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Introduction
During this assignment, the report writer will be investigating the rise of technology in the 21st century and the revolution that has taken place in commerce and business. Investigations and research will show the development of the office-based systems to extensive global platforms. The increase in social media has been critical in the first part of the century and the ever-expanding platforms will be researched and the correct solution will be found to create a personal brand and promote the individual. Sources will be largely from the world wide web, personal experience with technology in the workplace and by setting up and using social media platforms, culminating in the creation of a LinkedIn profile.

[bookmark: _Toc62829281][bookmark: _Toc456901517]What has been the impact of 21st Century Technologies on the modern workplace?

The greatest change during the first part of this century within the workplace was the ability to move from desk-based computers and physical data storage to a totally mobile and sometimes virtual storage solution. Whilst these early computers were a revolution in the workplace, they were always restrictive and expensive to operate and maintain.

Mobile devices
Technology has made many advancements in the last 20 years. Starting with mobile devices which revolutionised the way in which businesses communicate with their teams, suppliers and customers alike. The ability to be able to be in real time communication has enabled businesses to move to zero lead times and instant communications. Remote working enables users to be in touch with the office, suppliers and colleagues without being tied to a central workplace – thus enabling faster results, reducing overheads, and even reducing carbon footprint. The ability to train staff using this technology cannot be understated, as can the recording of legal data which has moved on from paper-based data collection and storage. Advances in global positioning systems has sped up fleet management and the online ordering market. Mobile technology does come with its negative side, such as permanently being in touch with the office, colleagues and suppliers. This can be disruptive to the work and home life balance as users rarely switch off. Mobile devices although a massive benefit in the workplace to deliver the required activities can also be a distraction through personal use of devices and social media impacting the productivity of the individuals, however colleagues see the use of such practices as an advantage to keeping in contact with their employees and it has been noted that it can increase productivity, by keeping in more direct contact with employees, engaging them on a more personal level and increasing customer satisfaction. It has been estimated that quite some time is spent by employees on non-work-related internet usage - “30% to 50% of internet usage at work is non work-related causing annual losses as much as $1 billion” RESTUBOG ET AL (2011). 
Wi-fi
Connection to the internet and connection to other devices via Wi-Fi and Bluetooth enables vast amounts of data to be moved instantly. To be able to communicate instantly with all areas of the business moving information helps with productivity, resourcing, deployment, and great cost savings.  What once had to be office-based routines due to the nature of technology tying personnel to the desk by wire technology has enabled those routines to be completed anywhere within the workplace, but more importantly within the relevant area of the business.  Updates to procedures and legal requirements can be passed to devices instantly saving time, money and satisfying legal requirements. There is little restriction to connection with the advances made in 3G, 4G and 5G technology and global systems for communications which enables users to access data virtually anywhere when out of range of localised Wi-Fi service. Wifi has also enabled the easy access for all users to the many social media platforms available – linking users together in real time. These are used within businesses to communicate, collaborate, and even inspire their teams. We need to be aware of GDPR when accessing apps because terms and conditions of the app can give access to personal information which is often passed on to third parties which may lead to personal information not being used correctly, and the possibility of this data being used illegally or immorally.

Cloud storage
The benefits of cloud storage where easily accessible data is held on central servers enables multiple users to collaborate on projects remotely even across the world. This secure method of storage can be instantly updated and shared. Large files do not need to be transmitted between users using precious bandwidth. 
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[bookmark: _Toc62829282]Evaluate the appropriate use of modern technologies and social media in the workplace generally 

Whilst the advent of mobile technology has radically changed and improved the workplace in the 21st century, improving communication, making advancements in all areas of commerce and industry, there are still many constraints within the technology such as cost and reliability. The impact on home and family is an area of concern as the user is permanently connected to the office and is always contactable. There is also the potential to not develop or un-learn social interaction skills.
Social media has entered every part of our society and whilst it has its place as a tool to connect with others, a great tool for employers to recognise achievements and significant milestones, its use can encroach into the workplace and detract from user’s productivity. Effective use and supervision of social media in the workplace can improve employee’s morale and productivity making it an effective tool.

