay will allow a comprehensive understanding of the relevance of sustainability in the hospitality sector. 
Definition of Sustainability and its Core Pillars
Sustainability in its largest context is the capacity to endure for a long time. In economics and public policy, sustainability refers to the practice of preserving limited resources such as energy and raw material(dos Santoset al., 2020). Therefore, the long-term effects on society, the ecology, and the economy are given more consideration in sustainable strategies. The concept stems from the common concern that irreparable harm to the earth may result if immediate action is not taken to enhance its administration.
Common definitions of sustainability include "economic," "environmental," and "social," or more colloquially, "profits," "planet," and "people," respectively. When broken down like that, the notion of "economic sustainability" emphasizes the preservation of renewable and exhaustible natural resources that serve as tangible goods to economic activity(Mijatovet al., 218). To keep economic production and human existence possible, it is essential that life support systems like the atmosphere and soil be preserved, which is where the notion of "environmental sustainability" comes in. Social sustainability, on the other hand, is concerned with the human consequences of economic systems and involves initiatives to end hunger and poverty as well as fight injustice.
The “United Nations” established the “World Commission on Environment and Development” in 1983 to examine the link between environmental well-being, economic growth, and social justice. This promotes the industries to move forward to effective practices that ensure sustainable approaches and better output that prioritize overall sustainable development. 
Sustainability is a broader concept than merely environmentalism when applied to business. Harvard Business School identifies two main areas where businesses may be evaluated on their sustainable practices: environmental impact and social responsibility(Tinwala and Biswas, 2020). This concept of accountability encourages businesses to find middle ground between short-term revenues and long-term benefits, as well as between profit maximization and the attainment of equitable and environmentally sustainable objectives. This might, in principle, cover a broad range of approaches(Tinwala and Biswas, 2020). Sustainable practices include reducing carbon emissions, decreasing energy use, obtaining goods through fair-trade organizations, and appropriately disposing of physical waste.
[bookmark: _Int_B2rKJohh][bookmark: _Int_Rn8W9Rzh]Similarly, businesses have set sustainability targets, such as phasing out all waste production by a given year or cutting emissions in half. All these show the importance of sustainability and how the hotels have been aware of their role in terms of being empowered when it comes to sustainability(Fernández-Robinet al., 2019). Businesses in the hotel industry that use sustainable techniques stand out from the competition. Sustainable practices are important to today's diners, hotel guests, visitors, and tourists. They are concerned that the businesses they support uphold ethical standards regarding the environment, community, and culture. Young adults are the most environmentally conscious generation to date, and they are willing to pay a premium for goods and services that minimize their impact on the planet and its inhabitants(Duric and Potočnik Topler, 2021). This has also encouraged hospitality industrialists to enhance their sustainable efforts to attract more clients and to gain a market reputation. 
Business Motivations behind Sustainable Approaches
[bookmark: _Int_rJqdhgLP]Tourists' opinions of a company's brand might be negatively impacted if they realize the firm does not make efforts to eradicate or minimize its negative influence on the environment. Even before COVID-19, business trip planners were giving preference to eco-friendly lodgings(Chennana, 2020). As the tourism sector begins to recover, lodging facilities that have concrete strategies to cut carbon emissions will have an advantage. Vacation destinations must prioritize environmental responsibility if they want to attract the younger generation. 
The ecotourism market is booming because of them. Furthermore, they like businesses that are conscious of their influence on the natural world and take steps to minimize it(Ng and Tavitiyaman, 2020). Millennials are more inclined to back businesses that effectively handle social and environmental problems, and they want businesses to do more than simply control their impact on the world; they want to advertise it and raise awareness. Companies, as cautioned by “Credit Suisse's 2017 Global Investor report”, risk losing their competitive advantage in the fast-paced hospitality sector if they don't improve their social and environmental performance and adopt sustainable practices.
The benefits of switching to renewable energy sources, cutting down on waste, and increasing opportunities for recycling and reusing extend well beyond the realm of energy efficiency (Ng and Tavitiyaman, 2020). Businesses are rewarded by incentive programs with tax breaks, reduced insurance premiums, cash incentives, and streamlined approval processes from government agencies (Ertuna, Karatas-Ozkan and Yamak, 2019). The United Kingdom is at the forefront of international efforts to combat climate change, being the first large economy to pass legislation requiring the elimination of its own contribution to global warming by the year 2050. Any industry, including the hotel industry, will need to undergo a massive, systemic transformation if this goal is to be realized. Businesses all around the hospitality industry and its supply chain have a venue to congregate and work together to combat climate change according to a forum organized by UK Hospitality. As an example, the UK government is helping the Waste and Resources Action Program (WRAP) refine its hospitality-focused resources and programs. 
[bookmark: _Int_vUgzTykl]Food waste prevention and training resources for the hospitality industry are provided by "Guardians of Grub." WRAP estimates that the hotel and food service industry wastes £3.2 billion yearly due to food waste, out of a total of £9.5 million tonnes. Together with UK governments and non-governmental organizations (NGOs), the Plastic Pact aims to reduce plastic waste (Gov.UK, 2021).On November 4, 2020, the government of the United Kingdom stated that it will invest GBP 134 million in clean technology. These funds are a component of the nation's green recovery initiative. They will be used to aid clean growth initiatives in their attempts to innovate modern technologies, provide employment opportunities, increase productivity, and combat climate change. The 134 million pounds originate from the Sustainable Innovation Fund, part of the 1.25-billion-pound funding package launched to aid ambitious, creative enterprises in the United Kingdom (Gov.UK, 2021). Financing of up to GBP 175,000 per project will be made available to over a thousand initiatives throughout the United Kingdom. Instances of funded projects include a biorefinery that will process seaweed into food and biodegradable packaging, firm developing equipment for autonomous underwater audits of giant offshore wind turbines, and an organization striving to minimize waste in the UK's brewery sector.
