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Part 1
Introduction    
The UFC is now quite well-known. It was formerly a tiny mixed martial arts company, but it has since grown. To keep up with what customers want, they employ technology as well as other strategies. This maintains supporters' satisfaction and enthusiasm for the game.
This piece examines the ways that internet tactics have altered the ways in which fans can participate. It examines both early public-relations campaigns and more recent social media-based campaigns. The difficulties of being current in a rapidly evolving digital world are also discussed, as are the actions UFC marketing must take to
Wales has indeed been recognised as a consistently outstanding destination for major events. The country has successfully hosted various international events, including sports tournaments, cultural festivals, and conferences (Buffington, P., 2023).
Wales has gained a reputation for its picturesque landscapes, rich cultural heritage, and warm hospitality, making it an attractive destination for both organisers and participants. Major events, such as sporting competitions like the Six Nations Rugby Championship, have been held in Wales, showcasing its ability to host large-scale and prestigious gatherings.
First international event in Wales my plan is to host UFC MMA fighter in Swansea Arina 
[image: ]
My plan is to host a UFC stage event in Swansea Arina, and this can bring a lot to our community. This event can attract a lot of people from Europe and more. The UFC president Dana White has frequently cited weather concerns as a limiting factor in staging a UK stadium show (2022).
Location
[image: ]
Swansea Arena's much-anticipated new 3,500-seater arena opens its doors in March 2022, and many had first glanced the state-of-the-art brand new venue through to worm up. How to get there Swansea Arena is easily accessible via M4; use junction 47 if you are heading from London or Cardiff. It can be found at the following address: Oystermouth Road, Bae Bay, Swansea, SA1 3BX.
Where to park
There are several car parks located within proximity of the arena, including two brand new purpose-built car parks located on either side of Oystermouth Road. You can find a full breakdown of car parks here. Where to eat The Green Room Restaurant and Bar has been
built a stone's throw away from the arena and will be the most convenient location to go for a bite to eat before heading into the arena	
Where to eat
The Green Room Restaurant and Bar has been built a stone's throw away from the arena and will be the most convenient location to go for a bite to eat before heading into the arena. The venue is being run by Swansea siblings Ryan and Lucy Hole, who also own The Secret Bar and Kitchen on Swansea Beach and Castella mare Italian restaurant in Mumbles. It is expected to open in late March or early-April. The Copr Bay district will also feature a frozen yoghurt cafe, a sweet shop, and a Korean fried chicken restaurant, which will be based along Cupid Way and open early in the summer. Outlining what the new venues will offer, a spokesman for Swansea Council previously said: “Frozziyo Frozen Yoghurt will allow customers to help themselves to a range of flavoured frozen yoghurt from self-service machines and a wide range of toppings and sauces. “It will be led by Katharine Partner, who is also managing director of Swansea-based Rock the Dragon, a dance shop and nationwide merchandise business. Imperial Candy will provide customers with a wide range of sweet treats and will be headed up by local businessman Imperial Desserts in Swansea’s High Street(Image: Swansea (2022).
Aims Of The Event Competition and Entertainment:
Competition: Providing a stage for athletes to compete and display their skills is the main goal of many sporting events. Local competitions and worldwide titles are examples of this. Sports events are frequently held with the intention of providing viewers and spectators with entertainment, excitement, and delight. Encouragement of Health and Fitness: Sports events can encourage people to lead active, healthy lifestyles by motivating them to exercise and participate in physical activity.
Interaction with the Community:
 By uniting individuals, encouraging social contact, and fostering a shared experience, local sporting events can strengthen a sense of community.
Impact on the Economy:
 International sporting events in particular can have a big economic impact on the host towns or nation. They boost local companies, draw tourists, and provide employment.
 Cultural Exchange:
International sports events provide a platform for cultural exchange, where athletes and spectators from different parts of the world come together, promoting understanding and appreciation of diverse cultures.
National Pride and Identity:
Success in international sports events can boost national pride and contribute to a country's identity. Hosting major events also reflects a nation's ability to organize and manage large-scale activities.
Development of Sports Skills:
Sports events can be platforms for the development of skills and talents, especially at the grassroots level. Youth tournaments, for example, contribute to the identification and nurturing of young talents.
