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Module
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Why is this important?

This is a Full Time University course and as such the University definitions of engagement and decorum apply as they would in 
a physical classroom.

-Your Cameras must remain ‘On’ for the duration of the session in order to ensure equal engagement and for your lecturers to 
observe your full attendance of the session which is a condition for student loans/maintenance to be authorised. 

-You should be using a desktop or laptop device with a camera, speakers and a microphone so that you will be able to engage 
in the session on equal footing with your classmates. 

-You will be asked to share your screen and “present” your work, access documents, engage in writing activities use websites 
and create presentations which are either difficult or impossible on a phone. 



Get a laptop!

➢ Therefore, we ask you to purchase a laptop if you don’t already own one, by the end of Week 2.

➢  Failure to do so within this time period will result in you being reported to the Level Lead in 
Week 3. 

➢ The University offers bursaries that can provide a suitable device and/or contribute towards 
connectivity costs if you need some financial help with this. 

-Digital Connectivity Bursary Application Form

-Undergraduate Bursaries

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforms.office.com%2Fr%2Fgm1AAY3tjY&data=05%7C01%7Cd.lewis%40uwtsd.ac.uk%7C5d7a9bddf8434fcd0fce08da7306ba41%7C4e0f11f9046e45059cb8db2152311e21%7C0%7C0%7C637948769968773792%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=CaPHsnIPKGbii1X48FlZICF1Q719w88%2Be51eH%2BTp6rU%3D&reserved=0
https://www.uwtsd.ac.uk/bursaries/undergraduate/


Non-Academic Misconduct
Covers:

• Actions which cause actual or potential distress or harm to others; 

• Actions which cause actual or potential damage to property of others; 

• Actions which may prevent or disrupt the normal functioning of the 
University;

• Actions which may cause reputational damage to the University as a 
result of the misconduct of the alleged perpetrator; 

• Actions which impede or interfere with the pursuance of work/ study 
of University members, or impact on normal operations of the 
University; 

• Breaches of the University’s Student Code of Conduct. 

Harassment Bullying

Victimisation Hate Crimes

Sexual 
Misconduct

Antisocial 
Behaviour

Damage to 
Property

To report an incident use the Formal Student Complaint Form

https://www.uwtsd.ac.uk/media/uwtsd-website/content-assets/documents/student-experience/UWTSD-
Student-Code-of-conduct-2021.pdf

https://www.uwtsd.ac.uk/media/uwtsd-website/content-assets/documents/student-experience/UWTSD-Student-Code-of-conduct-2021.pdf
https://www.uwtsd.ac.uk/media/uwtsd-website/content-assets/documents/student-experience/UWTSD-Student-Code-of-conduct-2021.pdf




Recap

What is the circular 
economy?

The circular economy is defined as a 
‘regenerative system in which resource input 
and waste, emission, and energy leakage are 
minimised by slowing, closing and narrowing 
material and energy loops. This can be 
achieved through long-lasting design, 
maintenance, repair, reuse, 
remanufacturing, refurbishing and recycling’ 
(Geissdoerfer et al., 2017:764).

Using the chat, list some examples of how the 
hospitality industry has embraced the circular 
economy...
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Links to read:

• https://www.nationalgrid.com/stories/energy-explained/can-wind-
turbine-blades-be-
recycled#:~:text=There%20are%20more%20than%208%2C000,aroun
d%2020-
25%20years).&text=They%20can%20mostly%20be%20recycled,that%
20have%20already%20been%20recycled.

