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[bookmark: _Toc101271035]Introduction
Being associated with an organization that contributes to the well-being of a certain community is referred to as community involvement. It is a method of working with and through a group of individuals who are interested in comparable conditions, geographical proximity, or particular hobbies that affect their well-being(Edelenbos, Molenveld, and van Meerkerk, 2021). The National Standards for Community Engagement in the United Kingdom serve these local communities by assisting them in developing and supporting stronger working relationships with public service agencies. Barking & Dagenham community adopt certain policies and agendas to achieve their objectives. To fulfill these goals, not only the people of the community but also the stakeholders of the community have to come forward and use their channels to advance the community (Deans, Roswell, and Wurr, 2010). There are different approaches and principles for the engagement of the stakeholders with the community. They are typically approached in a variety of ways, with social media platforms being one of them. A community engagement practitioner is critical in analyzing all of these areas of community service. The areas of community services mentioned previously, to ensure the development of community services, will be highlighted in this report.
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Description of the project
Community engagement has been going on for years to ensure the building of trust and strengthen relationships among community members. There are a large number of projects that are being initiated by different authorities in the community. A huge number of people are still suffering due to unemployment issues because of the coronavirus outbreak. So the National Standards for Community Engagement proposed a project where the people of the local communities who are unemployed will get to work with the communities until they get a job, and they will get paid for it. Families in need will also receive free daily necessities from the community services. This project is known as "A Ray of Hope."(SCDC, 2021). 
[bookmark: _Toc101271037]Community engagement principles and practices
Community engagement refers to being involved with an organization that participates in the welfare of a specific community. It is a process of working with and through some groups who are interested in similar situations, geographic proximity, or special interests that are affecting the well-being of those people(Collins, 2017). In the United Kingdom, the National Standards for Community Engagement work for these local communities and help them to build and support greater working relationships between public service agencies and them. To improve the quality and process of the engagement, there are some principles of behavior and practical measures that should be maintained for effective engagement. The Barking & Dagenham community engagement standards are based on the following principles:  
· All the aspects of community engagement must maintain fairness, equality, and inclusion, and these aspects should be reflected in both community engagement policies and community members' participation. 
· Community engagement must have transparent and agreed purposes, and there should be methods to achieve these purposes(Tinglin and Joyette, 2020). 
· A commitment to learning from experience is required to improve the quality of community engagement. 
· To ensure the application of equality principles and the inclusion of all points of view, skills must be developed to build a community. This also ensures the shared ownership of the agenda. 
· Effective management processes will share and use the knowledge of all parties related to community engagement. 
· All the participants related in community engagement should be allowed to advance their knowledge and skills (SCDC, 2022). 
[bookmark: _Toc101271038]Benefits of stakeholders’ participation
Effective communication and stakeholder engagement are very important to building a trusting organization for community engagement. A stakeholder refers to an individual group, individual organization, or political party with a specific stake in the result of a situation created by a policy, proposition, or project. For community engagement, most projects require a wide range of stakeholders, and they can be civilians, clients, government officials, local authorities, or different local communities(Waterton and Watson, 2013). Stakeholder engagement is done in an integrated manner so that the communication and policy strategies are ensured for the technical support of a specific project. For a wide area of audience, they are targeted and integrated services available in community engagement. There are five principles through which engagement with stakeholders and the community is introduced, and those five steps are genuine, inclusive, responsive, respect, and improvement. The communities must engage with the stakeholders proactively before any type of decision is made for critical development. Then the people in the community are listened to by the authority of community engagement. While understanding the demands of the community's people and having the authority of the community to work with them, they also acknowledge the history of those specific communities and maintain the relationship of respect(Inkelas, Jessup-Anger, Benjamin and Wawrzynski, 2018). After completing the work, according to the feedback of the people in the community, the task is improved. The benefits of stakeholders' community engagement are given below. 
· Stakeholders improve the decision-making process of the community. Stakeholders provide feedback and ideas from a brother perspective about the running projects' facilities and services so that the community can improve them. They also raise the level of decision-making so that new technology or new plans can be implemented. 
· Stakeholders build an open and engaging relationship with the community and develop a relationship of trust among the people. They also encourage the community to promote waste minimization of resources and improve the performance of its people. 
· When there is any kind of funding needed for the community for any kind of situation, the stakeholders use their channels to help the community collect funding. 
· The stakeholders help the community to begin a partnership with other communities and operators so that they can improve the quality of the project facilities and services with mutual understanding and acceptance.
