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[bookmark: _bookmark1]Impact of Television on Digital Health Promotion for Diabetes


[bookmark: _bookmark2]Introduction
Diabetes, a chronic disorder defined by elevated blood sugar levels, looms as a severe public health concern in the United Kingdom. Its ubiquity, coupled with the related risks, defines it as an important problem in the area of public health (Foley, McNaughton and Ward, 2020). In solving this challenge, television emerges as a vital digital tool. This blog explores the role of television in health promotion, specifically in fighting diabetes. It analyzes how this media, historically associated with amusement, has been repurposed as a strong instrument in spreading health information and developing health-positive habits among the public.

[bookmark: _bookmark3]Public Health Problem: Diabetes
In the United Kingdom, diabetes affects a considerable section of the population. According to Diabetes UK, over 4.7 million individuals were living with diabetes in 2019, and this figure is anticipated to climb to over 5 million by 2025 (Saeedi et al., 2019). This growing trend highlights the importance of diabetes as a health hazard. The illness not only causes individual health risks but also affects the healthcare system tremendously (Ampofo and Boateng, 2020). Chronic consequences originating from diabetes, such as cardiovascular illnesses, renal failure, and eye impairment, contribute to its severity, making it necessary to treat it via appropriate public health measures (Caspersen et al., 2012).

[bookmark: _bookmark4]Role of Television in Health Promotion
Television, with its vast reach and power, has been successfully exploited in digital health treatments (Sanders, 2016). In the domain of diabetes treatment and prevention, various campaigns and programs have been aired. For instance, the NHS's 'Change4Life' campaign harnesses television to convey information about healthy lifestyle choices, specifically targeting risk factors for diabetes (McDaid, Oliver and Merkur, 2014). Moreover, instructional programs that demystify diabetes, explain its risks, and give

recommendations on care and prevention have been useful. These projects leverage television's potential to transmit complicated medical information in an accessible and compelling way, making it a formidable tool for public health messages (Wilhelm, 2006).

[bookmark: _bookmark5]Evidence of Impact
Television's effectiveness in health promotion, notably with diabetes, is backed by both academic and empirical research. Studies have demonstrated that television ads greatly enhance public awareness of diabetes (Verhoeven et al., 2007). For example, a campaign by Diabetes UK observed a considerable spike in public participation and awareness post-broadcast (Lerman and McCabe, 2017). Additionally, television's capacity to reach broad audiences has been crucial in distributing health information, ultimately contributing to better health behaviours and outcomes. These benefits are especially visible in advertisements that mix appealing narratives with accurate health information, indicating television's unique position in influencing public health behaviour (Chalaby, 2016).

[bookmark: _bookmark6]Critical Analysis of Television's Impact
Television excels in raising awareness and providing health education owing to its extensive reach and visual appeal. However, its efficacy might be restricted by various audience perceptions and the passive character of the medium. In the case of diabetes, this can result in varying degrees of engagement and knowledge retention (Chalaby, 2016).

[bookmark: _bookmark7]Addressing Shortfalls
To boost television's impact on diabetes health promotion, combining interactive aspects and follow-up digital tools may be useful (Verhoeven et al., 2007). Additionally, engaging with healthcare practitioners to create information for certain populations may boost engagement and comprehension. Future opportunities lie in synergizing television with other digital media for a more holistic approach to retention (Chalaby, 2016).


[bookmark: _bookmark8]Blog 2

[bookmark: _bookmark9]Designing a Teletherapy Platform for Mental Health

[bookmark: _bookmark10]Introduction
Mental health, a vital component of total well-being, has increasingly been recognized as a crucial public health concern (De Kock et al., 2021). In the UK, the increased frequency of mental health illnesses is a major concern (Jorm et al., 2017). To combat this, creative solutions are necessary. Enter teletherapy platforms — digital solutions that deliver mental health services remotely. These platforms reflect a paradigm change in the delivery of mental health care, giving accessibility and ease (Robledo Yamamoto, Voida and Voida, 2021). This blog intends to focus attention on the relevance of mental health as a public health problem and presents the notion of teletherapy platforms as a unique method to tackle this issue.

