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Abstract 
Social businesses are a big entrepreneurship today, but it takes a lot to launch a successful start-up and manage it. These businesses are unique in that they identify a problem and employ entrepreneurial ideologies to organize, establish and run a business to produce positive outcomes for both community and their accounts. Often, social businesses engage deeply with the community members and other stakeholders to successfully achieve their objectives, the primary of which is skill-building and improving the local community's well-being and its members by solving the identified problems within the local community. Previously, Doncaster Refurnish was analysed in relation to its engagement with the community it serves. Doncaster Refurnish was established to solve two problems: "lack of affordable furniture for disadvantaged people who were often exploited by unethical lenders" and "the vast amounts of reusable furniture being buried in a landfill" within the Doncaster area. Community engagement is a crucial practice nowadays. It is "a strategic process with the definite drive of working with recognized groups of people connected by geographic proximity, distinct interest, or attachment to identify and address issues affecting their well-being." Therefore, social entrepreneurs and the organization's staff and volunteers need to possess unique transferable skills to successfully engage with the community members and other organization's business partners or stakeholders. These transferable skills are numerous and vital in increasing an individual's performance, either in employment or business.  




Introduction 
Businesses or enterprises that participate in community engagement tend to differ from other typical businesses, mostly in their way of operations. These businesses are a big entrepreneurship today, but it takes a lot to launch a successful start-up and manage it (Ahmed, S.M. and Palermo, 2010, pp. 1386). Social businesses are unique in that they recognize a problem and employ risk-taking ideologies to organize, establish and run a venture to produce positive proceeds to both community and their balance sheet (Head, 2007, pp. 447). Often, social businesses engage deeply with the community members and other stakeholders to successfully achieve their objectives, the primary of which is skill-building and improving the well-being of the local community and its members by solving the identified problems within the local community. For instance, Doncaster Refurnish was established to solve two issues: "lack of affordable furniture for disadvantaged people who were often exploited by unethical lenders" and "the vast amounts of reusable furniture being buried in a landfill" within the Doncaster area. Community engagement is a crucial practice nowadays, and it is "a strategic process with the definite drive of working with recognized groups of people connected by geographic proximity, distinct interest, or attachment to identify and address issues affecting their well-being" (DONCASTER REFURNISH: OpenCharities, 2021). Therefore, social entrepreneurs and the organization’s staff and volunteers need to possess unique transferable skills to successfully engage with the community members and other organization’s business partners or stakeholders. As described by Voronkova et al. (2019), transferable skills are "qualities that can be transferred from one job to another." These skills are proficiencies useful in various jobs and industries and can be utilized to position one's experience when applying for a new job. Skills needed in a social business differ slightly from other typical companies because of their objectives and nature of operations. For instance, social enterprises need to employ the best community engagement practices to be prosperous in achieving their goals or targets (Voronkova et al., 2019, pp. 1048). This report is a reflection on the best practices of community engagement. The reflection is a personal experience with reference to Doncaster Refurnish, discussed in outcome one.    
Discussion
As earlier discussed, Doncaster Refurnish collection bulky household waste that is reused or recycled and used to benefit the community. For instance, Doncaster Refurnish rebrands the furniture and sells them to disadvantaged individuals at low prices; therefore, saving time for the people and the hassle of disposing of their reusable items and uses them to "make a big difference to local people and families in need."  Besides, Doncaster Refurnish trains and employs the individuals on the sidelines of their local community rehabilitates and integrates prisoners due for release, and offers placement opportunities for young offenders. Currently, the scope of the organization is domestic bulky household waste, electric waste (WEEE), trade waste (furniture and household goods), unused paint, training, and development of community members (DONCASTER REFURNISH: OpenCharities, 2021). Through the functions of Doncaster Refurbish, the local community members have grown and diversified and are a significant example of what a social business can achieve. The organization's CEO is an excellent exemplar of a social entrepreneur.  
Reflection 
Social Entrepreneurship/Businesses 
I am pleased that the phrase “social entrepreneurship” is becoming popular and well-known globally. Social entrepreneurs have the mission or goal of creating social and economic value and searching for openings to achieve this goal. These individuals oblige to a process of continuous or constant innovation, adaptation, and learning to create sustainable improvements in local communities. They also strive to improve communities and offer an attractive social and financial return to their stakeholders. Social investment, in any form, aims to create new and better ways of making the world a better place to live; therefore, social entrepreneurs adopt innovative approaches and organizational structures or employ strategies and alternatives to increase their prospects of attaining significant, broad, sustainable, and cost-effective social impact. Community engagement is fundamental to the operations of social businesses. Community engagement is a strategic process that social businesses employ with the specific ambition of working with recognized groups of individuals connected by geographic proximity, mutual interests, or attachment to pinpoint and tackle issues affecting the well-being of these individuals (Ahmed & Palermo, 2010, pp. 1386). While working on assessment one, I had the opportunity of researching Doncaster Refurnish and was able to analyse it in relation to its engagement with the local community it serves. This organization engages closely with the local community and other stakeholders or business partners. It serves as an inspiration for any individual or organization interested in transforming our environment for the better.       
Best Practices of Community Engagement
While analysing Doncaster Refurnish, I learned about the various best practices of community engagement that the organization employs. There are numerous values that serve as a compass for Doncaster Refurnish and its stakeholders to collectively design and inform programs, engage the local community, and deliver objectives and benefits to the community. These values include building trust, social equity, and mutual learning, among others. These values assist the organization in working collaboratively with a diverse group of stakeholders to address issues affecting their well-being (Rothschild, 2009, pp. 1026). The organization “shares information, builds relationships and partnerships, and involves stakeholders in planning and making decisions with the primary objective of improving the outcomes of policies and programs.”    