[bookmark: _Int_qfrvaZlr][bookmark: _Int_alRlXMum]In addition, investing in innovative eco-friendly technology may save money in the long run. However, the long-term savings that may result from energy efficiency, waste reduction, and other sustainable measures are often worth the initial investment(Pamfilieet al., 2018). Eco-friendly initiatives are being implemented by a growing number of hotel chains. This strategy actively seeks to implement sustainable practices throughout the board. Corporate sustainability strategies may be useful in boosting public perception of a company. 
The Concept of Circular Economy and Its Relevance to CSR 
[bookmark: _Int_95zsCuEc]The goal of the circular economy is to reduce waste by optimising the amount to which resources are utilised over and over again after being used once, rather than being thrown away (Mijatovet al., 218). This improves the products' utility. Realistically, this entails exploring options for reducing waste output. After a product's useful life is up, its recyclable materials are returned to the nation of origin. Due to their durability and versatility, they may be used in a variety of contexts, increasing the likelihood of value generation. These ideas challenge the standard economic model that stresses creation, consumption, and then disposal in a linear fashion (Morseletto, 2020). A lot of cheap, easily accessible energy and materials are critical to the success of this strategy. Components of this idea include "planned obsolescence," in which the expected lifespan of a product is purposely shortened so that consumers would be compelled to purchase it more frequently. Legislators in Europe have called for immediate action to put a halt to this kind of activity. As the world's population rises, so does the demand on the planet's finite natural resources. However, there is a deficiency of necessary raw materials. Since there is a finite amount of each resource, some EU countries must seek them out from elsewhere (Duric and PotonikTopler, 2021).
[bookmark: _Int_uUPi8G2q][bookmark: _Int_lTTpvulJ][bookmark: _Int_Deb2gIlY]The environmental effect of raw material extraction and use is substantial. Both energy use and carbon dioxide emissions rise as a result. However, CO2 emissions may be reduced by more efficient use of resources(Mijatovet al., 218). Reducing yearly greenhouse gas emissions and saving money are both outcomes of waste avoidance, eco-design, and reuse initiatives for businesses. Incorporating more aspects of a circular economy may help alleviate environmental stress, ensure a steady supply of raw materials, enhance competitiveness and innovation, accelerate economic development, and provide new employment opportunities.
[bookmark: _Int_77lQJQPN]After being proposed in November 2020, the new Environment Bill in the United Kingdom was approved and signed into law in November 2021 (Lee, 2022). Eventually, the goal of the UK's Environment Bill has been to move the sustainability scale in the proper direction, further from being single use, 'throwaway,' culture and towards a more circular economy. To achieve this goal, it introduces new extended producer responsibility programs to reduce plastic consumption, as well as a more transparent labelling system to let customers know which items and packaging may be recycled.
Separate food waste disposal is another important part of the Bill, and it will represent a significant area of upheaval for English hospitality operators in the following months. The government has already committed to a 20% reduction in food waste by 2025; the Bill takes this commitment one step further by promising that all food waste would be diverted from landfills by 2030. Those in the hotel industry who are not already doing so will be compelled, under the new rules taking effect in 2023, to segregate their food waste from the rest of their trash and have it handled separately.
Many companies have announced different CSR initiatives to ensure that they adhere to the circular economy’s fundamental policy. For instance, Premier Inn's owner, Whitbread, has committed to achieving net zero carbon emissions by 2040, ten years earlier than originally planned, as the company accelerates its initiative to decrease gas use, add solar panels, and transition to an electric vehicle fleet. Whitbread said that the company intends to transition to electric and alternative fuel cars, as well as invest in energy-efficient gas appliances or their electric counterparts and commit to using only renewable energy throughout its the UK and German estates. 
Conclusion 
[bookmark: _Int_F9kiiEfE][bookmark: _Int_svYdPLzO]There are several advantages to incorporating sustainable practices into the hospitality industry. In the midst of the present climate catastrophe, sustainable efforts provide benefits to the hospitality industry, including the opportunity to attract more consumers and behave ethically in response to what many see as a moral duty. Multiple initiatives have been established at the federal, state, and even municipal levels to encourage "green" businesses. Businesses that actively promote their commitment to sustainability may enhance their brand's image and attract more customers. Businesses that have strong sustainability cultures are more likely to recruit the brightest and most ambitious young workers who are seeking employers who adhere to their beliefs. 
[bookmark: _Int_akhc18NU]The importance of having strong sustainability allows businesses to get the optimum market exposure and reputation it deserves. The present essay has maximized the knowledge base of the concept of sustainability and how the aspects of circular economy and CSR have influenced the current motivation of innovative efforts taken by the hotels. The essay represents a thorough discussion of different ideas regarding the phenomenon of sustainability based on an intricate correlation with its context in the hospitality sector. 
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