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The idea of preserving resources for future generations has attracted a lot of attention in recent times. The hospitality sector shares the burden of ensuring a sustainable future. To be sustainable as a company means focusing on the long-term success of the company while also thinking about how to improve the world so that future generations can live in a better environment. Sustainability in the hotel business refers to the company's commitment to doing the right thing financially, environmentally, and socially (Campos et el., 2019). Here, economic sustainability refers to maximizing the company's financial well-being while minimizing its risk to its reputation and future success within the marketplace. When people say they have a social duty, they mean they are accountable to the community. At the end of the day, being environmentally responsible means running a business in a way that improves the quality of life on Earth (Gossling et el., 2012). This essay looks at how the hospitality industry has responded to the growing awareness of the importance of a circular economy based on recycling, refurbishment, and repurposing.
The economic, environmental, and social components make up the three pillars that support the concept of sustainability. The environmental pillar serves as a blueprint for protecting and enhancing our local ecology. Managing the inflow and outflow of cash and profits in the present moment in a way that doesn't jeopardize long-term development and market dominance is what economic sustainability is all about. In the third section, "societal duty," the organization's obligations to the local community, the nation, and the international community are laid forth with respect to cultural, ethical, and behavioral norms (Pal, 2021). The triangle of sustainable and ethical business conduct is something that all global firms must consider. In the COP26 meeting in Glasgow, Scotland, the United Nations has made its 17 sustainable development objectives the primary emphasis, calling on companies to take urgent action to fulfill them. Climate change is occurring and will continue to occur unless drastic action is taken soon. At least 24% of all manmade carbon dioxide equivalents are produced by industries (EPA, 2020). Industries like automobile manufacturers, real estate firms, and hotels are also to blame since they contribute to the problem just as much as the transportation and construction sectors. Industries are damaging rivers by discarding poisonous chemicals and pollutants like e-waste. Because of the rapid industrialization of the globe, at least 80% of its untreated waste water is dumped into rivers and canals (USEPA, 2018). This poses a serious threat to marine life because it disrupts coral reefs and other natural habitats. The hospitality sector is no exception. Hotels are contributing to soil erosion and pollution by dumping their garbage without proper treatment. Air pollution is another consequence of this type of discarded trash. The health of marine life, hilly places, and forests is under threat due to the burgeoning coastal and highland hospitality and tourism industries. Already, many species are in danger, and soils are becoming barren. Not only the hotel business, but all the stakeholders involved, must act in concert if it is to expand and maintain itself in the future (Vogel, 2009).
Here are a few examples of how the hotel industry is responding to the dire consequences of climate change by adopting environmentally friendly policies and procedures. Plastic, which account for around 4 billion used yearly in that nation alone, have been made illegal to use in the United Kingdom due to concerns over their impact on the environment (OECD, 2022). According to study conducted by Kantar, more than sixty percent of consumers are willing to pay a higher price for ecologically friendly products and food packaging (Kantar, 2021). The Intercontinental Hotels Group Report 2021 puts out 14 objectives for the corporation to fulfill, ranging from "zero poverty" to "life on earth (Annual report of IHG, 2021)." As a way to celebrate its 100th birthday, Hilton Hotels and Resorts has committed to being more ecologically responsible and to halving the negative effect that it has on the surrounding environment (Ahmed et al., 2021).
The next topics for discussion are the social and cultural implications of sustainable development. CSR, which stands for "corporate social responsibility," grew out of the work of public relations experts who wanted to make society more fair and equal. These two objectives are natural outcomes of a sustainable society. These actions are the result of exploiting the market via unethical means of acquiring goods and doing business (Fukey and Issac, 2014). 
At this point, the company's priorities are focused on giving back to the environment and local community. According to the 2.5% annual growth rate of the hotel business, there will be over 85,000 hotels by 2060 (The Financial Express, 2022). The Tree House Hotel in London has made the effort to help local farmers by purchasing its meal supplies from them. They've made the decision to cut down on food waste per serving as well. One of the managers at the Hotel Gladstone suggested constructing a system to filter the hotel's own water before reusing it as a way to save water (Rodica et al., 2018). For hotels to have a smaller impact on the environment, they must limit their reliance on single-use paper and plastic products. Extra polybags will be made available only when absolutely necessary, and customers are always welcome to use their own bags while doing their grocery shopping. A UK reporter reports that the Brook Green Hotel encourages guests to bring their own reusable straws and water bottles in an effort to cut down on plastic and utensil waste (BGM, 2021). The Hilton Manchester recycles its used linens, clothes, and kitchen utensils by incorporating them into the hotel's design (Widjaja, 2021). Using cleaning procedures that minimize wear and tear may also help limit the accumulation of ragged clothing. They utilize food scraps from the kitchen as fertilizer. Booking, purchasing, transacting, asking, and navigating a hotel may all be moved to an online paradigm. Hotels are moving away from providing individual freezers, stoves, coffee makers, and range hoods in favor of huge cafeterias that may be shared by guests. Light bulbs, kitchen appliances, space heaters, air conditioners, etc., that use less energy are also being installed in hotels. Many hotels are also putting up solar panels to harness the sun's energy. The design of the Hyatt Centric Cambridge allows for an enormous quantity of natural light and air to enter the building, reducing its reliance on fossil fuels (Upadhyay et al., 2016). The Green Hotels Association, a hotel chain in Finland, recycles its old tablecloths into new uses, such as napkins, aprons, hats, bow ties, tote bags, and more. In addition, guests might be enticed to join the hotel's green initiative. The room may be divided into quadrants, with brief remarks or phrases posted on each, to serve as a gentle reminder to turn off the lights and other energy consumers before leaving. People may be persuaded to ride bicycles instead of driving automobiles so they can explore the surrounding area (Ferreira et al., 2021). The vast majority of hospitality businesses in the United Kingdom have elevated sustainability to a position of greater importance in 2022. Since the COP26 climate summit, 84% of participants have taken at least one step to reduce the negative impact they have on the environment and 72% have the intention of placing an even higher priority on environmental sustainability in the future (Adams, 2022). The study of industry leaders found that 54% of them felt that doing so would have a negative impact on earnings (World Coffee Portal, 2022).
