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INTRODUCTION


We are travel connoisseurs who want to share their passion for travelling with you. In our blog you can find lots of good travel tips based on our personal experience. 

Travelling around the world is a great experience for the everyone in the world (Ahern, 2019). Travel in the World is a blog which is created to promote tourism around the world. In this report the study will be based on the marketing analysis of the blog Travel in the World with the help of using various academic theories.

Reflection on Travel in the World blog

TASK 1B


According to Gibbs reflective cycle the travel blog can be explained with the help of learning outcomes that are:


Description: According to our perception, we have realised that travelling helped me to see from a bird eye. The marketing of the blog helped to us to know how to attract customers to visit the blog once. Attracting the interested people towards the blog was troublesome activity for us. By uploading pictures of different places, interested audience gets easily attracted.      


Feelings: The feelings while promoting blog made us to realise that I need to improve my marketing skills to understand how to make blog attractive. We felt that places which represent traditions creates more curiosity for the people to know the place like Barcelona. Posting blogs related to different places increases the interest of people to daily visit the blog, showing the speciality of different places like mosques In Istanbul, buildings in Barcelona, beaches in Punta Cana, etc. 


Evaluation: We realised that blog making is difficult task as it requires a lot of research works in different fields. As it is required to give the content to the public which does not harm anyone feelings and their emotions related to the place, food, culture, etc. the positive thing that blog made us to learn is that we are able to understand different viewpoints and thoughts of people. 


Analysis: It has been analysed that blog needs to be promoted on the regular basis. The posting or uploading of the photos and videos can be on posted/uploaded once in a week. Digital marketing is the effective and cheap way to promote the blog.


Conclusion: it can be concluded that while conducting the activity my communication skills and travel blog improved and broaden our perception towards the world. Further we realised that we could give the basic information about the place that we travelled, the content quality of our blog needs to be improved.


Action plan: In future we would like to increase our marketing skills and progress in the fields by using creative and innovative blogging content which can able to attract large public. 


To paramount the success of blog, marketing plays key role for creating awareness among the people about the information that blog is providing. For development and promotion of the blog is a troublesome activity to attract large numbers of people. There are some of the effective solutions that can help blogs to give successful results to the writers. 


Promotion of Travel Blog 

travel industries are growing day by day in the market and the competition in the travel industries are making the companies become more creative and innovative in the fields of travel blogging to attract large public (Fuller, 2019). There are various ways and strategies through which the company can promote its blog which are as follows:

Email Marketing: Through email marketing the influential travel bloggers easily get attracted. The quality in the content of email to be of higher quality as it can attract the readers to be interested in what blogger is doing. The best time for sending the mail is once throughout a week. Email can contain the bright videos to attract people to visit once on blogging site. It can be infographics, photos, etc. the best tool to attract readers is uploading lots of pictures (Promotional Tools, 2018).


Social Media: Use of social media is more effective strategies to promote the travel blog among the people. In social media blog can be promoted using Facebook, twitter, Instagram, telegrams channels, snapchats, etc. all these social media tools create the blogger to connect with the people and share its experience with people who are interested in travelling around the world. In Facebook the blogger can regularly upload news feed as it will help to segment the audience and convey them right messages. The blogger can share contents related to topics in Facebook group pages (Nancy and Radah,2019). The pages created on the Facebook can be customized by using advance features which can include custom tabs, quizzes and polls, videos, etc. twitter is crucial blog point where the blogger need to carefully advertise in concise manner. It is very helpful social media tool as it provides the facilities for tweet scheduling, paid twitter ads services, tweeter charts, etc. with the help of advertising the blogger is able to reach wider audience. It helps to gain much faster indexation of pages on bloggers websites.


YouTube: By creating the channel on the blogger can post the videos on the channel. While posting the videos on the channel the notification is send to the interested audience in the fields of travelling around the world. As the blogger can provide the basic information related to the places for which the blogger has visited. The blogger can upload the videos for free as no money is being charged. In fact, when the channel starts to get populated it can earn money from the channel subscribers.


SEO: The blogger can also promote its blog with the help of SEO as it very significant in the marketing campaign. It is required to more attention on both page and off page. SEO offers the facility of guest post and link- baiting possibility. With the help HTML link hierarchy links get internally connected. The marketing of the content required more attention as compared to other marketing strategies used (Susam-Saraeva,2019). 


Digital marketing: The company can use digital marketing with the help of posting links on various other websites like pop-ups, advertising on other websites, etc.
CONCLUSION 


From the above report it can be concluded that travel blog increases the perception of people to travel around the world.  Travel in the World is blog which uses marketing strategies to attract people to visit the blog for once. The blog provides basic information about different places in the which represents tradition and culture of places visited by the blogger. 
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