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     Tourism is one of the worlds most rapidly growing industries. much of its growth is due to higher disposable incomes,Increased leisure time and falling costs of travel. With the invention of rail transport and air transport besides road and sea transport, hotel industry developed from end to present day hotels, it is the part of the hospitality industry which is among the oldest commercial activities in the world.
It is actually the integral part of travel and tourism industries which provides a wide range of travel related services, such as food and lodging, mode of transport etc.This unit has tried to explain the relation between tourism and hotel industries their evolution and growth till present day situation.
Hotels are definitely one of the fastest growing sector in the tourism sectors and it is truly justified as accommodation is the key part in the development of any country or region’s tourism.
Tourism and hotel industry always go hand in hand and the presence of enough hotels also add value and quite a lot of factors and punches it within the region’s economy.
 The word “hotel"dates back to the 1600s and comes from a French word hôtel. The word referred to a place provides lodging meals entertainment and others services to travellers.The hotels are included in the hospitality industry ,such as motels resorts restaurants and much more .The hospitality Industry has undergone some substantial changes over the past couple of decades. In 80s the industry saw a rise in a boutique and lifestyle/hotels leading the changes in what guests have to come to expect during any hotel stay.Because of these changes many hoteliers are feeling the pressure to offer more amenities to keep their guests happy.

 Essential amenities include those that benefits everyone and guests expect all hotels to have it.
For example those includes:
One side parking can be a deal breaker for travellers or the parking can be free.In nowadays the Wi-Fi is very important and the guests expect that to be free and very easy to access for a successful trip for their business travel. 
Travel sized toiletries are commonplace across all levels of hotels. Quality products ,premium brands ,natural products can make a big difference and mark extra score points.Hair styling tools as a hair dryer is provided in each room for the travellers. Offering to the guests a place like a mini fridge to keep their leftovers is a big plus.
Many travellers want to maintain their workout routine even when they are away from home so some hotels provide exercise facilities and accessories.
24 hour guest reception shows to the guests that they will be able to rest easier knowing they can reach simple services anytime is necessary.Travellers are looking for a good start breakfast that they can Keep them fueled throughout their day.
Another extra point is having some extra charges available for guests to borrow from the reception. If some of the guests will stay in the hotel for more than two three days it’s important that the clothing yraining service to be available. Daily newspaper for businesses travellers and not only to keep them informed.If the hotel is targeting the families these are the most in demand amenities that can't be miss:like pool,the free breakfast, entertainment amenities like books board games video games,cribs and costs,pet friendly, room service,spa, complementary luggage storage which can give the opportunity to the guest to head back out in the town for brunch.
The following amenities are vital for businesses with high hotel star ratings. Curated experiences like cooking classes or executions. Providing high quality super comfortable bedding is a way to achieve the best results. Custom offers personalised gifts, vouchers, coupons which will really impress the guests.
After this variety of services hotels can still be categorised in a variety of ways by location, star rating ,services ,by size or amenities.
But the hotels are most commonly categorised by the level of service which can be full or limited and the property type which can be full service resort limited service hotel and many more.We can catalogue two of them, Marriott International and Travelodge. 
If you think that Marriott international is a big deal then you were absolutely correct. It is one of the biggest hotel chains in the world by the number of properties and the biggest hotel chain in the world by the number of countries serviced.Marriott has a list of 32 unique brands each of which offers distinctive character to a different clientele including those that want to bring a pet with them.The brands vary across the board ranging from opulent hotels with a dispersed footprint globally to affordable extended stay accommodations focused within North America.
Marriott international is known as an American multinational company that operates franchises and licenses lodging including hotel residential and timeshare properties with over 8400 number of locations.Marriott is known for its luxury properties that includes brands such as the Ritz Carlton and St.Regis and owns some of the most aspirational hotels in the world including properties in exotic locations and it’s the largest hotel chain in the world.Some of the properties have also family programme.
Also all the members enjoy unlimited travel possibilities and the more they stay the more benefits they unlock.The guests are enjoying the complimentary in room Internet access when they booked through websites or applications. Using the application to cheque in and out and the phone as a room key make it easy for the customers.
They can enjoy exclusive discounted rates under the Marriott Bonvoy members.
Apart of that we know that the other hotel which we want to describe is  Travelodge, the largest UK’s independent hotel brand.It’s got more than 500 hotels across major cities, seaside locations and vital roadside stop across the UK Ireland and Spain.Not all of them can purchase breakfast,lunch or dinner because only around 150 have restaurant services.
Travelodge is an affordable hotel for everyone. The price is quite variable ,for students for example it’s 5% discount when they do the booking online.
The earlier you could book a room you will be eligible for a cheaper rate,but the guests need to know that these are not refundable at least the customers choose a flexable rate room then they will get a full refund.
Each guest is only entitled to 30 minutes of free Wi-Fi.Unlimited Wi-Fi access must be purchased as an additional room feature.
For a pleasant stay we will always choose a hotel on our budget, to satisfy our needs and to enjoy travelling more and more.
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