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	Introduction

My chosen company is hotel Il San Pietro Di Positano because it has an amazing combination of nature and ocean, which is creat due to the air flow that is required by covid-19. This attracts many people to come and visit because they have plenty of freshness surrounding them,they can relax and enjoy their time.The purpose of this marketing plan is to attract more people after the covid-19 restriction has eased and it allows people to re-visit places, and explore new things which creates unforgettable memories.










	
1. Marketing Mix  

Product – Il San Pietro Di Positano, a amazing and refined hotel in Positano Italy. 




Price -  double room starts from £362 in their low(winter) seasons and the prices in the busy seasons(summer) starts around £920




Place – the hotel is places in Via Lauritto, 2, 84017 Positano SA ITALY
              “Superb location overlooking the sea.”-Maitre de Maison Cinque.V
               (Www.relaischateaux.com Accessed 09/12/21) 




Promotion – They offer their guests and customers a great deal and a chance to save some money. They offer up to 25% savings and it is easy to book it online , in that way customers save time and money.(Accessed 07/12/21 at www.luxuryhotelsguides.com) 













2. The Marketing Environment (Micro-SWOT) 


Il san Pietro Di Positano’s main competitor is called Le Sirenuse a modern hotel with style and cachet located in positano C.Colombo. Le sirenuse in comparison to il san pietro di positano offers $648/per night as il san pietro di positano offers at $540/per night. In other words both hotels are ranked top hotels in Italy but il San pietro di positano stills better than Le sirenuse. Il san pietro di positano it has a excellent view and accommodations in comparison to Le sirenuse who has its traditional luxury. (Www.tripexpert.com  Accessed 07/12/21)
The strength of the Il San Pietro there is no doubt that is the staff members as from all the reviews everyone is complemented their amazing skilled staff and the way they incorporate with the customer it’s at another level. Hotel Il San Pietro could take advantage of a huge opportunity to extend its land even further to creat more activities to stay healthy and fit while you are staying at the hotel. As one of the revenue manager says it’s all about family: “The San Pietro is like family. Its strength is ensuring that you always feel an integral part of making it something special.”Revenue manager Saprio (Shilton) L. (www.ilsanpietro.com Accessed 10/12/21) 




3. The Marketing environment (Macro) PESTEL  


Hotel il san pietro di positano has some covid-19 policies which requires cleaning all the rooms with disinfectant liquids to make sure that customers are safe. Il San Pietro Di Positano may ask to provide your personal data when you make a booking. To see if you meet the Regulatory obligation. The purpose of collecting your personal information is to manage your booking/account or rescheduling your booking. As well there are policies as children under age of 10 are not allowed, small pets are allowed and their daily rates are only on USD. The reservation must be guaranteed with a credit card. (Www.travelweekly.com Accessed 10/12/21)

“A real name on the Amalfi Coast, Il San Pietro is grand and sophisticated without being stuffy. It is outside of Positano but completely self-contained,giving you the option of exploring or staying put.” The opinion of audleytravel staff (www.audleytravel.com Accessed 10/12/21) 

“With travel restrictions set to gradually begin lifting around the globe this year, it won’t be long until our bags are packed,and we are holiday-bound once again.At Citalia, we are committed to working with trusted partners and making sure that their hotels meet our standards to give you the peace of mind that you can holiday safely.” (www.citalia.com Accessed 10/12/21)

















































4. Creating Customer Value & Engagement 


Il san pietro di positano really cares about its customers,they want them to feel safe,protected and enjoy their time at Il San Pietro. Most of the members of San Pietro they ask directly the customers about what they like or not, offering them attention and care.As the owner of Il San Pietro said: “Il San Pietro has to be unique.We don’t have to do what’s trendy or fashionable. And it doesn’t need to be a money machine. What I care about is repeat customers.” Says Cinque.V (www.townandcountrymag.com Accessed 10/12/21)

Because of their loyalty towards its customers ,the customers always come visiting Il San Pietro.
They use surveys to can engage with their guests and customers whatever they like or if they have allergies. They also use social media as Facebook,Instagram ,YouTube,to advertise and inform people all around about their facilities and services. They care about their customers as for their own family, that’s why most of the customers enjoy visiting Il San Pietro.
(Www.ilsanpietro.com Accessed 10/12/21) 














































5.  Effective Use of digital Marketing 

Using digital marketing as content marketing it helps reaching the customers in a better way, by using content marketing it reaches all types of genre,targeting culturism,youngsters,old people , children.Content marketing is published then promoted on social media. Video marketing is a big helper this days, by advertising and showing the beautiful facilities the hotels have.Facebook and Instagram are a good way to promote and try to attract the customers as well,because many teenagers and most of population they use this apps in a daily basis. The website design is called Social Media Landing Page, and it has access to many social media accounts made by Caglar Cebeci. (www.theymakedesign.com Accessed 10/12/21)

Also as website design it should be used as well digital marketing agency made by COPE.
(Www.webdesign-inspiration.com Accessed 10/12/21) 
There is another website design called FastHosts,it’s the easiest website builder. It’s a perfect tool for the starters. (www.fasthosts.co.uk Accessed 10/12/21) 
 In this days they also use apps as Snapchat and Tiktok to promote and advertise their brands,by making customers approachable to attract them, as they now that most of the target are using this apps all the time. By using digital marketing it makes you build stronger relationships with the customers and improve your visibility. It will help you to expand your market reach. (www.wall-street.com Accessed 10/12/21) 

















































