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INTRODUCTION


Management economics can be defined as the management of business with the help of both macroeconomics and microeconomics theories and policies of economics. Organisation solves the issues of business and help in to decision making by using various principles and theories of both macroeconomics and microeconomics. The organisation can manage both internal and external environment of the business by using economic tools. Economics theories and tools allows management in business decision making, budget formation, budget forecasting, investment decisions and many more. The various managerial theories of microeconomics are demand theory, production theory, pricing theory, profit management and decisions of various capital investment theories. These all   theories allow management of the organisation to take, manage and control internal decisions.  On the other hand, macroeconomics theories and policies mainly focuses on external environment of the organisation such as economic factors, social factors and political factors. (Keller,2022.) Addition to this report covers business planning decision for All Seasons Supplies Incorporated (ASSI) which is a leading retailer of consumer goods which has been in operation in UK from 1910. Furthermore, the macroeconomics theories how they play crucial role in profit maximisation, business objectives and various management decision making in ASSI.
MAIN BODY 
Discussions of Profit Maximisation Theory which applying it in light of ASSI and Jesse Zole statement and various other issues of importance for ASSI to improve.

The first and foremost objective of every organisation is to increase and maximisation of profits. It includes crucial concept of economics which helps manager to take corrective action on time and make necessary changes so the organisation can achieve its objective while earning maximum amount of profit (Weersink. and Fulton, 2020), As a business planning manager for All Season Suppliers Incorporated ASSI the main objective of Jesse Zole's statement is to maximisation of profit. Acceding to it the primary objective of business planning manager is also to increase the profit of the organisation with the help of profit maximisation theory. According to 
Jesse Zoles statement it can be concluded that main objective of Jesse Zoles is to maximize profit by increasing price of their own brand since they are exclusive. The profit maximisation is the key concept in the economics that allows organisation to increase its profit by applying profit maximisations key concept that would play important role in maximisation ASSI profit. (Conard, 2021).
Revenue maximisation: To maximise the profit management of organisation have to increase revenue by using various techniques such as buy cut down the unnecessary cost, proper advertising of products and camping, increment of sales channel which will bring more clients and generate better sales. It can be said that by incising sales ASSI can increase their margin of income (Askar, and Al-Khedhairi, 2020).
Minimization of cost: Profit can be also maximized in the organisation by minimize the various cots attached such as inventory management cost, operational and functional cost. The proper negotiating with the supplier, organised supply chain logistic can help organisation to cut down cost which will directly boost the profit of the organisation. Overall by lower and cut down the various cost organisation can achieve its profit maximisation goal (Soufi,Esfahanipour, and Shirazi,2022).
Strategies of pricing and product mix: The organisation can maximize its profit by analyse their product mix and pricing techniques. The price mixing is combination of variables of price on the basis of the product offered by the organisation. Such variables are cost of product making, pricing factors and many more. It will allow the management to increase profit on total products rather than single effect. Some of the product mix pricing strategies are product line pricing, optional product pricing, captive product pricing, by product pricing and product bundle.
Marketing and sales: Effective profit and marketing strategies plays important role in profit maximisation. The profit of the ASSI can be increased by implying proper marketing strategies which help in branding of company and its products and attracts customer’s segments. Competitive marketing strategies helps organisation to earn profit for the long term growth. 
Other issues of importance for ASSI to improve are 

· Customer satisfaction: The organisation has to focus and give priority on customer satisfaction. While increasing the cost of the products the quality of service should also be there by giving better client and customers satisfaction, responsive feedback, customer service and many more. By providing these services ASSI can improve its customer relationship which will bring profitability in the organisation. 
· Research and innovation: By improving the strategies of research and innovation it can help organisation to make different and advance product in market in comparison of competitors. Investment in research and innovation put organisation ahead in the race of accruing customers and competition. In today's era innovation is one of the important factor which allows organisation to keep ahead in race of competition and large market share (Silva, S., Nuzum, and Schaltegger,2019).
· Better employment growth: The management have to maintain better relationship with employees and also provide proper training and motivation on time which increases the profitability and efficiency in work and also helps in professional growth of employees.  
· Corporate social responsibilities (CSR): The management of the ASSI have to perform social activities in the public which reflects positive image of the organisation in the public (Ali Danish, and Asrar‐ul‐Haq,2020). Also management of the organisation should perform social duties and integrity. There are some corporate social responsibilities which organisation have to perform (Sharma, 2019).
· Risk management strategies: By analysation and identifying loopholes in the organisation can improve productivity and efficiency. It also helps in to control various activities and allows management to take corrective measures on time which can eliminate unnecessary cost. The strategies of risk management also help in to up to date with change in market which can effects the organisational activities. By doing this activities organisation can build better image in front of stakeholder, customers, which helps in to increase sales and raising funds. 
· Engagement with stakeholders: The management of ASSI should keep interact with the stakeholders, lenders, suppliers, clients and many more. Timely communication with the external part of organisation can resolve various issues and miss understanding.  Building systematic and organised relationship with stakeholder helps in to maintain long time success. 