[bookmark: _bookmark11]Public Health Problem: Mental Health
In the UK, mental health illnesses impact a considerable section of the population. According to Mind, a renowned mental health organization, about 1 in 4 individuals may have a mental health issue each year (Robledo Yamamoto, Voida and Voida, 2021). The repercussions of these figures are enormous, touching not only individuals but also the larger society. Mental health disorders may lead to lost productivity, greater healthcare expenditures, and a strain on social interactions (Hopps et al., 2017). This underlines the need to tackle mental health not only as an individual problem but as a critical public health issue, demanding effective and accessible treatments like teletherapy platforms.

[bookmark: _bookmark12]Design of Teletherapy Platform
The developed teletherapy platform uses sophisticated digital technology to deliver remote mental health services. Key features include real-time video consultations, AI- powered symptom monitoring, and individualized therapy regimens. The platform also provides a secure messaging mechanism for constant contact between therapists and clients. Accessibility is strengthened by mobile and desktop compatibility, ensuring

consumers may access services from any place. Additionally, the integration of mindfulness and well-being resources, such as guided meditation and stress management tools, complements the therapy services, making the platform a holistic solution for mental health care.

[bookmark: _bookmark13]Role in Health Promotion
This teletherapy platform directly tackles mental health concerns by delivering accessible, tailored mental health care. The platform's engagement techniques include user-friendly interfaces and individualized user experiences, suited to individual mental health requirements. By offering a range of therapeutic modalities, such as cognitive-behavioural therapy and mindfulness practices, it caters to diverse client preferences (G. Row Kavi, Swati Khanolkar and Trupti Talekar, 2022). The platform also stresses preventative mental health care, including information and methods for stress management and well- being development. Through these characteristics, the platform not only tackles current mental health disorders but also promotes general mental well-being in the community.

[bookmark: _bookmark14]Critical Analysis of Impact
The teletherapy platform dramatically boosts access to mental health care, particularly for people in distant places or with mobility limitations. However, its dependence on digital literacy and internet connection may restrict its reach. Additionally, the loss of physical presence in therapy sessions may influence the therapeutic connection and results.

[bookmark: _bookmark15]Addressing Shortfalls
To alleviate these disadvantages, the platform might offer offline functionality and telephone help for people with restricted internet access. Training courses on digital literacy for users and different communication approaches like text-based therapy might boost accessibility. Future developments might investigate hybrid models combining in- person and digital therapy sessions.
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Background
Diabetes poses a substantial public health concern in the United Kingdom, characterized by a fast-expanding prevalence (Lovic et al., 2019). According to Diabetes UK, over 4.7 million people in the UK are living with diabetes, a number anticipated to grow to 5 million by 2025 (Saeedi et al., 2019). The disease not only puts a large cost on individuals in terms of health problems including cardiovascular disease, renal failure, and blindness but also exerts a huge pressure on the healthcare system (Gonzalez-Bulnes et al., 2016). The economic impact is considerable, with billions of pounds spent yearly on diabetes-related healthcare expenditures, underlining the critical need for effective public health interventions (Saeedi et al., 2019). Historically, public health interventions for diabetes in the UK have varied, incorporating both digital and conventional means. Digital interventions have included online education platforms and smartphone apps that give nutrition and fitness coaching (Van Rhoon et al., 2020). On the other side, non-digital interventions have incorporated community-based programs including free screening efforts and public awareness campaigns via leaflets and posters (Sanders, 2016).
Notably, the NHS Diabetes Prevention Programme is a complete strategy, integrating digital resources with face-to-face support to aid at-risk individuals. These interventions together reflect a broad strategy for combating diabetes, each with its distinct reach and effect (Ross et al., 2023).Television has emerged as an effective digital health intervention tool, notably in increasing awareness and educating the public about diabetes. Its extensive reach and impact make it a perfect medium for health promotion campaigns (O’Connor et al., 2016). In the UK, television has been essential in broadcasting public health messages, such as the NHS's 'Change4Life' campaign, which attempts to promote better lifestyle choices, a vital element in preventing and controlling diabetes (Sandra Costa Drummond, Stratton and Cade, 2017). By offering interesting and useful material, television campaigns have effectively reached a large audience, making complicated health information more accessible and understood to the general public (Lovic et al., 2019).
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)Behaviour Change Theory
Theory of Planned Behaviour (TPB)
The Theory of Planned Behaviour (TPB) claims that an individual's behaviour is directly controlled by their intention to do that behaviour, which in turn is affected by their attitude towards the behaviour, subjective norms, and perceived behavioural control (Ayudya and Wibowo, 2018). TPB implies that if people view a health behaviour favourably, feel that important others wish them to execute the behaviour, and since they have control over it, they are more likely to do so. This theory has been extensively employed in understanding and predicting health behaviours, including food choices and exercise, crucial in diabetes control (Bazargan-Hejazi et al., 2016).