• The Pros and Cons Of Solar Energy (2023 Guide) – Forbes Home

https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.nationalgrid.com/stories/energy-explained/can-wind-turbine-blades-be-recycled#:~:text=There%20are%20more%20than%208%2C000,around%2020-25%20years).&text=They%20can%20mostly%20be%20recycled,that%20have%20already%20been%20recycled
https://www.forbes.com/home-improvement/solar/solar-energy-pros-and-cons/


Global CREDS study uncovers best ways to change consumption to cut 
carbon footprint - CREDS

https://www.creds.ac.uk/creds-study-uncovers-best-ways-to-change-consumption-to-cut-carbon-footprint/
https://www.creds.ac.uk/creds-study-uncovers-best-ways-to-change-consumption-to-cut-carbon-footprint/


By 2050, hotels will need to reduce emissions by 90%
to be in line with the Paris Climate Agreement

(Lissner, 2017)

(Wich, 2020)

https://www.greenkey.global/stories-news-1/2017/11/9/the-hotel-sector-must-cut-carbon-footprint-by-90-to-meet-2-degree-climate-threshold


Transforming Tourism for Climate Action

• The signatories of the Glasgow Declaration on Climate Action in 
Tourism are committing to act now and accelerate climate action 
to cut global tourism emissions by at least a half over the next decade 
and reach Net Zero emissions as soon as possible before 2050.

• There is a growing consensus among tourism stakeholders as to how 
the future resilience of tourism will depend on the sector’s ability to 
embrace a low carbon pathway and cut emissions by 50% by 2030





Drivers for Change

Successful responsible 
companies (social icons)

Consumer growing awareness 
and activism

Globalisation and free flow of 
information

Financial crises and the 
results of unethical behaviour



The path to CSR for Tourism and Events?
Green marketing is well past the stage of simply accentuating what you are already doing 
that can be considered green, just as a green audience is well past the stage of just 
accepting your word as an eco-friendly endorsement. One thing that the sustainable dollar 
sector now demands is – transparency. 

CSR has to be endemic within an organization to gain a loyal following. You need to have 
reduce, reusing and recycling policies in place, ethical treatment of workers, low carbon 
footprint, local supply and organic ingredients. If you only have one of these elements and 
choose to market it, that’s fine, but be honest about all the rest. Don’t try and dress up 
anything that is not genuine, or you suffer from ‘Greenwashing’ and credibility will take a 
massive dent.

The marketing also has to be genuine, truthful and particularly non-consumerist 
consumerism. Eco-friendly buyers do not want to be sold to. They want to be informed – 
even involved if they can. If you don’t bring the information they desire to them, they will 
use the internet and social media to find out what they want to know. 



Top 10 Most Sustainable Travel Destinations:

• Costa Rica

• Bhutan

• Scotland

• Rwanda

• Slovenia

• Finland

• New Zealand

• Barbados

• Madagascar

• New Zealand

• Barbados

• Madagascar

• San Diego, California



Individual activity

• What is the most sustainable form of travel?

• What is the most sustainable destination?

• What is the new trend when it comes to sustainable Tourism?

• If money were no object, where would you go to have a 
sustainable travel experience?

• How can you use this knowledge in the future?



But should we 
believe everything 
we see or read?





Greenwashing
The dark side of sustainability and sustainable travel, greenwashing is the practice 
of using powerful PR, marketing and advertising to make an unsubstantiated or 
misleading claim about the sustainability benefits of a product or service. 
Companies do this so that they appear to be more socially or environmentally 
sustainable than they really are – and so attract more buyers and make more profit.

Greenwashing has been going on for years, but the phrase was first coined by 
environmentalist Jay Westerveld in 1986 when we didn’t have such easy access to 
public information via social media and the internet and it was far easier for 
companies to hide what they were doing. It’s led to confusion and diminished our 
support of companies that are actually doing something sustainably good.

Today greenwashing is on the increase because more of us have started to 
demand that the products and services we use are genuinely sustainable. A Nielsen 
poll in late 2015 showed that 66% of global consumers are willing to pay more for 
environmentally sustainable products – among millennials, that number jumps to 
72%.

(Jones, 2017)



The Dangers of Greenwashing…







Group activity

• 5 Groups, 5 presentations – all linked to the 
industry in some way

• Are the company greenwashing? What are 
they doing wrong?

• Read the link given to you

• Conduct further research and expand

• Critically analyse your sources

• What are you going to do with this 
information in the future in your respective 
industries? Boycott for example?
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Recap 





I look forward to seeing you next week.

If you have any questions in the meantime, 
please send an email from your student account

k.roberts@uwtsd.ac.uk
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