
Practitioner Learning Project
Module no: BMDP7002
[2015357]
Word Count- 5880
[image: ]


[image: ]







Table of Contents:
	Introduction
	Page 3-4

	Literature Review
	Page 5-10

	Methodology
	Page 11-14

	Conclusion
	Page 15-16

	Recommendations	
	Page 17

	Reference List
	Page 18-22





















1. Introduction
Green entrepreneurship raises many questions. Why is there a sudden need and desire for entrepreneurs to venture into the business world with green sustainable businesses? It appears that personal values and perceptions encourage individuals to be more sustainable and sell green products, this is what enables these green entrepreneurs to stand out from the rest. Education now provides individuals with knowledge of the necessity for greener and more sustainable businesses, it plays a very valuable role in ensuring that our economy becomes greener. There seems to be a lot more awareness of sustainability and green business practices, hence the increased number of green businesses that are forthcoming. (Le Loarne Lemaire et al., 2022)
Green businesses and sustainability have become a key focus in today’s day and age, there is almost an urgent need for these green businesses to flourish as they are foreseen to impact the economy in a positive way. The existence of green businesses is more important than ever to aid good and steady economic growth. This is the key reason why this research study will prove to be very beneficial. Everyone is to a certain extent aware of what it means to be green, society now has a better understanding. However, it is also common knowledge that commencing a green business and getting it off the ground can be very challenging. There seems to be a gap in the knowledge of what challenges exist and why these challenges exist, therefore this will be the focal point of this research.
This research study will be placing a strong focus on the various challenges that entrepreneurs currently face to become greener. The key aim of this study is to identify what these challenges consist of. Green entrepreneurship is a growing sector, a lot more businesses and individuals are moving towards a greener future. Some individuals are influenced by certain economic factors, whereas others have a true passion to protect their environments. (Domanska, 2021)
Some of the challenges that might exist, include time constraints, financial implications and an environment that is declining in terms of its stability. These are but a few to name, this research study will explore in a lot more depth the challenges that present themselves to entrepreneurs and how these challenges may prevent them from adopting greener businesses.
A detailed methodology will be provided to establish what methodological approach will be applied to the overall research. Data collection methods will be identified and discussed. An explanation will be provided as to what methods will be used to analyse the research that has been gathered. Finally, an evaluation and justification of methodological choices will be provided. A Methodology is of high importance within a research study, it indicates to the reader that the results provided are adequate and reliable and that they are meeting the aims and objectives of the research study. (Indeed, Career Guide, n.d.)
Secondary research will be conducted to gather information on the various challenges that make it more difficult for entrepreneurs to initiate green businesses. A literature review will be written where specific questions will be considered, such as what are the challenges? Do the challenges vary according to the research or does there appear to be some common themes appearing? What does the research suggest about why these challenges exist? Do all researchers share the same viewpoints? Or are there clashing opinions?  Is the research reliable and useful? Conversations and research will be critically evaluated in terms of what is being said with regards to the challenges that entrepreneurs face to become greener. The literature review will provide the basis to make recommendations on how these challenges could be overcome and explore possible future research. In addition, clear conclusions will be drawn to present key findings and thoughts. It will be concluded how useful the research was and what significance it holds.
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2. Literature Review
What challenges exist? 
One research study found that there is a lot of small to medium sized businesses, where larger businesses might survive, the small to medium businesses may face considerable challenges. They seem to struggle to become more sustainable because it involves a vast amount of financial investment. For a business to be greener, it is vital to move with the digital era and implement technologies that will assist this move in the direction of sustainability. The financial constraints and digital changes are one of the main challenges that small to medium Businesses are exposed to, it is evident that they need to be guided and financially supported to become greener.  (Vasilescu, Dimian and Gradinaru, 2022)
This fragment of research aims to investigate the reasons for businesses to go green. It also sets out to evaluate whether the perception that going green is costly is somewhat true, and whether businesses in more well-off countries are more likely to adopt green businesses. The results of the research indicated that entrepreneurs in developed countries were more likely to adopt green products and services than developing countries. This was primarily since in developing countries resources and support policies were simply not in place. It was expensive to adopt green practices. In developed countries it was the high profiting companies that were more involved in green entrepreneurship. (Vasilescu, Dimian and Gradinaru, 2022)