By going through these additional issues ASSI can improve its organisational image, performance, sustainability and also income maximisation which is one of the top priority. By adopting these balanced methods which also focuses on stakeholder’s interest. The ASSI have to keep in mind that by resolving this issues can eliminate various unethical activities (McConnell, and Brue, 2020.).
Appropriate economic theories objectives, market structure and stakeholder and Discussion of issues to be considered by management in decision making by ASSI management.
While making choices in ASSI various control have to keep in mind other than that also various economics theories, below some of the Let's discuss and evaluate every of those factors within the context of choice-making.
1. Economic Theories:
· Demand and Supply: By properly going through demand and supply of the products in the ASSI. It is important that management of ASSI have to verify various factors which are affecting demand of goods. By properly analyse consumer possibilities, elasticity of price, and profits. Addition to this management should also keep various supply elements in mind such as price of manufacturing, resources availability and improvement in technologies. 

·  Price Theory: Price theory describes the price of goods according to demand and supply of product. Management of ASSI should analyse various elements of price theory such as cost of production, competition in the market, demand of product in the market, elasticity of demand these all factors plays important role while setting of price of goods which helps in to maximize the profit.
2. Business Environment:
· Macro Environment: In business environment macroeconomic elements plays great role such elements are GDP, inflation, rate of interest, and organisation guidelines are necessary while making decision in the organisation. These macroeconomics factors can impact situation of marketplace, consumer’s decisions and the other Commercial organisation in the market. 

·  Analysation of industry: By proper analysation of other specific organisation where ASSI operates it helps in to allows necessary information from competitive organisation which helps in to access the various traits of market. In analysation of market management should apply Porter's Five Forces model to evaluate performance of the organisation
3. Business Objectives: Management of the organisation should clearly define their goals and objective which will help in guiding and decision making. Such objectives can be increase in sales, increase in profitability, covering large market segment, sustainability and many more. Decisions must be focus on those objectives which are evaluated and based on the aims of the organisation (Yuan, and Yu, 2020).
4. Market Structure: Proper analysation of market structure allows to take necessary effective decision.  Management should compare the market whether it is monopolistic, monopoly, oligopolistic, or perfect opposition. Different market situation brings different positive and negative situation that impact pricing and market energy (Ferrell, Hartline,and Hochstein, 2021).
5. Stakeholder Issues: Management have to not always only give importance to the stakeholders concern without going through diverse effect of their decision in the organisation. The decision in the organisation should be made after going through suggestion of shareholders, employees, clients, providers, and other management. Decisions in the organisation should be made stakeholder engagement and moral concerns, sustainability and corporate asocial responsibilities. While making decision organisation should have to balance both stakeholder and management objectives which will help in to achieve long term growth.

By going through these elements, ASSI can control and can make profitable decisions which is beneficial in financial ideas, business environment, targets of business, market structures and also resolves the stakeholder issues. Addition to this it is more important to analysis the various facts and information and accept decision making based on changing environment so it will bring profitability in the ASSI. 
Recommendations for ASSI management. 
The management of the ASSI have to take decision in the organisation which will cover the objective of Jesse Zole and at the same time it should also cove the objective of the organisation. As it is given that currently Jesse Zole is holding around 43% of organizational share in ASSI which make the biggest shareholder.  The statements of Jesse Zole indicates that our primary objective is to maximise profits and he suggested that to increase the profit we should increase the price of our own brands since they are exclusive in ASSI.  