Education and Awareness:
Sports events can be used as educational tools to raise awareness about specific issues, such as health, social justice, and environmental sustainability.
Sponsorship and Branding:
For organizers and sponsors, sports events offer opportunities for branding, marketing, and promotion. Sponsorship deals contribute to the financial viability of events.
Media Exposure:
Sports events attract significant media coverage, providing exposure for athletes, teams, sponsors, and the host location. This exposure can have wide-reaching effects on public awareness and perception.
Inspiration and Role Modelling:
Successful athletes often become role models, inspiring others to pursue excellence, discipline, and hard work.
The aims of a specific sports event will depend on its organizers, participants, and the broader context in which it takes place. Whether at the grassroots or elite level, sports events play a multifaceted role in society.
        






Part 2
 Event sponsorship

Swansea Council
. There are numerous opportunities to sponsor our award-winning events within Swansea, including MMA fights and football rugby music festivals. There are packages to suit all budgets that can be tailored to meet your demands and requirements.
Roundabout sponsorship
The scheme offers local, regional, and national businesses an opportunity to contribute towards improving the local environment. A unique, green, and cost-effective way to promote your business All sponsorship signs are placed in sports where there is high volume.
Benefits 
) local environment for residents and visitors alike. A positive image forging links with Swansea Council and the community high profile in conveying a positive image to the high number of people passing daily. As a community and high-performance facility, Swansea Arena is committed to supporting sports (sport, wards, 2023).
Police 
The line separating private and public interests has grown less defined. Certain parochial or private objectives have benefits that align with the public interest. It is not just the worshippers who gain when police are called in to make sure that a minority religious community is able to worship without fear of intimidation or violence. The community as a whole upholds the concept of religious freedom. Policing is definitely a public good in such a setting. It is considered appropriate in some circumstances for the person who benefits from police presence to cover the cost of these services. promoters of financially motivated public events (Grabosky, P.N., 2007).
 Evolution of Marketing Strategies
[bookmark: _Hlk152361168]The marketing strategy for UFC is still changing with the times. This is seen in the way it has incorporated some of the newest strategies for digital marketing. Technology is advancing, and so are UFC's marketing plans and techniques. UFC marketers' emphasis on social media has been one of the largest shifts in recent years. People are more engaged in current events because of platforms like YouTube, Facebook, Instagram, Twitter, and others. For larger events like UFC Fight Nights and Pay-Per-Views, they even create their own streaming platforms. They can communicate with their fans in this way and offer them exclusive content that isn't available to anyone else. Data is used by the UFC to better understand its clientele. They make use of this data to ensure(Buffington, P. (2023)
Social Media Channels That UFC Advertisers Utilise
UFC marketers communicate with their followers on a variety of social media channels. Twitter is widely used by users to connect in real time and share updates about impending events, making it one of the most popular platforms. In addition, they discuss fight news, advertise items, and upload images and videos of fighters on Facebook, Instagram, YouTube, and other social media sites. The UFC has started utilising more recent technology, including virtual reality and augmented reality, in addition to these well-known platforms. With 360-degree views and interactive lenses, these new digital marketing tools give spectators an even more immersive experience throughout the fights(Buffington, P. (2023) 
Nike
Sponsorship is one of the most popular and fastest-growing promotional tools available to brand managers. A sponsorship is a contractual activity that promotes special events to create a favourable brand image, improve brand awareness, and directly increase the sales of products or services associated with the brand. Sponsorships can support various types of events without only using traditional mass media (Woodside, A.G., 2015).
Admiral
With the advent of tools that enable consumers to avoid marketing messages and changes in behaviour and lifestyle, the market has realised that it is necessary to introduce brands to consumers with the goal of making their experience more pleasant. In this environment, atypical indirect marketing techniques, including product placement, buzz, and viral marketing, have evolved and become more significant over the past few decades, with sponsorship emerging as the technique with the biggest impact and involvement.
Conclusion
Ultimately, UFC marketing and fan interaction are constantly evolving. 
People will need to apply data and analysis, as well as creativity, to make it work. To keep ahead of the competition and provide viewers with more than just fight coverage, UFC employs digital techniques such as collaborating with influencers, creating content for various platforms, and even granting exclusive access to events. By keeping these pointers in mind, you can increase the number of people who are interested in your product and increase sales (Buffington, P. (2023)
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