This study proved to be very useful as it highlights that one of the key challenges faced by businesses to be green is cost and support guidance. Studies were conducted in many different countries, so the results provide a good overview of businesses all over the world. However, one downside to this research was that it only focused on small to medium sized businesses and did not consider large businesses, so it does not paint a fully realistic picture.
A further study that was reviewed focused more on the importance and need for business entrepreneurs to consider the three pillars of stainability and focus on attending to the needs of the environment in producing their products and services. One key challenge that was identified included entrepreneurs struggling to grasp an understanding of why it is essential to utilise resources to become more sustainable and incorporate sustainability into their business plans. If entrepreneurs understood this need, then more and more individuals would be engaged to drive green entrepreneurship forward. (Sreenivasan and Suresh, 2023)
In terms of usefulness, this study that reviewed many sustainable articles to gather its information was not as useful. It did not focus primarily on the challenges faced by entrepreneurs to become green but more on the necessity to become greener. Articles were reviewed on a much smaller scale which questions the reliability of this research to draw accurate conclusions.
Another study that was researched discussed the relationship between grand challenges and entrepreneurship. Grand challenges were identified as climate change, pollution, inequality amongst communities and the negative impact of advanced technology integration. This was a detailed study that explored and conducted various research strategies to gain data. The key conclusions that were drawn from the research was that an immense amount of entrepreneurs was money driven, they appear to be more inclined to make profit than to attend to the sustainable needs of the environment and economy. There are many entrepreneurs that have prioritised the sustainable agenda to make a difference with their businesses, but this research concluded that everyone needs to be on board for the impact to be effective. (Ricciardi, Rossignoli and Zardini, 2021)
What is developing throughout the research so far is that there seems to be colossal amount of pressure and demand on entrepreneurs to become green and envisage more sustainable practices. This makes one contemplate if these pressures themselves could be a challenge that prevent or stand in the way of individuals initiating green businesses. This point is supported by the U.N. 2030 Agenda for Sustainable development. Everything that is on the agenda is aimed at entrepreneurship, all the research evaluated so far indicates that the solution to the environmental problems the economy and environment currently face can be addressed with the implementation of entrepreneurial activities that make sustainability their number one agenda. (Mdpi.com, 2024)
The research study itself was somewhat useful but at the same time difficult to understand, there seemed to be a lot going on with the various research and investigations and it was difficult to fully comprehend what was being said. 
The next piece of research that was examined was an article based on scaling green businesses. There is a primary goal that is shared amongst many countries and that is the transition to net zero. Although challenging, many businesses are already adhering to become greener by installing modern technologies such as windmills and solar panels etc. However, this article brings to attention that this is simply not enough. Entrepreneurs need to be scaling green at new bigger heights, there appears to be a lot of challenges that present themselves making it very difficult for these business individuals. The economy is not stable, no one can predict which way things will go, there is still a great deal of inflation as well as the technological risks that are encountered and public funding etc. All these challenges make it very difficult for a business to become greener. Businesses currently are more focused on ensuring that they can develop their supply chains, ensure that skills gaps amongst the workforce are occupied and new options are considered to invest and grow finances. It is inevitable that they will do this, they cannot ignore that there is uncertainty in the economy. These are major challenges standing in the way of scaling green businesses. (Mckinsey Sustainability, 2023)
This research article was very useful in providing a more detailed overview of some of the challenges that prevent businesses from becoming greener. Where previous research has only focused on a specific challenge, this article has bought several to one’s attention making it more reliable and useful in satisfying the research question. 
The next research article emphasised the drivers and barriers that entrepreneurs may face when becoming greener. It was highlighted that one of the key reasons for entrepreneurs eager to go green was due to the financial benefits that could be gained from sustainable activity, improved working conditions and environmental benefits were a few named. Similarly, the article stated that financial costs was also one of the main barriers preventing entrepreneurs from going green as green practices can be very expensive to implement which is to some extent contradicting. Although, if businesses can afford to spend money on implementing sustainable measures in the first instance, it is evident that financial gain could be made in the long run. The fast-moving pace of the digital world is yet another challenge recognised by this research that makes it difficult for businesses to flourish in terms of sustainability. (Purwandani and Michaud, 2021)
