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Sustainability and Corporate Social Responsibility (CSR) have emerged as major trends in several fields in response to rising environmental awareness and a demand for more ethical business practices. There has been a significant shift towards sustainable practices and strong CSR policies in several industries, including the hospitality industry, which is well-known for its large environmental effect and wide community involvement (Njoroge, Anderson, and Mbura, 2019). These ideas are now central to the way many different hotel businesses function and shape their guests' experiences.
Because of its very nature, the hospitality business is deeply intertwined with ecology and culture. Hotels have an important role in the larger landscape of sustainability along with corporate responsibility due to their large energy use, trash generation, and relationships with local communities (Chen, Sloan, and Legrand, 2010). As people become more aware of the effects of their actions on the planet and the ethics of their purchasing decisions, they look for hotels that share their ideals. Because of this transition, hotels are increasingly integrating sustainability and CSR into their core business strategy, which has reduced their negative impact on the environment while also increasing their competitiveness in the marketplace (Font et al., 2012).
The prior pillars of Sustainability
For future generations to have the same standard of living as today's, development must be sustainable (Diesendorf, 2001).
Sustainability can be applied to corporate policy because it addresses environmental, economic and social concerns (Boussemart et al., 2020).  For sustainable development to take place, businesses must aid in economic expansion, social improvement, and environmental protection.
The social pillar of sustainable development is focused on a company's commitment to principles that promote and preserve individual rights and equality. The principles of this pillar include combatting social exclusion, promoting solidarity, and contributing to the well-being of stakeholders (Duić, Urbaniec, and Huisingh, 2015).
The ability of businesses to foster national progress and expansion is central to the economic pillar. Businesses face several issues, including the need to assess their carbon footprint, the threat of water scarcity in the future, and the need to minimize overall waste.
The environmental pillar is founded on a commitment to protect the environment through the reduction of risks and the analysis of how corporate activities affect the natural world. Companies operating in this space have conservation of renewable energy sources, carbon footprint analysis, total greenhouse gas emission reduction, and advancing sustainable development objectives.
[image: figure 1]
Figure 1. Purvis, B. et al. (2019) Three pillars of sustainability: in search of conceptual origins.
It is well acknowledged that a sustainable culture is a crucial component. Culture can explain why people in different parts of the world lead such different sustainable and carbon-free lives, for instance.
[image: diagram of the three pillars of sustainable development]From the standpoint of an organization, the social pillar protects the health of its workforce. The environmental pillar enhances CSR, the economic pillar helps the budget and the cultural pillar strengthens solidarity and backing from all parties (Dalampira and Nastis, 2020).
Figure 2. Pillars of sustainability. (2023)
The Models of Sustainability
Multiple sustainable development models exist, including:
The Three Pillars Model: The environmental, economic, and social facets of sustainability are emphasized in the Three Pillars Model. However, it has been criticized for its lack of a temporal component and its assumption of the independence of these pillars (Lüdeke-Freund, 2010).



[image: The three-pillar model of sustainability (adapted from Brundtland... |  Download Scientific Diagram]Figure 3. The Three Pillars Model. (2017)
[image: The 'prism of sustainability' | Download Scientific Diagram]The Prism Model: Human-made capital, social capital, human capital, and natural capital are all included in the Prism Model, which is similar to the Three Pillars Model. It's also not very well integrated, and it has no sense of time.
Figure 4. The prism model. (2021)
Nested circles of Sustainability: This model depicts the connection between dimensions as concentric ovals and is also known as the egg of well-being or nested circles (Njoroge, Anderson, and Mbura, 2019). Multiple human subsystems are surrounded and supported by the ecosystem. It [image: The 3 Nested Dependencies Model. Changing the Way We Look at the… | by Sol  | Climate Conscious | Medium]talks about dependencies between things but ignores the passage of time.
Figure 5. Nested circles of Sustainability. (2020)
Two-Tiered Sustainability Equilibria Model: According to the Two-Tier Sustainability Equilibrium Model, sustainability is achieved when the two upper circles completely overlap (Njoroge, Anderson, and Mbura, 2019). Viewing sustainability as a living, breathing process where present decisions have lasting consequences, adds a temporal dimension to the discussion.
[image: Envisioning Sustainability three-dimensionally - ppt download]
Figure 6. Two-Tiered Sustainability Equilibria Model. (2016)
Sustainability in the Hospitality Industry
The hospitality sector relies heavily on sustainable practices, which involve making minimal impacts on the environment. Organizations in the hotel industry can't expect to thrive if they don't take steps to protect the sights and sounds that bring visitors there. There will be repercussions for not doing so. Sustainable business practices can be adopted by the hospitality industry with strong leadership (Chen, Sloan, and Legrand, 2010). Leaders who prioritize sustainability stand to increase productivity and appeal to the growing number of consumers who are interested in purchasing ethically and sustainably sourced goods and services. Hospitality businesses that employ sustainable practices stand out from their rivals (Khatter, 2023). Customers in today's retail, hospitality, and dining industries are more worried about environmental impact (Jones, Comfort, and Hillier, 2006). They seek reassurance that the businesses they back are ethical in all respects, including the environment, society, and culture. Most members of Generation Z and the Millennial generation would pay more for goods and services that are eco-friendly and less taxing on natural resources and human and animal health.
Energy conservation in the hospitality industry requires both a reductionist and efficiency-focused strategy (Jones, Hillier, & Comfort, 2016). Companies can make a solid start by training their staff to reduce energy consumption. These actions can consist of anything including turning off lights or adjusting the temperature of washing machines.
Businesses can choose from a variety of waste-reduction strategies. A leftover food donation policy could be implemented by a company to notify customers that any unsold or surplus food will be donated to a food bank. Reduce your water bill and help the environment by installing water-saving filters and appliances.
