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[bookmark: _Toc512994117]Introduction
Today the business is mostly depends on number of modern technology. Generally, this modern technology helps a firm to serve their consumers in an efficient way. Here this report is mainly developed based on the overall influence of modern technology on Tesco mainly in social media. Tesco is one of the largest retailers in UK and they have huge number of employees so that modern technology is mandatory to them for performing their operation properly as the demand of consumers. Today social media is used a higher number by organisation to capture the market. The detail discussion regarding this social media is described here properly as well as it helps Tesco to properly understand the different number of facts.  















[bookmark: _Toc512994118]The definition and example of the modern technologies
Generally modern technology is mainly the improvement of previous technologies with higher number of modifications and features. It helps to fulfil their day to day tasks easily. It also quickens the overall speed of work and decreases any complexities. Today new gadgets and machines are mainly developed to increase the overall job quality and help to make efficiently (Kirsch and Sullivan, 2012). Mobile, internet, computer, robots, smart watches, automobile, video games, submarines; battery, flamethrower and vending machines are the key example of this modern technology.  
Tesco is one of the giant retail stores in UK and they have higher number of retailers shop in world. It operates their business in both offline and online. It provides their customers the availability of online shopping opportunity. Today Tesco uses Twitter, Facebook, Pinterest and LinkedIn to their online purposes of doing business. 
[image: Image result for Modern Technologies in Business]
Figure: The modern technologies in business
Source: (Nuzzaci, 2017)
[bookmark: _Toc512994119]The overall effectiveness of using modern technologies within workplace
 Generally, modern technologies help to increase the quality of services and workforce efficiency within organisation. It helps an organisation to perform in higher number of locations and helps to spread their business overall world. Today most of the organisations are tried best to introduce various strategies in digital way to take challenges. Tesco is now the largest retail store in world. It has achieved its objectives through using various technologies. They are providing number of online services to customers(Nickoson and Sheridan, 2012). It helps customer to reduce the pressure of buying. Tesco has recently launched their app for their customers.
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Figure: Market share of Tesco
Source: (Lavender and Lake, 2013)
By using modern technologies, Tesco now is one of the successful business organisations in UK. The performance of Tesco is becoming increase day by day through the implementation of this modern technology. Generally, this modern technology helps Tesco to achieve the highest market position in market. 

The following features mainly providing these modern technologies for every business organisation: 
Employee efficiency: The efficiency of employees has increased through using modern technologies because it increases the speed of work flows. Today the access of proper information technologies help employee to know better about the necessity and requirements of customers which help to increases their services based on the choices of customers. Now video conferencing reduces the overall gap of communication among employees which also helps to increase the efficiency of employees. Tesco has almost 400000 numbers of employees into different store so that the development of technology is mainly help to make communication. According to Savin-Baden and Tombs, (2016), today video conferencing and Email help Tesco to create a communication channel with their employees. Tesco sometimes trains their employees to use modern tools of technology. It helps to reduce the overall work pressure for employees and creates a way to motivate the employees to use modern technologies. 
The development of communication and understanding level: Today the modern technologies help Tesco to develop the overall communication and understanding with customers and employees. Here employees of Tesco may communicate with each other without doing direct communication or making phone calls. Today employees are mainly communicating by using electronic mail without disturbing recipient parties. They can send email which includes images, messages, documents and videos to other employees by using electronic mail. The communication with business partners and consumers is done through using number of communicating tools. Generally, Tesco uses Twitter, Facebook and social sites to make communication with their consumers for understanding the demands(Spiezia, 2017). It also helps to understand the production of supply is according to the demand of customers. Today customers can also express any suggestions or queries by using social media. 
The development of customer service:The technology helps to make closer between organisation and customer. Today the organisation uses their email to answer the questions, offer online chat option and 24hours call center to serve the customers. The technological development gives necessary advantages to Tesco for increasing their overall customer services. Tesco mainly recruits efficient employees then train them for providing quality of services to their customers. Tesco’s mobile application helps their customers to buy the products easily and increases customer services. 
Instant feedback and recovery: Today the customers can provide necessary feedback regarding the products or services of organisation through using technology. They mainly using social network, website and customer care services to provide necessary feedback. Tesco can analyse the suggestion and increase their services to get higher customer satisfaction. The customers of Tesco have option to provide feedback by using social media after that they replies instantly and tried to develop their products according to the demands of customers. The employees of Tesco also have the opportunity to provide necessary feedback through using modern technologies to their management(Rontos, Nagopoulos and Flora, 2014). 