Cost factors seem to be a reoccurring theme emerging as well as technological factors, not all businesses can afford to move with the digital times, this is also perceived to be a setback. This research was actually very useful, it not only explained the importance and need for businesses to go green but summarised well the key drivers and barriers to being a green business. Although some may be more detailed than others, all research to this point emerges to have corresponding viewpoints.
The next journal that was reviewed had a very significant focus on challenges that businesses will face in introducing new technological environmental and sustainable changes. This research was very useful and one thing that it did which a lot of the others failed to do was look at the challenges in a great amount of precision and detail. The research study held the view that it is all very well expecting businesses and entrepreneurs to become greener but what about all the challenges. It is not as simple as it appears to be, the journal discussed how production processes would have to be altered, how policies would have to be updated, how supply chains would have to be re-organised, furthermore the work force would have to be upskilled and trained accordingly. Logistics and systematic changes would need to be taken into consideration. (Söderholm, 2020)
A lot of challenges have been discussed here, there seems to be a strong focus however on technological change in terms of sustainability, and this is an angle that has not been present in as much detail in previous research discussed so far.
The next journal that was examined looked very closely at the barriers and challenges those sustainable entrepreneurs face in comparison to normal entrepreneurs. The study reports that sustainable entrepreneurs feel very unsupported, there is little information to help them get their business off the ground. They often need to challenge and question current rules, polices and regulations. There is again mention of how there are financial barriers and extra costs for administration and for implementing new processes and systems. (Hoogendoorn, van der Zwan and Thurik, 2017)
This journal holds the same opinion as a lot of the other research in the sense that it costs a substantial amount of money to install and execute sustainable processes. Market imperfections and realising institutional changes all add to the challenges that sustainable entrepreneurs unfortunately face. This makes it considerably more difficult for them in succeeding. This element of research was very beneficial in confirming the challenges that exist for entrepreneurs to become greener. One aspect that was very much different about this research study as opposed to the previous ones that have been deliberated so far, is that it concludes that sustainable Entrepreneurs are in a very complicated situation in contrast to the normal entrepreneurs. There seems to be a real focus on this in the research which takes a slightly different slant to the rest. 
The next journal debates how there are some crucial strategies that businesses need to adopt to have a more fruitful green business. The first strategy to become green is to establish what is it that will make the business special and green in the first instance, it is not an easy task to institute this. The business must stand out and this can be a challenge. A second challenge that was acknowledged was that a cost advantage must be secured, this is likely to involve the use of technology, this has been renowned as essential for scaling green businesses. It is imperative that businesses analyse the various technologies to distinguish which one will be most effective. This can again be perceived to be rather challenging for the green entrepreneur. (Bland, Granskog and Nauclér, 2022)
This journal was to some extent useful in determining some challenges that green entrepreneurs may come across in terms of strategizing their business. Although this research was based more on strategy and process focusses as opposed to specific challenges that might be encountered. It was useful but not to the same extent as previous research that has been revised so far. However technology seems to be a common theme appearing, the digital world although it brings many benefits, alongside these benefits arrives many challenges. 
The next journal to be reflected upon was in fact highly useful in reporting some fundamental challenges that green entrepreneurs are confronted with. In fact, it did a fantastic job to compare entrepreneurs and green entrepreneurs and the differences in challenges. Green businesses will take the decision to protect the environment, so it becomes more challenging for them to operate the business. Green entrepreneurs in comparison to normal entrepreneurs are faced with much greater risk factors as they must prioritise not only their business but also the environment. This presents many visible challenges, in addition comes the expense for raw materials etc which again is a lot higher for green businesses, in fact there is no potential for much saving in green businesses and time can be a very challenging factor, a trivial amount of time is dedicated to green businesses for the various processes etc. (Yoganandan, Raj and Chander, 2018)
Once again there seems to be important emerging themes; time, cost and expense are specific challenges that keep appearing. Majority of the research seems to agree and embraces a similar outlook of challenges faced by green entrepreneurs. This research evidence was incredibly reliable and suitable, as it provided a distinct comparison against non-green businesses and drew attention to key challenges which highly supported previous research investigated.