Sustainability is not just about taking care of the environment; it also encompasses economic growth and social improvement (Font et al., 2012). Diversity and inclusion, work-life balance, employee health and wellness, local supply sourcing, and encouraging entrepreneurial spirit are all social concerns on the sustainability agenda (Legrand, Chen, and Laeis, 2022).
CSR policies of the Hospitality Industry 
The hospitality industry's commitment to CSR encompasses a wide range of activities designed to reduce negative effects on the local ecosystem, increase community involvement, and guarantee honest and ethical commercial dealings. Common examples of such actions include those taken to improve the well-being of employees and the health of the environment. Accessibility, cultural preservation, and ethical supply chain management are just a few other areas where hotels and resorts may choose to concentrate their efforts. The hospitality industry is embracing CSR to fulfill the changing demands of both clients and society at large, striking a balance between the two.
With sustainability being a crucial element for the hospitality industry, the prevalence of CSR activities in this industry is a must. Hilton Hotel is also a hotel that has prioritized its CSR activities to attract potential customers and businesses to its hospitality business.
Hilton and its CSR policies 
Corporate Social Responsibility (CSR) and sustainability are important components of Hilton Hotels' business strategy, as they are for many other significant players in the hotel industry (Bohdanowicz, 2007). Increased government demands, shifting customer expectations, and competitive activity have all contributed to this trend towards sustainability.
Environmental and social laws from governments and regulatory agencies around the world have tightened in recent years. Standards for accessibility, environmental friendliness, and resource conservation are included in this category. Hilton and other hotel chains have incorporated CSR procedures to avoid fines and keep a good reputation in the eyes of the public.
Travelers today have a greater desire to reduce their environmental impact and improve their community. Guests place a premium on staying at hotels that share their commitment to ethical practices and morals. Hilton has taken note of this movement and realized that it can attract and keep eco-conscious visitors by offering sustainable solutions.
Hotels that are ahead of the curve in adopting CSR policies will have a distinct advantage as the topic of sustainability continues to rise to the forefront of the hospitality sector (Morea, Fortunati, and Martiniello, 2021). Lighting and heating, and air conditioning systems, water conservation efforts, waste reduction programs, and other environmentally efficient and friendly practices not only save money but also attract a more diverse clientele.
Environmental initiatives including cutting down on carbon emissions and water use, saving energy, and cutting down on waste are all part of Hilton's CSR program, as they are at many other hotels (Nate et al., 2021). The company is dedicated to ethical and environmentally responsible sourcing, community service, and an inclusive and welcoming work environment for all employees.
By advocating for a closed-loop system that maximizes resource utilization, waste is reduced, and materials are recycled or repurposed, the circular economy concept is consistent with Hilton's CSR approach (Esken, Franco-García, and Fisscher, 2018). Hilton can improve its supply chain efficiency and lessen its negative impact on the environment by adopting circular economy ideas (Bohdanowicz, 2007).
Hilton's corporate social responsibility initiatives are guided by the principles of the Triple Bottom Line philosophy (Elkington, 2013). That includes doing what's necessary to mitigate the damage they cause to ecosystems, economies, and communities.
The economic, social, and environmental facets that make up the sustainability trinity form the basis of Hilton's corporate social responsibility (CSR) efforts. Sustainable and responsible business practices can only be attained if companies strike a fair balance between their financial interests and their obligations to society and the environment..
A comparison of Hilton's sustainability-aligned objectives and pillars
The economic, social, and environmental tenets of sustainability are all well-reflected in Hilton's goals (Njoroge, Anderson, and Mbura, 2019). Hilton is committed to ensuring its long-term financial viability by substantially reducing its environmental impact by shifting to renewable energy sources and reducing carbon emissions by the year 2030. They are actively contributing to economic growth in the areas they serve by pledging to hire one million more team members. Hilton's efforts in youth development and collaborations with groups like the International Youth Foundation are crucial to its commitment to social sustainability. They also want to increase diversity and inclusion in the workplace, with a focus on promoting more women and members of marginalized groups to positions of leadership. Moreover, Hilton's environmental sustainability programs center on water conservation and ethical sourcing, with an emphasis on waste reduction and landfill diversion (Bohdanowicz, 2007). 
The Sustainability Targets of Hilton provide a strong foundation for their CSR policies. To strengthen its commitment to sustainability, Hilton should concentrate on enhancing their transparency and reporting by providing comprehensive updates on their progress regularly. 
[bookmark: _Toc148373687]Conclusion (200)
Corporate Social Responsibility (CSR) and the hospitality business have a mutually beneficial relationship, as demonstrated by market leader Hilton. Sustainability and responsible business practices have become the bedrock of the hotel industry, ushering in a new era in which honesty and care for the environment are prerequisites to success (Njoroge, Anderson, and Mbura, 2019).
Consistent with the industry's overall commitment to economic, social, and environmental sustainability, Hilton has taken a proactive approach to corporate social responsibility (CSR), defined by aggressive sustainability targets. Hilton exemplifies CSR by leading the way in carbon emission reduction, diversity and inclusion promotion, and community engagement investment. These kinds of efforts are appreciated by today's vacationers, who want more from their lodgings than just basic amenities.
Hilton's progress towards these sustainability goals is reflective of the industry as a whole. Environmental responsibility is now a core business principle. It's an attempt to appease the ethical demands of a globally conscientious audience and the growing number of people who are worried about the state of the planet.
[bookmark: _Toc142388717][bookmark: _Toc148373688]Hilton's efforts in corporate social responsibility and sustainability are indicative of the dynamic nature of the hospitality sector. Adopting these procedures not only helps Hilton adapt to rising evolving consumer tastes but also establishes it as an industry pioneer in hospitality.
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