According to it the decision can bring both positive and negative impact in the organisation as increasing in price can also decrease the sales which will directly impact on the revenue and profit of the ASSI because of it they can also loose the customers. The management should properly evaluate all the negative outcome of price rising 
Some positive outcome of price rising in context of ASSI 

Increase profit: By increasing the price of exclusive product of ASSI it can help in to achieve the objective of profit maximisation. Increasing the price of product while cost is maintained can help in to increase profit even while sales remain same. 
Growth of business: Increasing in profit can help in to raise fund from the organisation itself. Extra income by increasing in price brings lots of opportunities for the organisation such as it can invest in marketing, trained staff and many more (Hult, et.al 2022).
Premium positioning: Increment in the price will create premium positioning in the market, sometime costumer assumes that if product has higher price than it has higher value in the market. As ASSI is top leading consumer goods retailer in the market so it is plus point which will help in premium positioning of company. 
Some negative outcome of price rising in context of ASSI  

Decreasing in sells: Increase in price of goods and service can led to decrease in sales also it may also put negative impact on the existing customers and also work as a barrier for new customers. 
Losing of market share: High price can shift customer to different brand which will reduce the sales and impact can be seen on profit of the organisation. Shifting of customer shows losing market share in the market.
Hard to lower prices: Once price of goods is increased and if sells also decreased then it is complicated to reverse the price of goods. The reversing of price put negative impact in the market and also decrease the value. Increasing of price for short period of time and lowering them can bring uncertainties ( Nagar, Schoenfeld, and Wellman, 2019).
CONCLUSION


From the above report it can be concluded that macroeconomics part of economics plays important role while making various decision in the organisation. The report is based on the management of the macroeconomics which helps in formation of business plan of the ASSI. Various macroeconomics polices are also discussed such as profit maximisation theory, demand and supply theory, environment of business, objectives of the business, structure of market and issues of shareholders and many more. Addition to this this report allows how to analyse the market and increase profit of the organisation by going through macroeconomics theories. Overall the importance of macroeconomics is in every organization to evaluate issues between stakeholders and management also allow organisation to take various decision according to the change in external and internal environment.   

REFERENCES

Books and Journals:
Ali, H.Y., Danish, R.Q. and Asrar‐ul‐Haq, M., 2020. How corporate social responsibility boosts firm financial performance: The mediating role of corporate image and customer satisfaction. Corporate Social Responsibility and Environmental Management, 27(1), pp.166-177.

Askar, S.S. and Al-Khedhairi, A., 2020. Dynamic investigations in a duopoly game with price competition based on relative profit and profit maximization. Journal of Computational and Applied Mathematics, 367, p.112464.

Conard, J.W., 2021. Introduction to the Theory of Interest. University of California Press.

Ferrell, O.C., Hartline, M. and Hochstein, B.W., 2021. Marketing strategy. Cengage Learning.

Hult, G.T.M., Morgeson III, F.V., Sharma, U. and Fornell, C., 2022. Customer satisfaction and international business: A multidisciplinary review and avenues for research. Journal of International Business Studies, 53(8), pp.1695-1733.

Keller, G., 2022. Statistics for management and economics. Cengage Learning.

McConnell, C.R. and Brue, S.L., 2020. Macroeconomics: principles, problems, and policies. McGraw-Hill.

Nagar, V., Schoenfeld, J. and Wellman, L., 2019. The effect of economic policy uncertainty on investor information asymmetry and management disclosures. Journal of Accounting and Economics, 67(1), pp.36-57.
Sharma, E., 2019. A review of corporate social responsibility in developed and developing nations. Corporate Social Responsibility and Environmental Management, 26(4), pp.712-720.

Silva, S., Nuzum, A.K. and Schaltegger, S., 2019. Stakeholder expectations on sustainability performance measurement and assessment. A systematic literature review. Journal of Cleaner production, 217, pp.204-215.

Soufi, H.R., Esfahanipour, A. and Shirazi, M.A., 2022. A quantitative approach for analysis of macroeconomic resilience due to socio-economic shocks. Socio-Economic Planning Sciences, 79, p.101101.

Weersink, A. and Fulton, M., 2020. Limits to profit maximization as a guide to behavior change. Applied Economic Perspectives and Policy, 42(1), pp.67-79.

Yuan, Y., Lu, L.Y., Tian, G. and Yu, Y., 2020. Business strategy and corporate social responsibility. Journal of Business Ethics, 162, pp.359-377.