Further research has identified that one of the key challenges that green entrepreneurs face is that the movement towards sustainability can be considerably expensive especially when it comes to upfront costs to employ sustainable processes. One message that really stood out from this research is that when businesses wish to be green they must aim to convince customers to buy less. This does not entirely make sense as in reality any business individual will want to sell more to make more revenue. This concept can be quite challenging for any entrepreneur even one that wishes to operate a successful a green business. According to this research, green entrepreneurs can attempt to overcome this challenge by winning customers over to their way of thinking which will encourage them to engage with green businesses. (Frazee, 2019)
This research supports all the other research in terms of cost being a key challenge when commencing a green business. Conversely, it also brings new evidence about how encouraging customers to buy less is also a challenge which can cause some conflict for an entrepreneur. It to some extent creates some controversy about the way green entrepreneurs perceive this concept. One thing that is transparent though is that it is undoubtedly a challenge presented to green entrepreneurs. 
The next part of research was very much in alignment with the one just discussed. This research is based on a study out in West Africa, however it still found very similar challenges that green entrepreneurs may face in starting up. The key challenges that have been identified are that in the first instance, once again it can be very problematic to obtain financial funding for green business ventures, the financial markets in this green sector are not understood very well and this makes it noticeably challenging for green businesses to get off the ground. Investors are not likely to invest in green businesses as they are not convinced that they will make a fast return on their initial investment. Furthermore, another challenge that was highlighted in this research was that consumers are not fully aware of the green markets, knowledge and understanding is very limited and consequently this leads to low demand for the products and services. This makes it difficult for green businesses to become more prosperous. (Baladjida Parfait Badjeena et al., 2024)
This research although set in west Africa, discusses very similar challenges, as mentioned earlier, cost and demand seem to be reoccurring themes that are appearing throughout the various research that has been reviewed. It is evident that no matter where in the world green entrepreneurs might exist, the challenges encountered are very similar in nature. This research was very useful in drawing conclusions with regards to some of the key challenges met by green entrepreneurs.
The next piece of literature that was examined labels costs as being a primary challenge that green entrepreneurs feel get in the way of a successful business. This research travels one step further to separate the costs into more detailed specific costs. Primarily there are costs where certain components of the business must be altered to be more efficient for example energy fittings etc. There are also long-term costs involved, it has already been discussed in previous research that to be a green business, there is a lot of technological processes that need to be installed, these processes can take time and be pricy hence the long-term costs. In addition, to be a green business, there is often certification costs involved, these can be rather expensive as well and enhance the costs further. Finally, it is not just about financial costs, this research demonstrates that time is also a huge cost factor, time is an enormous challenge that green businesses are presented with, they must dedicate a lot of time and effort to make their business practices more sustainable, there is so much to consider. (The pros and cons of a green business, 2011)
This research was very useful in determining some of the challenges faced by green entrepreneurs, costs as mentioned is a common challenge that has been discussed in all research, however this is the first research that has provided an in-depth breakdown of the different types of costs that might exist, making the information exceedingly helpful. Time is a new challenge that has been included in this literature, in fact this is an obvious challenge that green businesses may face yet a lot of the literature that has been studied has failed to pinpoint this. 
The last piece of literature that was evaluated is about businesses in Singapore tapping more into the world of sustainability. This literature in conjunction with the others again accentuates cost to be a major challenge for green entrepreneurs. It also deliberates how there are major gaps in the way that people think and what they believe and their supposed attitudes and concepts. Even though currently, there is more of a better understanding of sustainability in society, at the same time people are not necessarily willing to pay more for products and services simply because they are eco-friendly. This can pose as quite a challenge for green entrepreneurs that are newly attempting to enter the green markets. (Edb.gov.sg, 2024)
This literature supports the previous literature that encouraging consumers to buy eco-friendly products is not always easy, in fact it is truly challenging. This piece of literature was useful but very akin to what has already been presented in another research. There seems to be a lot of overlap and resemblance within the research on what the key challenges are that green entrepreneurs are confronted with.


