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Introduction 
when Starbucks first opened its doors in Seattle’s pike place market in 1971, they have always had a massive dedication to making excellent coffee and providing the best service and more. They had travelled in the early development of their organisation to the places where they get their coffee beans from to gain and understanding of their future which is tied to the future of the farmers and families.(Starbucks, impact report,2018)  The organisation concentrates on buying only the best coffee beans they order from quite a wide range of countries concentrating more on America and Asia. They had opened stores all round and at a fast pace they were developing an expanding very quickly, they became the victims of their own success as the sales rates were cooling off around the year 2007 to 2008, but the main reason for that is the store rates went up in the united states and the U.S.(supply chain, 2019)
Starbucks has a big goal when it comes to sustainability as they are such a worldwide chain organisation, they accumulate a lot of waste which could be potentially detrimental to our environment. Instead as an organisation which is on such a global scale they like to put back into our communities and provide their consumers with recyclable produce. (Starbucks, global report,2017)
What is sustainability?
Sustainability is the meaning of meeting the needs without compromising the effects on our environment which can cause damage on a global scale from all countries, the cars and combustion, the waste from house holds to business, even to the amount of water we use and what we eat. Although the idea of sustainability is a relatively new concept, the entire movement has origins in social justice, conservationism, internationalism and other rich historical movements. By the end of the 20th century, many of these ideas had been combined to promote the sustainable development, ( what Is sustainability, pg1)  The three main pillars of sustainability are:
Environmental sustainability
 Is that we are existing within the measures of our natural resources. To exist in true ecological sustainability, we need to ensure that we are engrossing our natural resources, such as materials, energy fuels, land, water, at a continual rate. Some belongings are more efficient than others and therefore we need to consider material poverty, the damage to our surrounding from removal  of these elements,  that’s  if the resource can be kept within circular economy principles. Environmental sustainability should not be confused with full sustainability, which also need to balance economic and social factors.
Economy sustainability
includes that perhaps a corporation or country effectively and wisely use its resources to achieve a sustainable operating profit consistently. A business can't sustain its operations without an operating income. A business cannot manage its operations in the long term without being responsible and using its resources efficiently.
Social sustainability
It is the ability of society to achieve a good social well-being persistently. Achieving social sustainability ensures long-term maintenance of the social welfare of a country, organisation or community.  (circular economy)
If we only reach two out of three pillars, we will end up with these three sustainability pillars, social plus economic sustainability creates an equitable distribution of resources, social plus environmental sustainability create a bearable situation and lastly economic and environmental sustainability creates viable, only with the balance of the three pillars can we achieve true sustainability and a circular economy. (circular economy)
 
Starbucks aims for sustainability

Starbucks has more than 28,000 stores worldwide and manages them. In 2025, the coffee behemoth aims to achieve a new set of ecological criteria in 10,000 of them–some of them old and some yet fresh. As Starbucks calls it, the Greener Stores Framework sets six fundamental criteria that more green stores must follow, ranging from waste management strategies to changes in architecture. In the expectation that other retailers will follow their lead the business is opening its new framework. ( Eillie Anzilottie, 2018)
Our dream is simple: sustainable production of coffee, sustainably served. RESPONSIBLE COFFEE.
For more than two decades, we have partnered with C.A.F.E. methods, our ethical coffee procurement system, in cooperation with Conservation International. We now make coffee the world's first sustainable agricultural commodity, 99%, to encourage value, economic transparency and social and environmental effect, To coffee farmers around the world, climate change poses major and urgent challenges for the future, and we are taking steps to ensure that coffee supplies for future generations are of high quality. Economic viability for farmers is also critical for guaranteeing long-term sustainability of coffee. Innovation is what we believe in Offering farmers new coffee tree varieties climate resistant and support coffee communities by means of our Global Farmer Fund to ensure that farmers have access to low-interest financing to re-invest in their farms. We continue to share what we have learned through agriculture with other training for farmers. (Starbucks, 2018)
Starbucks greener power
In the last two years Starbucks ' contribution to renewable energy for more than 140 million dollars has decreases our impacts on the environment and encourages green energy access. 100% of the more than 9,000 companies in the US and 77% of our international operations are driven enough, Because our new solar farm in North Carolina is providing enough clean energy for energy to equip 600 Starbucks stores, we plan on generating more than 50 percent of renewable energy locally by 2020. We are partnering with developers to bring a new wind farm in Illinois with 360 wind farms in this state–including Chicago Roastery–planned near Olympia, Wash. (Starbucks,2018) 
Recycling and waste reduction
Starbucks plans to reuse and monitor waste collection of all products which need to be recycled in the shops, including functional cups by 25 percent in 2015. About 70 percent of Starbucks ' North American stores that reuse at least one kind of waste in the Starbucks stores with commercial recycling. In addition, Starbucks gives customers carrying their own passenger bowls 10% discount that they want to reduce the environmental impact of the cup. In 2009, more than 4.4 million reusable cups were served as of 2008. (Fiscal, CSR annual report,2009)
Starbucks mission statement and principles
 Values Starbucks should be the world's leading supplier of coffee, but their values remain uncommon.
They want to Provide a great working environment and treat each other with respect and integrity. These six guiding principles allow us to assess the suitability of our decisions, Using diversity in our way of doing business as a vital component, To order, toast and freshly deliver our coffee apply the highest standards of quality, Build customers with passion, always happy To support our neighbourhoods and our climate positively,  Recognize the importance of profitability for our future success. (mission statement, 2019)
 The world's finest coffee. Starbucks seeks to fulfil the needs of his second component in its vision statement by prioritising simplicity in order to remain competitive and gain other performers in the sector. The company has been shown in a determination to deliver the best coffee, especially in the rankings of its coffee brands. 
Improving life. Starbucks's mission statement clearly seeks to create a better service sector while offering its clients the best treatment of their time. The customer experience Starbuck seeks to achieve in its first aspect of its mission statement is to make a difference in the lives of people. Starbucks ' commitment to fulfil this aspect is illustrated in many ways by the fact that green cup challenge is one of the many. ( Starbucks mission statement, 2019)
From the information that has been provided you can see Starbucks is a sustainable organisation as they try to provide the best coffee without effecting the environment, in order to improve the quality of their products, Starbucks is interested to finding alternatives. Innovation, testing and measurements are the key elements as businesses begin to rethink their plastic footprint to help them advance further (Starbucks, 2018)

Conclusion
To conclude Starbucks is a sustainable organisation as they take a lot of consideration in the business to greater help our environment, they reuse and monitor their waste as they are always looking for ways to reduce the amount that comes from their stores located all over, in their American stores they use the green power which is a contribution from them to renewable energy powered by wind farms in Illinois with 360 wind farms in the state including Chicago and Olympia. Their mission statement says a lot about the friendly warming environment they try to provide for their consumers creating a better service sector while offering its clients the best treatment of their time, not to mention the worlds finest coffee which is freshly harvested from coffee bean farms which Starbucks provide and put back what they have used to gain a better sustainable future.
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