Several methods exist for reducing water waste. The Japanese have developed a method of flush water conservation that involves fitting a water tank to the commode. Approximately 75% of the water used for a single flush may be conserved (Takeuchi and Tanaka 2020). Hotels in the Golden State are putting in water-efficient washing machines and recommending that guests fill up their own water containers rather than purchase expensive bottled water. Taking these steps could cut water consumption by up to 80% (Cowan, 2018). Hotels don't need to build pools or fill up patio space with nothing if they improve their gardens. Guests of the Green Hotels Association may relax in a landscape that spans 400 acres. They also tend a garden from which they harvest fruits and vegetables for use in the kitchen. As a result, they will pay less in taxes and produce fewer emissions. Repurposed materials are used to create a variety of garden furniture and ornaments (Walsh and Dodds, 2017). The Willard Intercontinental Hotels in Belgium have cut their energy use by 12% by switching to 100% wind power. They did this as part of an effort called Eco-friendly Hotels and Responsible Tourism/Hospitality. Last but not least, teaching workers how to change their habits to be more environmentally friendly. All green movements are doomed to failure if they are not treated as such. The second is the hospitality industry's monetary value. There should be no short-term gain at the expense of ethics when running a hotel (Casado et al., 2019). As a result, they will suffer a decline in income over time. An annual value proposition of $1 trillion is predicted for them. Three-quarters of developing nations and half of the industrialized world rely heavily on service exports for their economic well-being (Hayat et al., 2019). Tours of the company's hotels across the globe are available to workers at a reduced rate. The question of sociocultural relevance follows. Hotels all around the globe are making great strides in terms of cultural sensitivity when dealing with guests from other countries. They do this by encouraging mutual respect and appreciation of the host country's cultural practices among visitors and locals.
Recently, in a proclamation for 2021, the European Union outlawed disposable cutlery such as plates, packages, forks and glasses. More than 45 nations are now in the process of implementing carbon emission taxes for the hotel sector. As part of its COP 26 agenda, the United Nations has adopted a "road to zero" approach to achieve the goal of eliminating all emissions of biological hazards. The British government has committed to a "Nearly Zero Energy Building" by 2050 initiative (Dos et al., 2017). In order to remain competitive, all hospitality businesses must now adopt eco-friendly practices, including sustainable advertising.
The circular economy promotes reducing, reusing, and recycling. Waste is continually recycled during the manufacturing process and then sent out to end customers, cutting down on energy wastage and loss. There are no loose ends in this system, and the economy is closed up completely (Fabrice and Sivarajah, 2021). As environmental protection has become more important, today's hotels practice recycling and regeneration. The Magdas Hotel is a boutique establishment in which refugees have been given full ownership in order to provide them with meaningful work. The Chewton Glen Hotel in Hampshire offers its guests a taste of eco-friendly hospitality. The hotel's design cleverly incorporates recycled materials. The Feathers Hotel has implemented corporate social responsibility initiatives in response to the "International Hotel Environment Initiative," including funding for the establishment of nearby educational institutions and the promotion of hospitality-related careers (Attila, 2016). They also give to local charities that work to improve people's emotional and physical health.
Because of its significant impact on global pollution, animal extinction, and disruption of the natural environment, the hospitality sector must adopt all three strategies for achieving ultimate sustainability. At the COP 26 summit in Glasgow, the need for immediate action was cited for a variety of reasons. The reasons were including droughts, water shortages, intense heat waves, melting icebergs, coastal floods, rivalries in free market economies, economic imbalances etc. All of these reasons are a direct result of climate change (Jones et al., 2014). The hospitality sector must also shoulder some of the blame. To address this pressing problem, they must develop novel approaches to serve their clients. Half of all consumers, particularly those in the millennial demographic, are prepared to pay more for environmentally friendly goods and services (Rice et al., 2020). Because of this, promoting eco-friendly policies will provide rewards for the hotel industry. The ability of the hotels to curate the behavior of its guests, known as a "blue ocean," will expand, as will the number of guests who stay there again (Kim et al., 2019). This will allow the hotels to maintain its position at the top of its field for a longer time.
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