[bookmark: _Toc62829283]Explore the use of modern technologies and social media in own workplace 

Modern Technology within Tesco.com (2021), has taken a quantum leap over the last ten years or so with mobile devices being introduced right across the business.
One of the greatest innovations has been the revolution in grocery home shopping where customers select their groceries from home using their own devices, transmitted to a central server where a picking list is sent to a mobile device within the store or fulfilment centre where colleagues will complete the shopping using their mobile device. This process is simplified as each product has a specific location within the store stored on a central mainframe which is essentially a map of the store. The colleague then follows the map collecting groceries in a logical order.
Customers can also complete their own shopping and checkout their groceries by using the scan as you shop mobile device where each selected item is scanned into a mobile device then uploaded at a checkout at the end of their shopping trip. This not only saves cost of a cashier having to manually scan the items, but it also saves time for the customer as the groceries do not have to be unloaded, scanned and then repacked at the end of the transaction.
The ability to structure staff when they are needed the most using integrated systems based on turnover, historical data, availability of colleagues and trading patterns has enabled costs to be cut and increased customer satisfaction.
The recent introduction of electronic logbooks has enabled Tesco to have real time safety and security for all colleagues and customers with the ease of recording such essential data such as refrigeration temperatures, recording and fixing hazards and company compliance.
Tesco has a range of apps and support tools available for all its colleagues, from management support tools, a database for all manuals and people policies and its own social media platform – which is a licensed version of Yammer. This enables the business to connect from board level throughout the company, its head offices, distribution network and its stores. Users can interact and collaborate with all elements of the business.
Tesco use many social media platforms, these include Facebook, Twitter, Pinterest, Instagram, and YouTube.  These are used to communicate directly with its customers via advertising and advice, enable customer feedback and even have their own recipe channel on YouTube.
Tesco has embraced the most significant social media platforms and has a dedicated division within its organisation to utilise these tools to their full potential with the ability to talk directly to it’s customers and colleagues.  Tesco is known to be one of the most prolific users of social media within the retail industry (See Appendix 4)

[bookmark: _Toc62829284]Evaluate the value of other social media platforms to enhance networking and career prospects

Research on the most used social media platforms must be performed to ensure that not only the right message can be portrayed using the tools available but how popular they are with employers. The simple graph below clearly illustrates the popularity of Facebook.com (2021), that currently has 2.7 billion users worldwide.  Whilst Facebook may be popular globally, it is generally not used as a networking site with professional individuals. It must also be noted that potential employers will look at the Facebook pages of candidates (see Appendix 2) in order to complete the full picture.  As you move down the list it becomes clear that the platforms all have extremely specific uses and can be limiting to the type of information and presentation that the reporter wishes to project. (See appendix 1)
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The reporter has identified that the use of one of the many professional social media platforms such as LinkedIn.com (2021), would be of greatest benefit in promoting their personal brand.  As stated previously in the report, the LinkedIn profile becomes an online resume that the reporter can add their career path, strengths, skills, and core values. The ability to add personal interests demonstrates how well rounded they are and has a full and varied life. 

[bookmark: _Toc62829285]Your LinkedIn Profile to promote your Personal Brand
LinkedIn enables the reporter to display their resume which can be updated and added to frequently and easily.  Interests and hobbies can be added to provide a fuller picture of the user. By joining relevant networks within the reporter’s field of business – the user can keep up to date with changes within their field. By being able to share and post their own opinions and ideas, prospective employers can assess suitability also.
The reporter will need to construct a personal brand using one of the many social media platforms. The first stage will to be to research what the individual already appears like on other social media platforms. A negative representation of oneself can be highly damaging to the candidate. The individual will need to construct a profile that will be tailored to be accessible to within their field of expertise if they are to use it to further their career. It can create a network within the industry enabling the sharing of knowledge and information, keeping up to date with industrywide changes.
The reporter has constructed a linked in profile (see appendix 3) based on research on colleagues within the same field.  Several considerations were taken into account when selecting the required elements. Beginning with the first impression a photograph was selected showing the reporter at home with family. 
This demonstrates the importance the reporter has on family values and the work life balance. It is also important to portray yourself as an individual and not someone who is totally tied to the company they currently work for and may portray to a potential employer that they may not be capable of adapting. 
A summary as an introduction should be to the point and sum up the values and experiences of the individual. Too much information will make people disinterested and not want to read.  A brief summary of education has been added so a bigger picture can be ascertained. This has highlighted the unique selling point and caught the attention of the users reviewing the profile. 
The reporter has selected their key skills based on their education, training, job function and some vales led skills. These are essential in grabbing the attention of prospective employers. 
The reporter has now created a virtual business card handed out that is essential in networking in the digital age where people in the same field as you that you network with can leave endorsements on your LinkedIn profile, thus bolstering up your online presence and increasing your networking capabilities.
(See Appendix 3)

[bookmark: _Toc62829286]How can Personal branding help YOU?