3. Methodology
Paradigms play an essential part in any research study; it is completely necessary to ensure that research designs and various methods that will be applied have been explained and justified. This is vital to ensure that research has been conducted in a rightful and ethical manner. (Ulz, 2023)
This research study will investigate the challenges that are faced by businesses to become greener and more sustainable. 
The first aspect of the research paradigms that needs to be established is the research philosophy. Research Philosophy refers to one’s beliefs and assumptions, research is perceived in different ways, but the basis of research philosophy is one’s ability to develop knowledge. (ResearchGate, n.d.)
Research Philosophy can be divided into 3 different types of assumptions, these consist of Ontology, epistemology and axiology. An Ontological approach is one that is based on assumptions to form the basis of knowledge, it is a perception of what we already believe or assume. An Epistemological approach is one that is based more upon assumptions formed based on knowledge that is available to us. There is knowledge out there in various forms and sizes that is appropriate to use for research purposes. This provides us with a much wider range of methods that can be applied within research studies. (ResearchGate, n.d.)                                               The Epistemological approach is what will be applied to this mode of research, it appears to be the most suitable method for the nature of this research. 
Axiology is more tailored towards research being ethical and ensuring that values are upheld during the entire research process. (ResearchGate, n.d.)
To achieve the aims and objectives of this research study, it is essential that a particular research paradigm is selected. There are three key paradigms within research philosophy, these include Positivism, Interpretivism and Pragmatism. Positivism is based upon scientific knowledge that is gained from observing and then measuring objectives to assess outcomes. This paradigm assumes that regardless of what we may observe, one truth exists, it encourages researchers to not be clouded by their own perception and beliefs. A limitation of this approach is that it ignores the experiences that individuals incur as this experience leads them to certain beliefs and perceptions. (Rashid, 2023)
On the other hand, Interpretivism fills the gaps of the limitations that positivism brings. It holds the view that all individuals encounter unique experiences. It is these experiences that form their views and perceptions. Research has often been obtained by observing and interacting with participants to ascertain their feelings and behaviours. Interpretivism instigates that an individual’s personal beliefs and values are often a result of their historical background and cultural roots. It very much shapes the outcomes, and it is likely that by conducting observations, interviews and textual analysis, an understanding of the research topic can be gained. (Rashid, 2023)
An interpretivism approach appears to be the most suitable for this research study, the challenges faced by entrepreneurs to become green can be analysed through text literature which is a collection of what other researchers have experienced in their own observations etc. 
The final paradigm is pragmatism, this approach is a combination of both positivism and interpretivism, it goes further and deeper to understand the realities of research. This paradigm holds the perception that research should provide a solution to a real-life problem. Pragmatism is known to include multiple research methods and often uses both quantitative and qualitative research methods which is believed by researchers to obtain more accurate results and findings. (Dudovskiy, 2012)
The next element of the research philosophy outlines whether an inductive or deductive approach ought to be adopted. Inductive research relies on the perception that from observations made, information has been gathered and possible generalisations made. An inductive approach then allows one to form various conclusions and possible theories. (Streefkerk, 2023)
In this research study an inductive approach will be adopted as existing research will be accessed to answer the research question, existing researchers have identified through their own research and findings what they believe to be true, and this will be analysed and evaluated to draw wider conclusions.
A deductive approach is one that applies an existing theory or hypothesis, it is this theory or hypothesis that is investigated further to test the reality of it. Conclusions will be drawn as to whether the hypothesis or known theory has proven to be true or false. (Streefkerk, 2023)
This approach would not be feasible for this research study as it is not testing a hypothesis but more so, conducting research into the different challenges that make it difficult for entrepreneurs to successfully run green businesses.
The next step in the methodology is to establish which research strategy to adopt. There are six differing research strategies that are known, the first one is experimental research. This type of research is normally based on a hypothesis which is tested using variables. This method aims to validate existing theories. This strategy would not be applicable as there is no existing hypothesis to be tested. (Phair and Warren, 2021)
The second research strategy that could be applied is action research, this method is one that is situated in a controlled setting for example a hospital. It normally requires individuals to be participating in the research and learning at the same time. Again, this method is not suitable for this research as no controlled environments will be used or participants allocated. (Phair and Warren, 2021)
The third strategy that could be adopted is a case study approach, this involves analysing a specific subject in extensive detail, normally qualitative data is acquired. This approach tends to require clear aims and objectives to be in place, these are then investigated and then the results analysed to answer the research question and reach final conclusions. (Phair and Warren, 2021)
This method appears to be the most relevant to this research study. There are clear aims in place and research will be conducted to answer a specific research question. A fourth method includes grounded theory, this method involves conducting research and then allowing that data to take its own course. Theories and conclusions are drawn from the data that is collected and contrasted. The fifth research study option is using an ethnography approach, this method involves observing individuals when they are placed in their natural settings, this is not something that this research study aims to achieve. This method enables real life judgments to be made and allows one to witness the subject of research with their own eyes. Finally, the sixth research strategy option that could be used is archival research, this type of method is more suited to research that is focused on different periods from the past, for example, it may be more based on history, again this would not be relevant for this case study. (Phair and Warren, 2021)
This research study will focus on qualitative research, qualitative research is based on human social behaviours as well as cultural behaviours, it is inclusive of psychological and sociological perspectives. Qualitative research tends to answer specific questions that commence with what, for example in the case of this research study, the question that is being asked is what are the challenges that prevent entrepreneurs from having green businesses? Therefore, qualitative research is ideal for the question upon which this research is based. (Agius, 2013)
Quantitative methods would not really be appropriate in this instance as challenges faced by entrepreneurs would not be analysed in numerical form. Qualitative methods normally involve the occurrence of observation, discussions, analysis of literature and documents. This would be ideal for this research, as such literature will be researched and analysed to answer the research question, but more importantly to assess how effective and relevant the actual research material is. 
It is important to ensure that all research that is accessed is done so meeting all ethical requirements. It is vital to uphold ethical principles to ensure integrity and honesty, any participants that may be involved in research have to be protected. A great deal of the qualitative research is based upon participants and therefore one must comply with ethical procedures.  (WHO, 2021)






