[bookmark: _Toc101271039]Use of social media platforms
Stakeholders play a critical role in community participation. They are not only helpful to the community, but they also strengthen the legitimacy and competitiveness of decision-making in a community(Jacob, Sutin, Weidman, and Yeager, 2015). Stakeholders may not make direct decisions for the company, but they do play a critical role in creating the best decision. So that residents of the community can receive guidance and solutions to their concerns, they can gain a sense of direction and work in that direction. There are numerous methods for involving stakeholders in community activity, and one of the most popular is through social media platforms. As of right now, the world is dependent on the Internet, and people are using social media platforms every other day. As a result, social media platforms can be used in a variety of ways to engage stakeholders in community work. There are social media platforms like Facebook, Twitter, Instagram, Telegram, WhatsApp, and more where people can easily exchange information with each other and communicate(Meratian Esfahani and W. Johnson, 2018). With the help of this platform, the stakeholders can be invited to different events in the community, and through this process, they will be able to engage in community services. There are numerous advertisement procedures available on these social media platforms, and community services can easily use them to engage stakeholders and the general public in their community work. The awareness related to community crimes, social deprivation, and discrimination should be highlighted on these platforms so that people can be careful and aware of these things. When normal people are engaged more in community services, the stakeholders will get motivated and contribute more to the community(Dostilio, Welch, and Dostilio, 2018). People in the community can also use their critical thinking and professional skills to increase their level of engagement with stakeholders.
[bookmark: _Toc101271040]Promoting community participation, collaboration, and diversity
Community participation is very important for community services because the people in the community are supposed to engage in community work and increase the potential and efficiency of the specific community. Promoting community participation, collaboration, and diversity is a very important aspect of any community, and it should be done wisely so that the community can be enriched with people(Kronick, 2018). There are many ways of promoting community engagement, collaboration, and diversity, and they are mentioned below. 
· To promote the community in the general people, the people working for the community have to know the strengths, weaknesses, opportunities, risks, targeted audiences, assets, and more about the community. By knowing the community, the people will be able to know the direction of work. 
· The employees of the community have to target a specific audience that is appropriate for the community. The employees and the stakeholders have to be transparent about the community and reach out to them so that they can get the right information about it and be interested in it. 
· The language, brands, and relevant messages for the community have to be decided according to the preference of the targeted audience. If the targeted audiences speak one language, then people should approach them in that language(Sarkissian, Hurford, and Wenman, 2010). If the audience is multilingual, then they should approach them differently. In this way, the people of the community will feel accepted and comfortable.
· The community should assign the people of the community new tasks and projects from time to time to keep the community active. By doing multiple projects, the community will be able to spread among other people. 
[bookmark: _Toc101271041]Significance of a forward-looking approach to community development
[bookmark: _GoBack]Many internal and external factors influence Barking & Dagenham community development. These factors can easily differ from community to community, and to advance them, the approaches can be different as well(Henney, 2020). There are approaches like the needs-based approach, problem-solving approach, participatory approach, asset-based approach, community-based approach, power-conflict approach, welfare approach, and rights-based approach. All these approaches have their ways of functioning with different methods and techniques and are implemented according to the choice of the community. A community engagement practitioner needs to adopt the right forward-looking approach because a forward-looking approach will help the organization advance its problem-solving process, initiate new projects and plans, understand the appropriate audience for the community, and increase the reach of the community(Wilson, 2019). This will also help in educating the members of the community about the external and internal factors affecting the community so that they can know and understand the policies of the community and help in enhancing the community. This is why the community engagement practitioner needs to adopt a forward-looking approach to educate the community members so that community development is improved. 
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Conclusion
Effective communication among different communities in a society is a very important aspect of any country. In the United Kingdom, the National Standards for Community Engagement serve the local communities of society. These communities usually work for the benefits and rights of the people of the community. This includes fighting for rights, speaking out against injustice and discrimination, and providing social assistance to those in need, among other things(Jacob, Sutin, Weidman, and Yeager, 2015). With the help of these communities, people from different ethnicities, religions, races, and castes can feel secure and comfortable in their areas and express themselves properly. This report has mentioned the principles of community engagement, the benefits of the stakeholders in community services, how to increase their engagement through social media, promoting different collaborations, diversity, and participation of the people in their community, and the significance of different approaches by a practitioner. As a community engagement practitioner, there are some recommendations for this report. Community services could be improved further if stakeholders were more interested in collaborating with community services. Some communities still lack a lot of facilities, and this is why the people of those communities are not receiving an appropriate amount of attention from the government(Inkelas, Jessup-Anger, Benjamin, and Wawrzynski, 2018). So, the government should increase the number of community engagement practitioners so that they can observe all the communities and work for them. With the help of appropriate attention to their communities, they will be able to advance themselves sooner. The people of the communities also have to be vocal about their issues and rights so that they can receive such facilities. This is how community services will be able to work with them.
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