Jeff Bezos, the founder of Amazon, is famously quoted as saying, “Your brand is what people say about you when you are not in the room.” Forbes.com (2021) 
A personal brand is the combination of many elements such as appearance, language, experiences, skills, and core values that define the individual. It is a genuine reflection of the individual and can be essential to prospective employers as this is often the first indication of the candidate’s suitability. Whilst these examples of personal branding my be generic amongst professional people, A unique selling point of the individual must be sought and presented to a future employer. Identifying a set of skills and attributes that set you apart from others in the same field all vying for the same role. This can encompass your experience, your approach, your attitude, and philosophy. 
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Positive examples of personal branding
[image: Table

Description automatically generated]







Body language is the primary first impression indicator, which can be seen below in the graph.
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Source - https://www.talentlyft.com/en

Social media platforms have in some respect replaced the relevance of the CV, as they enable users to add more personality, can be regularly updated and enhanced and are easily accessible to potential employers. 

[bookmark: _Toc62829287]Examine the impact of Personal Branding on your own employability 

The reporter’s Personal brand must be honest, relevant, consistent, and up to date. It must reflect the individual. 
“a strategic process of creating, positioning, and maintaining a positive impression of oneself, based in a unique combination of individual characteristics, which signal a certain promise to the target audience through a differentiated narrative and imagery” Gorbatov et al.,(2018), p. 6.
By creating and maintaining the personal brand the reporter will be able to be accessed by employers that could potentially fit the criteria they are searching for.



[bookmark: _Toc62829288]Discuss personal and professional security and safety online.

With the huge advances in technology and the positive impact it has had on society there are unfortunately people and organisations whose sole function is to steal and harm users. Protection online begins with the simplest of things such as complex passwords updated frequently. Cyber security covering Routers and tools that access to the internet have firewalls built into them to prevent hackers accessing your connection. Virus protection should always be used as viruses and malware can destroy sensitive data and weaken security. Caution should be used in visiting trusted websites only and a quick check on the address bar will tell you if it is secure and trustworthy, the inclusion of a padlock often indicates this. Practice safe shopping by ensuring that you use trusted organisations, and their payment practices are secure and encrypted. Privacy settings must be reviewed frequently, as apps are updated every so often and user agreements often change. 

When using any social media platforms and web sites it must be remembered that all information that is inputted will be made public, and anyone can access this data. GDPR and the Data Protection act must be considered before sharing any personal data on personal or business pages. 
GDPR (General Data Protection regulations) 2018 and the Data Protection Act· Data protection is about ensuring people can trust you to use their data fairly and responsibly.
· If you collect information about individuals for any reason other than your own personal, family or household purposes, you need to comply.
· The UK data protection regime is set out in the DPA 2018, along with the UK GDPR. It takes a flexible, risk-based approach which puts the onus on you to think about and justify how and why you use data.
· The ICO regulates data protection in the UK. We offer advice and guidance, promote good practice, carry out audits, consider complaints, monitor compliance and take enforcement action where appropriate.









 (Source: https://ico.org.uk/)
Data protection is governed by the ICO (Information Commissioner’s Office) 
“The ICO is the UK's independent body set up to uphold information rights”
(Source: https://ico.org.uk/ )
With the recent changes within the European Community and The United Kingdom’s decision to leave, the current GDPR is under review as the movement of data from the United Kingdom may be subject to additional restrictions.
(Source: https://ico.org.uk/ )

There will have to be the correct balance between too much personal information and not enough personal information that a prospective employer would need to get a full and balanced opinion for example, or details of location, time away from home and even clues that may lead to passwords being hacked.

Assignment Conclusion
In the first section having researched the evolution of technology in the work place it has been a revelation in the fast-paced development from early office-based systems which were quite restrictive to a totally mobile global system. The report writer has discovered that although vast amounts of money have been invested into this infrastructure, the costs of operating such systems are now quite cost effective for businesses and individual users.
In the second section the report writer has realised that every part of their own workplace has been upgraded with the use of new technology in quite a short space of time, with huge leaps in retail having taken place – better- simpler-cheaper.
Social media has been the defining concept of the early 21st century with many platforms offering something a little different for each user. The report writer having set up and reviewed each of the most popular platforms has decided to use the LinkedIn social media site to help further their career because of this.
Creating a LinkedIn profile has helped the report writer to discover more about themselves by exploring their values, reviewing their work history and education and being able to present it in a format that is both professional and business like.
The report writer has been able to create a personal brand based on their own characteristics, values, experiences, and qualifications. It has been a journey of self-discovery and revelation.
Throughout all investigations into both modern technology and social media usage, it is very apparent that both providers of these systems and individual users must take special care with both cyber security and personal security whilst operating in a global public domain.  There are many organisations and individual users that well benefit from stealing sensitive data. From this investigation, the report writer has reviewed and upgraded their own security practices, such as ensuring passwords are impossible to guess and logging out of all systems when using shared terminals and devices.
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