Trust is essential to any process that involves a social business, project implementers, and external stakeholders to ensure programs and projects become successful. Listening patiently to understand the life experiences of the local community members is vital for developing trusting relationships. Apart from building trust, Doncaster Refurnish also deals honestly with the local community members and other stakeholders. Honesty is a primary element of trusting relationships. As argued by McGee (2009), miscommunication or overpromising can quickly erode trust. As such, the organization communicates clearly to the stakeholders and the local members of the Doncaster area. For instance, the organization communicates to the people the exact number and availability of refurbished furniture and other products. Also, it does not promise the needy households the commodities they do not have at hand. Furthermore, the organization has made it known to its financial partners like the Key Fund that it repays the unsecured loans from the sales of their refurbished and rebranded products. Doncaster is always honest in its conversations, even at times admitting that it does not have the answers to complex questions. "Parties work together more effectively to implement shared goals when an atmosphere of trust is strong.”  
Another essential value noted from the analysis of Doncaster Refurnish’s engagement with the community is social equity. The organization is committed to pursuing social equity, considering that the disadvantaged people within the community need more attention and assistance for attaining its competitive investments (Rothschild, 2009, pp. 1038). There is an extensive understanding across the organization's stakeholders that all players or parties have substantial roles to play to increase or equitable access to funding and can employ best practices of leadership and community engagement to advance the goal. 
Doncaster Refurnish projects and programs are unique and multi-faceted, requiring cross-sectoral partnerships and new thinking around equity and sustainability. This move implies that the organization needs all kinds of partners and perspectives to realize its collective vision. Doncaster Refurnish and its stakeholders continue to learn from similar organizations around them to understand the limitations and barriers these organizations face in recognizing and respecting their diversity of perspectives. The organization relies on its stakeholders' programmatic, community, and technical expertise to successfully build projects and programs that maximize its climate and equity of goals. This effort is always collective. 
Based on these values discussed above, the organization employs best practices for promoting community engagement in its projects, including maintaining relationships, designing equitable programs, decision-making, community preparedness and partnerships, communication, community meetings, and confirming support and measuring success. For communication, the organization predominantly utilizes social media platforms. According to Thompson & Doherty (2006), social media is a progressively valuable tool for disseminating information. Doncaster Refurnish shares information about meetings, funding opportunities, and project details through social media to inspire or boost a comprehensive base of participation.             
Transferable Skills 
From y experience with Doncaster Refurnish, I learned various essential things about transferable skills, knowledge, and employability, not only in social businesses but also in other typical businesses. For example, I realized that lack of direct experience is not essentially a barrier to a new job. One may think that the absence of relevant, sectoral-specific experience will stop them from getting employed, but that is not often the case. I learned that if one has recently graduated, changing careers, or looking for their first job, it is pleasing to know that businesses or organizations are often looking for potential. Therefore, it is crucial to sell one's potential by demonstrating the transferable skills already developed. As earlier discussed, transferable skills are “qualities that can be transferred from one job to another” (Paulsen, N. and McDonald, 2010, pp. 114). These skills are proficiencies that are useful in various jobs and industries and can be utilized to position one’s experience when applying for a new job. Prospective employers are often looking for qualities and abilities that they identify with being present in most performing workers. These skills include effective communication in various situations, a good work attitude, integrity, creativity, and showing initiative, which is invaluable across all industries (Mastrangelo, Benitez, & Cruz-Ros, 2017, pp. 442). However, I found sectoral-specific skills valuable to social businesses, like Doncaster Refurnish, including vision, commitment, willingness, innovativeness, and staying real. 
       To increase the chances of my employability after graduation, I will work hard to acquire a wide range of these transferable skills as experienced with Doncaster Refurnish. For instance, I will need a solid and varied set of skills that will allow me to switch between market, finance, and legal functions swiftly and readily. Though this may make feel like a "jack of all trades" sometimes, that makes social businesses prosper. What will get me through in employment or business is my robust and clear vision. I would communicate to my clients, team, and partners a message that sets my organization apart from rivals in the same industry. 
Commitment is also another aspect that I realized is essential to work on. Successful employees or business persons are driven by dedication and passion for seeing a project through to its completion (Paulsen & McDonald, 2010, pp. 129). With my experience with Doncaster Refurnish, I learned that achieving one's ambitions involves focusing on goals and strategies. One should be ready for long working hours, as well as the ups and downs that will challenge them. It is also essential to have a support network to assist one in the course throughout all business operations.

Conclusion 
Best practices of community engagement and transferable industry-specific skills are critical for the success of any social business. Social businesses are unique in that they pinpoint a problem and employ business ideologies to organize, establish and run investment to produce positive outcomes for both community and their balance sheet. Social businesses adopt innovative approaches and organizational structures or employ strategies and alternatives to increase their prospects of attaining significant, broad, sustainable, and cost-effective social impact by creating new and better ways of making the world a better place to live. Skills needed in a social business differ slightly from other typical companies because of their objectives and nature of operations. Essentially, social enterprises need to employ the best community engagement practices to be prosperous in achieving their goals or targets. These transferable skills are numerous and were found to be vital in increasing an individual’s performance, either in employment or in business.    
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