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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The site is fast and can be loaded in a matter of few seconds on a steady network. Menus and pictures are displayed nearly in real-time, which means that the design is optimized. It is receptive and works perfectly on mobile devices and computers alike.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has a few sub-pages like Rooms, Dining, Gallery and Contact, yes. It is easy to navigate with the help of the top menu bar and fast-access icons. Browsing on each sub-page is convenient through the use of intuitive links and back buttons.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
There is actually a button on the home page that takes visitors to an offsite reservation engine labeled as Book now. It is a straightforward, easy-to-use interface, as customers can also make inquiries to ensure that the rooms are available, the date of stay, and book accommodation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Navigating is good, but usability can be improved with a search bar and through the provision of live chat. Also, designing the design of the button saying Book Now more prominent on all sub-pages would make the flow of the customer more streamlined.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The design of the site is very clean, elegant and of a luxury theme. It scales to mobile displays effectively but with a few of the image resolutions being a bit smaller. They are both visually pleasant and have a consistent experience.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Photographs with high quality are employed in the site depicting rooms and interiors. The colour scheme, wimpy beiges and whites, underlines exquisiteness and relaxation. No use of videos is made, and that may be a lost chance to promote interactivity (Highfieldedgbaston, 2025). 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, the online chat tool is not featured on the site. Although they have a contact form, they do not have any real time contact and as such this could slow down customer queries and engagement or conversions.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The icons to the social media are seen at the very bottom of the Home page. They connect to the Facebook and Instagram pages that are functioning and contain new information regularly. Nonetheless, visibility and interactivity could be enhanced by the placement of such links towards the top of the homepage.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
These services are well-defined on the site through such sections as the pages on the Rooms and Dining. Reviews are written with information and pictures, amenities and atmosphere details. It is capable of conveying the message of the unique experience of the small hotel.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
With embedded TripAdvisor content, customer reviews are presented. The reviews are new, reliable and updated on a regular basis that aids in establishing a sense of trustworthiness and justification of quality of a service by first-time visitors (Highfieldedgbaston, 2025). 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: 
The luxury style, high-fidelity graphics, and interest in personalised treatment give the impression of being on a luxurious site. I would suggest it due to the cozy feeling of a boutique hotel, its location, and the details of luxuriousness in its character.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer:
The prices can be found in the booking system once you have selected the date. Although they are not directly presented on its home page, they indicate how good and exclusive the service is. The absence of upfront prices can be a business model to facilitate a direct connection.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Boutique hotel Birmingham

	
	2. Edgbaston accommodation

	
	3. Luxury town house hotel

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when the name is mentioned under the following terms: view search result when searched under the following “Highfield Edgbaston” and “boutique hotel Edgbaston”, it is listed on the first page of the site. It means that there is a positive local and branded search engine optimisation.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, it is true that websites remain super pertinent to business in the UK. They act as a central point of information, branding, customer interaction and online transactions. Hospitality businesses such as Highfield Town House Hotel need their own websites in order to offer their services and provide means of direct booking as well as establishing a level of credibility. Trust and professionalism are also increased by having a well-maintained site as customers become more and more inclined to use the Internet to research and then make a decision. It also enhances a search engine presence and digital marketing initiatives that have the capacity to result in elevated customer coverage and gratification.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One of the suggestions, I would make, is incorporating a live chat on the site. It would enable potential customers to have a chance to make fast inquiries and receive instant replies, which enhances user experience. Live chat can ensure that many visitors stay on the site as they may leave it when they do not find answers fast. It also presents to the hotel the possibility of delivering the individualised service and the enhancement of the direct booking. The trust that is established by real-time interaction can result into quick decision making which is vital to a competitive hospitality market.
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