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1.0 [bookmark: _Toc175087706]Formulate a Research Question
According to Bhat, A., & Eckrich, S, (2024), The rise of social media has completely transformed how information is shared and consumed, especially among the younger generation who grew up in the digital age. The financial decision-making process of this particular group is becoming more and more influenced by their online experiences (Bhat & Eckrich, 2024). They rely on various sources such as peer recommendations and financial influencers on social media platforms. The purpose of this study is to evaluate the extent to which social media impacts financial decisions among members of Generation Z (Bhat & Eckrich, 2024). This is very important for gaining knowledge of contemporary consumer behaviour and for the development of financial goods and services that are tailored to meet the requirements of this generation (Baranidharan Subburayan, Amirdha Vasani Sankarkumar, Chandrakala Govindappa, & K. Sathyanarayana, 2023).
     The research question that determines this study is: "How does social media impact the financial decision-making process of Generation Z, and what does it mean for their financial literacy and investment behaviours?"
    This research is of great importance to the field of finance as it seeks to find the relationship between social media and financial decision-making among Generation Z (Bhat & Eckrich, 2024). Financial institutions may be able to develop more successful marketing plans and financial solutions if they have better insight into the elements that influence Generation Z's financial decisions (Bhat & Eckrich, 2024)(Baranidharan Subburayan, Amirdha Vasani Sankarkumar, Chandrakala Govindappa, & K. Sathyanarayana, 2023). Furthermore, grasping this effect is important for creating financial literacy programs that connect with Generation Z, encouraging responsible financial habits.
                          [image: ] (Fernandes, 2023)
Image 1: How Gen Z Feels About Its Financial Future
      Above image shows that from growing living costs to the pandemic, Gen Z faced various problems when they entered the workforce (Fernandes, 2023). Many individuals of Generation Z, doubt the usefulness of post-secondary education due to increased costs and student debt. They worry about steady work amid massive layoffs and economic uncertainties (Fernandes, 2023). According to a Morning Consult poll (shown above), Gen Z is more confused about their financial future than ever, although the majority believe they will be financially better off than their parents (Fernandes, 2023).
     A combination of qualitative and quantitative research methods will be used to gain a thorough understanding of the issue. This approach will incorporate a blend of quantitative and qualitative research methodologies. Quantitative methods will be used to measure the extent to which social media influences financial decisions, while qualitative methods look into the reasons and mindsets behind these decisions.
     Primary data will be gathered by conducting surveys and interviews. Surveys will be created to collect measurable data on how social media affects financial choices. Interviews will offer valuable insights into the personal experiences and perspectives of Generation Z regarding financial advice received via social media. Whereas secondary data will be gathered from existing literature, such as academic journals, industry reports, and market analyses. This data will offer valuable insights into the field of social media and financial decision-making, allowing for a better understanding of established patterns and theories.
     The study will use stratified random sampling to ensure a sample that accurately represents Generation Z. The population will be stratified based on demographics such as age, gender, and socioeconomic status (Bhat & Eckrich, 2024). A sample size of 400 participants is suggested to achieve a balance between statistical significance and ease of analysis.
     Statistical analysis will be performed on the survey data to uncover patterns and connections between social media usage and financial choices (Stewart, 2024). Methods like regression analysis will be employed to assess the magnitude of these associations. Whereas thematic analysis will be used to analyse interview transcripts and identify important themes related to financial decision-making (Stewart, 2024). This analysis will offer a more comprehensive insight into the qualitative aspects of the research question.
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(“Gen Z Has the Lowest Financial Literacy, Study Reveals | Media Relations | the George Washington University,” 2021)
Image 2: Gen Z has the lowest financial literacy
      The above image shows the report by the TIAA Institute and the Global Financial Literacy Excellence Center (GFLEC) at the George Washington University (GW) School of Business found that Gen Z has the lowest financial literacy among the five generations—the Silent Generation, Baby Boomers, Gen X, Gen Y, and Gen Z. Gen Z has the lowest financial knowledge, yet financial wellness metrics reveal Gen X has the most financial problems (“Gen Z Has the Lowest Financial Literacy, Study Reveals | Media Relations | the George Washington University,” 2021). 
      An interesting case study involves the 'Finfluencer' phenomenon, where an estimated 37% of Gen-Z investors in the United States consider social media influencers to be an important factor in their investment choices (Espeute & Preece, 2024). In early 2021, Reddit conversations drove the GameStop stock to rise, which caused market turbulence and showed the power of social media collective action (Espeute & Preece, 2024). 
      The theoretical framework of this research is based on behavioural finance, which explores the impact of psychological factors and cognitive biases on investors' decision-making (Espeute & Preece, 2024). Through the provision of a platform for the quick spread of information and the behaviour of herds, social media highlights these presumptions. For example, the Fear of Missing Out (FOMO) may result in hasty investment choices influenced by popular subjects on social media, rather than careful financial analysis (“THE IMPACT of SOCIAL MEDIA on INVESTMENT DECISIONS: AN EMPIRICAL ANALYSIS of USER BEHAVIOR on INVESTMENT PLATFORMS,” 2023). The Social Cognitive Theory (SCT) offers a relevant framework that highlights how individuals learn and make decisions by observing others' behaviours. This is particularly relevant when considering the influence of 'Finfluencers' on investment choices. 
      An interesting example that demonstrates this is the GameStop scenario mentioned earlier, where retail investors, driven by social media narratives, participated in a buying chaos that went against conventional market logic (Espeute & Preece, 2024) (“THE IMPACT of SOCIAL MEDIA on INVESTMENT DECISIONS: AN EMPIRICAL ANALYSIS of USER BEHAVIOR on INVESTMENT PLATFORMS,” 2023). This occurrence illustrates how social media may create an echo chamber that fosters overconfidence and herd behaviour, affecting stocks (Espeute & Preece, 2024).
     This study is expected to produce a more sophisticated knowledge of the function of social media in Generation Z's financial decision-making process. The findings will help in the development of financial literacy initiatives that are tailored to the needs of this specific consumer segment. They will also provide valuable insights to financial institutions regarding the preferences and behaviours of this arising group of consumers. This research has the potential to greatly influence the finance industry and the financial well-being of Generation Z by connecting social media usage with financial decision-making.




