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The global business environment is referred to as the environment in various other sovereign countries. Moreover, the global business environment surrounds broad and worldwide factors of the environment that are yonder the control or the scope of a nation or community (Finahina, Pavlovska and Mylnichenko, 2019). The global business environment is rapidly changing with the different factors externally. Most drastically the global business environment is affected in a deadly manner due to the impact of the Covid 19 (Cherunilam, 2021). Moreover, this deadly virus has affected the entire world and also the global business environment in such a way that this virus let and made all the businesses close its door for a long period. In addition to this, the covid 19 also affected greatly the automobile industry. Jaguar is one of the topmost brands of automobile in today’s world and also it is one of the British manufacturing companies and also a market of SUVs and luxury cars. Jaguar is among the oldest brand that had a subsidiary with the Volkswagen group since 1998. The purpose of the report is to flaunt the impact of covid 19 in the automobile industry of the United Kingdom. Apart from these the impact on the Jaguar company on the pandemic situation is also focused and aimed here in this report. In addition to this, the survival factors and the success factors of the company is also discussed detailed over here in this report. 
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In recent times in all the sectors of the world, the Covid 19 is one of the devastating factors which is damaged each sector very badly. Moreover, Covid 19 is considered to be the core threat of the global business industry and also in the automobile sector (Belhadi et al., 2021). Therefore, the Covid 19 had eminence the automobile industry with a downturn of 20% globally. Through the Covid 19 and due to the pandemic situation, the automobile sector had reduced in this growth and progress significantly (Belhadi et al., 2021). In this sector, the covid 19 had affected so badly that the sales volume of the company and the sector of automobile reduced. As, when the government had announced a complete lockdown in the entire country and let the people stay at home, then only the sales of the vehicles has reduced and the automobile company had suffered a lot (Kim, 2020). In addition to this several individuals had to face a severe problem on the economic factor as the global economy was falling very smoothly.  Due to this, the customers are not able to have a good amount of money to purchase the vehicles. Like many, the people had lost their jobs and also earned a lesser amount of money with a cut in the paying structure and this also let the automobile sector fall into huge trouble (Rajamohan, Sathish and Rahman, 2020). However, all these have impacted a lot and the supply chain is also affected in the automobile sector and around 80% degrade has been reported in the one year (Chamola et al., 2020). The suppliers are also hit with the supply chains as they faced enhancing difficulties due to the commodities and their price rise. 
The automobile industry in the last few years and months has had a high decline and had shown enormous resilience. From the depth of the economy, it had experienced spring in the year 2020 as though it is delivered and rebounded in the growth and sales of the new vehicles in the last few months in the US, China and Europe (Chamola et al., 2020). Apart from all these, the automobile sector had not even touched a decline mode since 1946 but covid 19 hat hit the automobile industry in a very bad way. Not only the United Kingdom is affected by the deadly virus in the automobile sector but along with this Russia, Germany, Japan and all the countries in the world are pompous (Chamola et al., 2020). Therefore, on the other hand, the new vehicles sales are also reported and registered that due to the pandemic situation the sale of the vehicle had a quick fall of 61 % in the year 2020 in Germany (Hristov, Chirico and Appolloni, 2019). In addition to this Russia had also reported 72.40% of declination in the sales of the new vehicles and therefore affected very badly and collected huge loss through this pandemic circumstances and covid 19 virus 
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As the nation was under complete lockdown, the company Jaguar also had to endure and therefore inscribe a lockdown for several months. International Labour Organization evaluated an acute impact of the measures of quarantine during the covid 19 pandemic situation and almost around 2.6 staff and workers globally. Therefore, this in return represents nearly 80 per cent of the staff and the workforce of the entire globe and thus due to this nearly all the sector and the industry had to face huge trouble and reduction over their profitability (Seetharaman, 2020). Apparently, due to this issue, the automobile sector of the United Kingdom had to face a great loss and trouble. During the first half of 2020 Jaguar had recorded and in the latter half of 2020, the company suffered a loss. As the operating profit of the company from the monthly January to June was around 178 million euros. After that from June onwards till the end of the year the company Jaguar had a loss of 99 million euros (Belhadi et al., 2021). Moreover, the company Jaguar faced a high risk in the second half of the year 2020 as the government has announced the workers and the people of the nation to self-isolate themselves in the UK as those who came especially contact Jaguar had to with a person who tested positive for the deadly virus covid 19. On 5th June 2020, the company announced that 1000 jobs will be ended in the UK amidst the pandemic and the novel coronavirus. In addition to this, reports and announcements had also been made by Jaguar that they had cut almost 1 quarter of staff and workforce in the United Kingdom (Kufelová and Raková, 2020). As the company had also to manage its sales, profit and the reduction and the manufacturing section and also in facing the economic troubles and the enhancement in the expenses, therefore then the company adopt the measures of the cost-cutting, closing of the factories and also lessening the working hours of the workers and the staff.