[bookmark: _Toc512994120]The use of social media as a tool for collecting information, marketing and communicating
Today social media plays a significant role of organisation in overall activities like collecting necessary information, communicating and marketing with their consumers. Facebook is now very popular which is mainly used as a platform of online advertisements. Most of the organisations are doing their business services through using facebook as one of the key medium for advertisements. Social media also helps to conduct a proper market research through directly contract with customers. 
Different social media such as Facebook, LinkedIn, Instagram, YouTube, Twitter and Google+ helps organisation to develop their own groups and pages. Today these kinds of social sites have totally replaced the old systems such as radio, television and newspapers etc. to make communication with their consumers. Tesco is much benefited through using these social technologies because it creates chance to gather information in a direct way through customers and implement it within shortest possible of time(Raish and Rimland, 2010).
Marketing purposes
Today marketing activities are much depends on social media. It is not totally significant what you are mainly selling and who is mainly selling but social media mainly helps to increase the overall brand value. The posts of social media are mainly a platform of targeted market. It also helps a firm to retarget and target the possible customers in best possible way. Today social media helps an organisation to respond properly which helps to create loyalty of the brand. Tesco is now making focus on the social marketing which helps them to get success in future period also. Woolf, (2016) states that it is not only depends on the facebook for social marketing but also uses Instagram, LinkedIn and Google+ etc. 
Tesco updates facebook post properly which helps to make focus on customer attraction. They provide different promotional coupons, videos, photos and question in their post to create brand image. Tesco is mainly focusing on the customer feedback and responding properly any questions of customers as early as possible. Tesco has almost 1000000 fans but they comparatively lower type of interactions into every post since promotions and coupons. They received few numbers of likes into their post but in free Friday the overall rate of download which got engaged with more customers and received higher like. 
On the other way, the Twitter feed is almost similar as facebook page and it is uninspiring their customers. Tesco has almost 250000 followers in their Twitter account almost same type of activity such as facebook. Tesco mainly posts everything regarding their possible activities to collect necessary feedback across world but mainly using less number of pictures(Spiezia, 2017). They may increase hash tag number into their posts which helps to start fully new trends within proper time. 
Tesco is mainly communicated with lower comments from consumers; they tweeted almost 8000 times into their Twitter accounts. Though they are responding properly with their customer for every day about complaints but failed to attract customers through asking regards services by email or telephone. 
Collecting necessary information
Social media is mainly used to collect necessary information. Today people are spending huge time into social media and marketers also collect information in direct way. Tesco is also mainly collecting necessary information through facebook. Generally, facebook is taken top place in time of gathering information. Now a day, most of the organisations like Tesco mainly use facebook as a medium of collecting information.  
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Figure: Monthly users of the social media
Source: (Spiezia, 2017)
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Figure: Number of people using sites
Source: Rontos, Nagopoulos and Flora, 2014)
From the above discussion, it is properly said that people is mainly using facebook as one of the significant social media so that facebook is placed top position to collect information for Tesco. Facebook has also different features which helps business organisation to do their job properly(Savin-Baden and Tombs, 2016). 
Communication
Today social media is mainly used as a great platform of communication. Customers can connect instantly with organisation by using social media. It also helps to create higher brand loyalty. Tesco keeps hang their customers in time customer’s comment into their pages regarding anything. Facebook, Instagram and YouTube have higher number of active users so that these social media sites are profitable for every business organisation. It may helpful for Tesco as well to use these social media sites for increasing the number of sales. 
[image: Social media active use and visits]
Figure: The percentage of active users
Source: (Spiezia, 2017)

[bookmark: _Toc512994121]Creating own professional online presence
Today internet is one of the biggest mediums for marketers. Customers are now fully internet based and they depend on the internet to collect necessary information. About 3.5 billion of people uses the internet from them about 2.5 billion of people uses different social media such as Twitter, Facebook, Instagram and WhatsApp etc. Generally, social media is popular for the young people and they are mainly the active users of these numbers of social media. Organisation can’t get proper help to go into social media for their marketing purposes (Nickoson and Sheridan, 2012). Here each organisation should make sure their overall presence into online basically in social media for increasing their brand value which also helps to come close towards customers. Generally, an organisation should set their overall targets for customers to buy necessary products through online. Twitter, facebook and YouTube etc. is the most efficient medium since they have higher number of users who are active. Now a day, about 350 million people are used Twitter and 2.5 billion people are also used facebook based on statistics. Here Tesco has to increase their activity and take opportunities on Twitter, Facebook and YouTube etc. It also increases posts into facebook and Twitter which attach different images, videos and links that helps to create most customer attraction. 
Here anyone can get communicate with their favourite brands by using social communication cites. Today social media sites are helpful to get good job and take necessary information for anyone. The organisation now a day provide vacancy announcement into social sites and anyone can get the opportunity through following these. According to Kirsch and Sullivan, (2012), anyone can get necessary information which helps to become up to date through following television, social media cites and newspapers etc. Generally, professional account is developed for this purpose by this way he or she can enter into digital world.   

[bookmark: _Toc512994122]Conclusion
Today the business is fully technology based. The success of business is depends on technology. When any organisation uses efficient technologies then it is easier to get success. It is totally impossible to get success without internet and social media makes a huge influence on this. Generally, social media and proper uses of internet can make success of an organisation. A knowledgeable and efficient employee may create success through utilising social media. Here this report helps Tesco to understand better about the weaknesses and recover it within shortest possible of time. 
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