[bookmark: _Toc175087707]2.0 Primary and Secondary Research Techniques
     When considering the research question of, "How does social media impact the financial decision-making process of Generation Z individuals?" The study will be use a combination of both primary and secondary research methods (McCombes, 2019).
[image: ] (Qualtrics, 2023)
Image 3: Primary and Secondary method
     The primary research will involve distributing online questionnaires to a sample of individuals from Generation Z. This method is selected for its efficiency in reaching a broad audience and its effectiveness in gathering quantitative data (Stewart, 2024) (Taherdoost, 2021). The questionnaire will explore how often social media is used, the kinds of financial content consumed, and how social media affects financial decision-making (McCombes, 2019). The objective is to collect genuine information that accurately represents the present patterns and actions of Generation Z within social media and finance (Stewart, 2024) (McCombes, 2019).
     In addition to conducting primary research, it is important to thoroughly review academic literature as a secondary research method (McCombes, 2019) (Taherdoost, 2021). Analyzing research, papers, and peer-reviewed publications that examine the relationship between social media and financial decision-making would be necessary for this (Stewart, 2024). The literature review will help in identifying established theories and previous research findings, providing a strong basis for understanding the primary data collected (McCombes, 2019).
     By including these methods of study, it can gain a comprehensive understanding of the subject. The questionnaires will provide quantitative data to support the statistical evidence of social media's impact, while the literature review will offer qualitative insights to provide depth and context (McCombes, 2019) (Stewart, 2024). By utilizing these methods, a thorough examination can be conducted on how social media platforms influence the financial decisions of the younger generation, thus providing significant insights into the finance industry (Stewart, 2024) (Taherdoost, 2021)
.

[bookmark: _Toc175087708]3.0 Present Your Ideas


Presentation Video Link: 
     Stakeholders provided informative and helpful feedback on the elevator pitch for the research on "The Influence of Social Media on Financial Decision-Making Among Generation Z". Stakeholders found the research to be highly relevant and timely, recognizing the significance of understanding the financial behaviours of a generation that is growing up in a digital-centric world (Tkachenko, 2022). They showed enthusiasm for the possible uses of the findings, such as the establishment of focused financial literacy programs and the development of captivating social media content that could have a positive impact on financial choices (Ogudo Ozioma Agnes, 2023).
     Nevertheless, stakeholders have expressed worries about the credibility of the data collected, particularly due to the fast-paced changes in social media trends (Ogudo Ozioma Agnes, 2023). They proposed a more dynamic method of data collection that can easily adjust to these changes (Tkachenko, 2022). Furthermore, there was a request to further explore the psychological aspects that shape financial choices influenced by social media, going beyond the theory of herd behaviour (Ogudo Ozioma Agnes, 2023).
     After considering the feedback, it is evident that the research direction is supported. Yet it is important to include reliable data validation methods and explore a broader range of behavioral finance theories (Tkachenko, 2022). This will not only bolster the research but also amplify its practical value for stakeholders in the finance industry (Ogudo Ozioma Agnes, 2023).
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Generation Z are born between 1997 and 2012

Their upbringing in a digital world with immediate access to information

High engagement with social media as a primary source of information



Generation Z: The Digital Natives



 The Core Issue

 Surge of financial advice on social media platforms

Risks associated with unverified information influencing financial decisions

Potential for impulsive decisions based on social media trends

 

Necessity to understand Gen Z’s financial behavior influenced by social media

Importance for financial literacy and education

Impact on financial institutions and policy-making

Significance of the Research









Methodology Overview

Mixed-Methods Approach: Quantitative + Qualitative

Surveys for Broad Patterns

Interviews for In-Depth Insights



Qualitative Data Exploration

Quantitative Data Collection

Survey Design and Distribution

Key Metrics: Engagement, Influence, Decision Outcomes

Graphs/Charts: Visual Representation of Data

Interview Methodology

Themes: Trust, Influence, and Financial Behavior

Quotes: Personal Experiences with Social Media and Finance







Conclusion



The way that Generation Z handles their finances on social media has shown us important things. We've seen how digital tools have a big effect on young people's thinking and how they make money decisions. This study shows how important it is to have strong programs for learning about money that are designed for the digital age. Additionally, it urges financial institutions to come up with new ideas and change with the times to make sure their services appeal to a generation that values honesty and connection. As we look ahead, let's keep looking into this area where finance and technology meet, to give Generation Z the tools they need to make smart financial decisions. 
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