The Theory of Reasoned Action (TRA)
The Theory of Reasoned Action (TRA) is a forerunner to TPB and focuses on the logical, decision-making process of individuals (Strydom, 2018). It claims that an individual's behaviour is governed by their desire to execute the behaviour, which is impacted by their attitude towards the behaviour and subjective standards. In health promotion, TRA may be used to examine how personal attitudes (such as views about the advantages of a healthy diet) and social factors (such as family expectations) impact health- related choices (Farzaneh et al., 2023). This theory is especially successful in creating interventions that try to change attitudes and perceptions towards health behaviours (Hopps et al., 2017).

Protection Motivation Theory (PMT)
Protection Motivation Theory (PMT) relies on the premise that people are driven to protect themselves from damage. It proposes that when presented with a health concern, individuals evaluate the severity of the threat, their sensitivity to it, the effectiveness of the suggested preventive behaviour, and their self-efficacy in doing that behaviour (Haag, Siponen and Liu, 2021). In health promotion, PMT is especially significant for campaigns targeted at avoiding illnesses. This theory may be employed to construct interventions that enhance awareness about the dangers of diabetes and the efficacy of preventative measures, therefore inspiring behavioural change (Weyrich et al., 2020).










Expected Outcome
Integrating behavioural change theories with television-based health interventions is projected to deliver considerable beneficial health benefits. By leveraging the Theory of Planned Behaviour and the Theory of Reasoned Action, these interventions may successfully impact viewers' attitudes and intentions towards adopting healthier lives (Gonzalez-Bulnes et al., 2016). This strategy is likely to lead to an increase in awareness and understanding of diabetes, its risks, and the necessity of preventative measures like regular exercise and balanced eating (Chalaby, 2016). Additionally, by developing a feeling of self-efficacy and control, these interventions are likely to inspire genuine behaviour changes in the audience, resulting in improved health habits and better management of risk factors linked with diabetes (Farzaneh et al., 2023).
The potential effect of these television-based interventions on diabetes management and prevention is enormous. By activating viewers' danger assessment and coping appraisal processes, as proposed by the Protection Motivation Theory, the interventions might drive individuals to participate in preventative behaviours such as frequent health check-ups and adherence to treatment regimens (Caspersen et al., 2012). This proactive involvement might lead to early identification and improved treatment of diabetes, eventually lowering the incidence and severity of problems associated with the illness (De Kock et al., 2021). Over time, the broad adoption of healthy habits supported by these interventions might lead to a drop in the overall prevalence of diabetes, marking a huge stride in public health (Ampofo and Boateng, 2020).