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The factors of survival for the company Bently is very much significant fr it to maintain its position in the automobile industry. The survival factors are as discussed below-
· Risk assessment- The risk and assessing the risk are the strongest factor for survival in the company. In every business, assessing or judging the risk is very much important. as to maintain its position in the long run very prominently and smoothly the risk assessment or the risk management is very much significant. Moreover, in the automobile industry, the risk factors are much are kept aside and therefore those factors should be studied properly to handle the upcoming or the future risk very positively and not let the industry or the company get harmed through this. 
· Cash flow- By maintaining a good flow of cash is also regarded as the survival factor of the automobile industry and for the company Jaguar. It is also regarded as a good foundation for the survival of the business or the industry.  Moreover, in implementing any innovation or ideas for the company or the automobile sector a good amount of cash or a surplus of cash is required in hand.
· Diversification- Diversification is the prime and the most vital factor of a company or industry to survive in the market (Hristov, Chirico and Appolloni, 2019). Therefore during the covid 19 pandemic, the diversification had taken a prime step to be there for the customers in a diversified way. Therefore a strong portfolio over strong encourages diversification.
· Backing up the data- Data backing is also the core survival factor of every company. As the data are the most important thing a company has in its control (Hristov, Chirico and Appolloni, 2019). The backing up of the data helps the company to survive in the long run and also, therefore, help in handling all types of problems of the customers. 
· Pricing pressure- The market is all sounded by competitors. All the automobile sectors and also the Jaguar company is surrounded by rivalry. Therefore, the company t be unique in its way need to be a little different and the product price should be a little low and should add more benefits to surviving the automobile sector for a long period. 
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The success factors led a business or a company towards the goal to reach its target. Some of the success factors discussed over here, which are as follows-
· Planning- In planning properly over the prime objectives of the business, the business, therefore, could touch the success doors very smoothly. Moreover, having a proper plan is the prime necessity to become a successful business or company. 
· Perseverance- This is the most important and significant factor of success in the business or industry (Purwanto et al., 2020). Being determinant in a business by all the top-level managers help a business to sustain itself in the market very strongly and handle all the demand of the market and the customers very prominently. If any of the company or business does not have the determination to see all the issues and problems of the business then the business or the company would not serve in the long run. 
· Team spirit and share belief- The success of every business is having a common group or team spirit (Purwanto et al., 2020).  A strong team or group spirit is very vital n the success of the company or business. Having a common team can therefore handle all the challenges and the issue which take place and being a team all the members of the team can eventually settle the issues very prominently. 
· Motivation- The factors of success in a company is also based on motivation. Motivation refers to boosting people to do the work or role very greatly and with enthusiasm (Purwanto et al., 2020). In every business motivation by the top-level management and also among the same level management is very much important as these motivations to the employees make the company work greatly. 
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In the entire report, the global business environment is narrated. Apart from these, some core information of the company is being concluded over there. In addition to this, the report also concludes with the current impact of Covid 19 on the automobile industry and how is affecting and affecting the business. A very depth and prominent information on the automobile sector of the United Kingdom is explained very clearly and is terminated over here in this report. Apart from these the company details and the impact of Covid 19 and the pandemic situation on the company is being concluded. The report also terminated and summarize the problems faced by the company during Covid 19 and the pandemic situation and how it affected the growth of the business and its profitability. Moreover, the report also concluded with the survival factors during the Covid 19 scenario and also the success factors of the company. The survival factors here in this report concludes on how the company had survived during this drastic and deadly situation. Therefore, the success factor of the company helped a lot to regain and rebuild their strong structure on the profitability and growth of the business and therefore achieve the target and goals of the business. 
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