4. Conclusion
In conclusion, a vast range of literature has been reviewed and evaluated to draw conclusions about the various challenges that entrepreneurs may face when endeavouring to be green. Most of the literature was valuable in providing a good overview of some of the challenges faced. The common challenges that appeared repetitively in a lot of the research were firstly cost; cost was the primary challenge that all green businesses experienced. These costs included initial start-up costs, installing sustainable processes was not cheap. The research acknowledged that green businesses had to adopt and invest in novel modern technology, this again was an enormous cost factor. Other costs that were classified by some of the literature was that people may have to be upskilled, this would prove to be expensive. Furthermore, production processes would have to be altered, logistic and systematic changes would occur as well as changes to policies and procedures, these were all added extra costs that green businesses would have to endure according to the literature.
Another challenge that a few of the elements of research identified was that it was not just about cost and technology, although these were reoccurring challenges throughout the research, there were other challenges reported. One challenge that presents itself is that having a vague understanding of sustainability itself is challenging. A lot of entrepreneurs wish to be green, but they don’t understand enough about it, and this can present huge challenges as incorrect decisions can be taken and there will be negative consequences as a result. On the other hand, it is not just the entrepreneur that can lack understanding, research has illustrated that consumers also fail to fully understand the benefits of green businesses and hence they may be less reluctant to support these green businesses which can make it difficult for green businesses to be successful. All individuals have differing attitudes and opinions towards sustainability, and this can make or break a green business. 
In addition, according to the research revised, another challenge that was revealed is that the situation of the economy is such that it cannot be predicted which way things will go. We are currently living in uncertain times; this makes it more challenging for green business owners to make their green businesses flourish. Time was also identified by one piece of research to be a big challenge presented to green entrepreneurs. Research speculated that it is all very well starting up a green business, but people fail to realise how much time it takes to plan and execute such a business, as already concluded there are so many varying challenges that have been indicated by the research in this study. 
Other conclusions that were drawn from the research suggest that green entrepreneurs will always be faced with higher risks than normal entrepreneurs. Their primary goal will be to protect the environment which will naturally create higher risk factors. Having high risk can be challenging as the business can potentially go wrong. If green businesses are successful, they can be very rewarding and satisfying, on the other hand if things go pear shaped, a lot of hard work, effort and financial investment can go down the drain. 
Most of the research agreed with each other and most had similar viewpoints and conclusions. Some literature was more detailed in answering the research questions, but generally all research seemed to be on par with each other. Overall, some interesting literature was evaluated and many challenges that green businesses face were bought to attention.




















5. Recommendations
The challenges that have been recognised can be addressed by some simple recommendations. In the first instance more support and guidance should be available to entrepreneurs wanting to commence green businesses. Professionals should be at hand to ensure that they have all the knowledge, information and resources that they require to make the start of their green businesses less challenging. In addition, there is a need for society to be more educated in how green businesses operate and how they can be efficient to protect our environment. This will help to create a better understanding so that consumers are more likely to support green businesses.
Furthermore, as supported by the research it is essential that green entrepreneurs have detailed business plans which incorporate the entire sustainability plan. A lot of businesses elect to go green without really planning for it and this is when the challenges appear a lot worse than they are. There are grants and financial support available so again not only do green entrepreneurs need to conduct their research, but the financial support needs to be at hand and easily accessible. This will certainly relieve some of the financial pressure that many green businesses encounter. 
Finally, time was identified as a major challenge that many green entrepreneurs face. It takes a lot of time and effort to get a green business off the ground. This can be a major challenge for green entrepreneurs. This could be addressed by ensuring that there are enough individuals to share the workload and having a detailed time plan in place to execute the start up of the business, this will aid a smoother running of the business with potentially increased organisation to minimise the pressure. 
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