Health Promotion Values and Principles
Health promotion, at its heart, is backed by values and principles that govern its methods and interventions. Central to this is the principle of empowerment, which means helping individuals and communities to take control over their health and its determinants (Caspersen et al., 2012). This is directly connected to the principle of equality, ensuring that health promotion programs are accessible to everyone, especially the marginalized and disadvantaged groups, hence eliminating health inequalities (De Kock et al., 2021). Another essential value is participation, which stresses the engagement of people in the activities that determine their health. This involves involving communities in the planning, implementation, and evaluation of health promotion efforts (Chalaby, 2016). Additionally, sustainability is a crucial principle, seeking to guarantee that health benefits are long-term and that the interventions are ecologically, economically, and socially sustainable (Gann et al., 2019). Intersectoral collaboration is also crucial, understanding that health is impacted by several issues outside the healthcare system, therefore demanding relationships across multiple sectors. Lastly, evidence-based practice is a cornerstone of health promotion, where interventions are anchored on scientific research and best practices to guarantee efficacy and efficiency (Ross et al., 2023).

Alignment of Television-based Intervention with Health Promotion Values and Principles
Television-based interventions connect well with various health promotion ideals and principles. By disseminating health-related information, they empower individuals with knowledge, allowing them to make educated choices regarding their health (Murdoch- Flowers et al., 2017). Television's enormous reach assures equality since it disseminates health messages to varied audiences, including those who do not have access to other types of health education (Stotz et al., 2021). Furthermore, these interventions may enhance intersectoral cooperation by incorporating multiple stakeholders, such as healthcare providers, governments, and media organizations (Van Rhoon et al., 2020). However, the problem comes in assuring involvement and sustainability, since television is a more passive medium and would need supplemental tactics to engage viewers actively and sustainably (Wilhelm, 2006).









Application of the theories in television-based health interventions
Television-based health interventions may successfully employ the Theory of Planned Behaviour (TPB) and the Theory of Reasoned Action (TRA) to impact viewers' health habits. By developing focused messages that address attitudes, subjective norms, and perceived behavioural control, television shows may alter viewers' intentions towards health-promoting activities (Verhoeven et al., 2007). A campaign concentrating on diabetes prevention may employ testimonials and expert views (representing subjective standards) to impact viewers' attitudes favourably towards regular exercise and good food (Wang, 2018). Additionally, by displaying realistic success stories and easy-to-follow health suggestions, these interventions might boost viewers' perceived behavioural control, helping people feel capable of making the required lifestyle adjustments (Kitsaras et al., 2023).
PMT presents a distinct approach, stressing the motivating components of behaviour change. Television interventions may employ this theory to generate programming that stresses the seriousness and personal danger of health concerns like diabetes, paired with the success of preventive actions (Williams et al., 2022). By delivering realistic information
about the hazards connected with unhealthy lifestyles and the advantages of preventive   activities,   these   progra9ms   might   increase   viewers'   threat
evaluation processes (Mohebbi et al., 2019). Moreover, integrating examples of health-promoting practices and testimonials from individuals who have successfully adopted these habits might boost viewers' self-efficacy, a fundamental component of PMT (Stotz et al., 2021).









Conclusion
The efficacy of television-based health interventions in treating diabetes has substantial implications for health policy in the UK. These interventions demonstrate the need to combine mass media tactics into public health policy (Ayudya and Wibowo, 2018). Policymakers might be urged to commit more resources towards such efforts, recognizing their vast reach and efficacy in encouraging health awareness and behaviour change. Additionally, these interventions could inspire the formulation of guidelines that encourage collaboration between health authorities, broadcasters, and content creators, ensuring that health promotion content is evidence-based, culturally sensitive, and tailored to address the specific needs of diverse population groups (Foley, McNaughton and Ward, 2020).
Furthermore, the results of these television-based interventions may substantially affect health education and research. Educational institutions may incorporate results from these interventions into their curriculum, stressing the importance of mass media in health promotion (Gann et al., 2019). This might inspire new educational programs concentrating on the development of health communication skills, especially in the digital and media realms. In research, the efficacy of these interventions offers a rich data source, spurring future investigations into the influence of media on public health. This might lead to a fuller knowledge of audience engagement tactics and the creation of more focused and successful health promotion campaigns in the future.
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