
Design Group Project Briefing and Studio Tour + Cardiff Trip 
Wednesday 7th October 

Itinerary
This is our itinerary (subject to a little bit of flexibility where/if necessary)
Part 1
· 8.30 Glynn Viv
· 9.30/10 Arrive Design Group HQ
· 10 - 12 Tour and Briefing from DG team
Part 2
· 12.15 (approx.) leave DG for Cardiff City Centre
· 1 - 4.30 'Shop Reporting' in Cardiff (also lunch/coffee as you need it... A Food is Happiness treat!)
· 4.30 Meet minibus leave Cardiff (Drop off and pick up locations tbc for Cardiff)
· Arrive Swansea 5.30/6ish


The Briefing and Tour - Tips for Success and Making a Great First Impression
· Remember that embedded in this Live Project is the opportunity to explore and grow your professionalism and employability related skills and attributes.
· Please show interest and engagement in response to our hosts, the team there are going out of their way to accommodate us.  
· Some of you may be lucky enough to have placements or work with the brand in the future so think of your first impressions.
· Politeness and enthusiasm by the bucket load please.
· Please bring a small sketchbook or notepad to make additional notes to the paper brief, and record the important things you see.
· Please ask questions - a lack of curiosity looks rude and disinterested.

What is a Shop Report?  Why are we doing this…?
Similarly referred to as a Comp Shop (Competitor Shopping - ie checking out what your competitors are making and selling and how you can be competitive with your offerings.)
A Shop Report is an analysis of what is out there, a broader research tool at this stage than a direct Comp Shop. 
It says what it is on the tin – you need to visit relevant shops and report on your findings.
Who does what?  
Seek out the differing levels of the market that can help you understand the specific sector associated with the Live Brief:
· Stationery Design
· Giftware Design
· Lifestyle Design
By seeing what is already available you will steer clear of derivative designs in your own collections and can look for gaps and innovations in the market that you can take forward in your own work. 
Hopefully you will be inspired.


What, How and Where to Record/Make notes?
Observe and record the following:
Products, materials, features, innovations, trends, themes, price points, quality and finishing standards. 
Make notes - a small sketchbook, thumbnail drawings illustrative notes, take photos.  
Record the location, the brand and the price points.
What level of the market is this aimed at?
Who do you think is the target audience/customer?
Note the qualities that you can feel and the scales of the products.
Look out for Pattern, placements, collections and design identities in the work that you see.

In taking you to Cardiff we hope to explore a wider array of shops than are available in Swansea.  Please make use of them!

Cardiff is renowned for it’s quirky arcades which boast many independent shops that offer a diversity of different products.  In addition, there are more of the larger high street stores available.

Key arcades and shopping centres:
· Royal Arcade
· Morgan Arcade
· High Street Arcade
· Castle Arcade
· St David’s Shopping Centre

Shops to seek out:
· Welcome Things
· John Lewis
· Oliver Bonas
· Makers Club
· Scribbler
· Sostrene Grene
· Miniso 
· Kenji
· Pop Mart
· Waterstones
· Urban Outfitters
· H&M Home (at back of H&M store)
· TKMaxx
· Design Group may also point us in the direction of others at their briefing….

Iconic Places to Inspire the Food is Happiness Trend:
· The Cardiff Market – bigger and more diverse than Swansea
· Wally’s Delicatessen
· Caroline Street – aka Chippy Alley, Chipshop Alley!
Allow yourself to discover!!!  You don’t have to stick to this list it is just a starting point.