Conclusion 
My final conclusion on the marketing plan is that on some points there is a few challenges to take on but this is not a weakness but a strength and that’s because in life always we should take on challenges. This makes me to want to improve more. As well Il San Pietro it should improve on building or expanding their rooms, because that can cause a threat. The marketing plan is quite challenging but it gives you the ideas and strategy you need to use in the future.




















































         References


· Available at : www.luxuryhotelsguides.com (Accessed 07/12/21)
· Available at : www.tripexpert.com (Accessed 07/12/21)
· Available at : www.relaisandchateaux.com (Accessed 09/12/21)
· Available at : www.travelweekly.com (Accessed 10/12/21)
· Available at : www.Audleytravel.com (Accessed 10/12/21)
· Available at : www.townandcountrymag.com (Accessed 10/12/21)
· Available at : www.ilsanpietro.com (Accessed 10/12/21) 
· Available at : www.theymakedesign.com (Accessed 10/12/21)
· Available at : www.webdesign-inspiration.com (Accessed 10/12/21) 
· Available at : www.Citalia.com (Accessed 10/12/21) 
· Available at : www.facebook.com/ilsanpietrodipositano (Accessed 10/12/21)
· Available at : www.ilsanpietro.com (Accessed 10/12/21) 
· Available at : www.wall-street.com (Accessed 10/12/21) 
· [image: ][image: ]Available at : www.FastHosts.co.uk (Accessed 10/12/21) 



[image: ][image: ][image: ][image: ][image: ][image: ]











































image1.png
CREATED ANDNEVER FORGOTTEN”
/ILSANPIETRO.COM (ACCESSED 24/11/21)

geingesionosoomasig ot s e dued oo o Fesforoning
el v o g ocie s creledn 7y Coto ‘Coin”Cué o row s e
by Vigino Aflonasio and Coro and Vio Cnque.

Wiww lsonpietro.com W expressionsholidays.co.uk
[Accessed 24/11/21) (Accessed 24/11/21)




image2.png
Eﬁ

1L SANPIETRO DIPOSITANO

RelaiscChateans in Costiera Amalfitana
*kkkk L

“Superb location overlooking the sea” Maitre
de Maison - Cinque.V

Www elaschafeaur.com [Accessed 24/11/21)





image3.png
Wi xpressionsholdays co.k (Accessed 2411/21)
W Jsongiero.com

Wi s0bbreportcom

Wewseloichoteoucom

Wowairewdle com

W ior

W Focebook. comyisanpiefiodiositano
W sonpielro.com

W ioyovelercom
Www.enauoted.com

W fiovelweekly.com

Www luxuryifestyleawards.com





image4.png
is rhe ultimate
sophlsﬁcaﬁon luce.C
# (hecesea iz

‘Wwwnstogrom, comy
(Accessed 24/11/21)

e San Piefro is not a hotel like the rest. Because

when you arrive, you forget all the rest..
o Mo onpieno com (Aecensd 241721

Wantolyiaveler com (Accessed 24/11/21)




image5.png
, and we are
in. At Citalia, we are
orking vith trusted partners
and making sure that their hotels meet our
standards to give you the peace of mind that
you can holday safely.” W italiacom
(Accessed 24/11/21)

Because of covd 19 situation the hotel san
pietro di positano offersis customersthe
chance to cancel their Ticketing and refund
them,

Bookwith Confidence
Curated by expert
Destinaion knowledge
Trusted partners only
Privacy options
Healthand safety




image6.png
alue their customers and
happy and enjoy their fime at the
the beautiful view and experience .

“In Positano, 1 like the San Pietro Hotel, which is run by a
friend whose family has owned the hotel for more than 100
years.” Trump.L Www.enquoted.com (Accessed 24/11/21)

MONEY VALUE : they offer double rooms from £407 (362£) in
low seasons and from £1,035(£920) in their highest seasons.

Hofel San pietro di positano thinks that their hotel is not
suitable for customers with disabilfes. But hey should
improve on that fthey want fo atfract more customers.

Children under the age of 10 are not permited, and exira
beds in larger rooms cost exfra money.

“Often included in ‘World's Best'lists.
and frequented by such stars as
George Clooney and Julia Roberts, the
legendary and oh-so-glam San Pietro
lives up to ts reputation. But the
luxuriousness and spectacular setting
bele what s, ot the heart, a family
operation, so the five-star service
comes with genuine warmth.” A review
from the telegraph.

Www.telegrapt vk

(Accessed 24/11/21)





image7.png
* - AMALING EXPERIENCE AND RELAXATION
AMONG NATURE!

San Pietro di Positano location it benefits fromfs exiravagant
and luxurious suroundings offering an amazing view fo its
customers.

“The Duchess invited meto
stay for lunch ond let me
explore... The place wos a riot
" of Mediterranean vegetation,
pines, flowers,trees, cact.
Through the olioge were
dramatic glimpses of Positano,

IETRO DI POSITANO HOTEL! AN .




image8.png
W scnpitro.com (Accessed 24/11/21)

+ Swimming pool

W lsanplefro.com (Accessed 24/11/21)

— — g

es San Pietro Di Positano special?

b
Son Piefro Faciles ! . geach o

Shuttle service
Private yacht
Reserve the “Dreamer”
Room service
Parking
Laundry

Wi-Fi

Fitness centre
Spa
Restaurant
Bar

Www lsanpiefio.com (Accessed 24/11/21)

+ The tennis court

Www lsanpietro.com (Accessed 24/11/21)




