Task 3 – Source Evaluation Template 

Student Details

Name and student ID: Karl Simmonds 2539077
Topic chosen: The use of social media to promote businesses
[bookmark: _Hlk235197754]Title of source: The Power of Social Media in Modern Marketing
Author(s): By Vikram Joshi
Forbes Councils Member.
Year published: Oct 09, 2024, 09:15am EDT

How did you find this source?

I found this source for my assignment by visiting the virtual library online provided by our university through the moddle app, which I used  to search for “the benefits of social media for businesses” then I was directed to this article which I’ve chosen to explore and assess for this task..

Why did you choose this source?

I chose this source for my task because I found it on a credible web page provided by our university’s virtual  library.
I also felt the article to be very informative and specific to the information I required for this subject.
Further more, I had confidence in the author of this article as he is frequent contributor to this publication and is a “Forbes Council member” who is responsible for technology in his role which includes data analysis, utilising results to optimise the users overall experience.

Is it relevant to the topic? 
Yes, I feel the information in this article is extremely relevant to my chosen topic.as it brakes down the benefits of using  Social Media for businesses in five detailed sections, ranging from “Building brand awareness and reputation” to “Effective social media marketing strategies” 
For example, in tthe section “Building brand awareness and reputation”    the author details the importance of brand awareness and social media platforms like Facebook, Twitter (X) Instagram and linkedin as these platforms receive a lot of traffic daily, which can significantly magnify your product(s) or services visibility.


Is this a useful article? 
Yes. This Article was extremely useful to my assignment as it provided an in-depth look into “The Power of Social Media in Modern Marketing” touching on: 
· Building Brand Awareness and Reputation
· Engaging With Customers and Building Relationships
· Driving Traffic and Conversions
· Leveraging User-Generated Content and
· Effective Social Media Marketing Strategies

Is this an academic source?
Yes I believe it to be an academic source fit for this assignment, so I have referenced the information I found relevant to this module. 
I am confident it is an academic source as I obtained the article from the university’s online library, so have full faith in its findings.


When was it published?
The article I used for this module “The Power of Social Media in Modern Marketing” was published Oct 09, 2024, 09:15am EDT By Vikram Joshi
Is it recent enough? 
The article was posted October 9th, 2024, so Yes. I feel the source is recent enough to include the information presented in this article as the information presented is just under 2 years old.

Why? I trust the source and time scale of the information provided as I have full faith in our university’s online library to provide accurate information. 
I also searched online for the authors profession and accolades through LinkedIn and Forbes https://www.forbes.com/councils/forbesbusinesscouncil/people/vikramjoshi/ and was pleased with my findings. 

Author Credibility
Who is the author? What are their qualifications or expertise?
The author of the publication is Vikram Joshi, Founder and CTO at pulsd which is a company in the business of democratizing fun in New York City.
Vikram Joshi is a tech entrepreneur and the Chief Technology Officer (CTO) also the co-founder of a New York City-based company focused on curating and democratising local experiences, called pulsd founded 2013 by Mareza Larizadeh and Vikram Joshi. https://pitchbook.com/profiles/company/438000-94

Reliability
Is the source reliable? Why?
I feel this source is reliable due to the fact I’ve found it on our university’s virtual library, I also researched the author and found he is a “Forbes council member “and founder of pulsd. (http://www.pulsd.com/)




5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

