DS 1 Template 
My Screenshots/Photos 
· Please add 4–6 screenshots or photos of your digital life. 
· You can use your phone or laptop. 
· For each screenshot, write one or two sentences explaining what it shows. 
Screenshot/Photo 1 
	[Insert Photo/Screenshot below] 

This is me google searching for information using there search engine which fact check s most materials. Also this is me show casing screen shots.


Screenshot/Photo 2
	[Insert Photo/Screenshot below] 

This me showing use of e-books and how io can find similar information and supermarkets here to. This also shows my image cropping skills.


Screenshot/Photo 3
	[Insert Photo/Screenshot below]
 
Here I have screen shotted a journal with information on supermarket. fact about e-books is they are all verified.


Screenshot/Photo 4 
	[Insert Photo/Screenshot below] 

Here I am using a different search engine called bing which give alike results but sometimes may vary. 


Screenshot/Photo 5
	[Insert Photo/Screenshot below]
 
Here I am using the university time table which shows I can navigate the hub and find what’s needed including my time table .


Screenshot/Photo 6
	[Insert Photo/Screenshot below]
 
I am using the university online library to find information fact checked on supermarkets and this again also shows my cropping skills and screen shotting. 




My Short Reflection 
· Write 5–8 simple sentences about your digital life. 
· You can use the sentence starters below if helpful. 
	I use digital tools to search for materials and fact checking information
I feel confident when I am in a group with other people’s ideas 
I want to improve on my website knowledge and how to use all search engines
I often use these tools when capturing images or screen shots for evidence
I sometimes feel nervous about being left alone in case of mistake and when in a group there help everywhere.
I hope this module will help me to learn more about business and digital skills.
Digital skills are important for me because I use them on a day to day basis


Sentence starters
· I use digital tools to … 
· I feel confident when I …
· I want to improve …
· I often use these tools: …
· I sometimes feel nervous about …
· I hope this module will help me …
· Digital skills are important for me because …
You can write more if you want.


Submission Checklist 
Before you submit, please check: 
​​​ ☐ I added 4–6 screenshots
☐ I wrote short sentences for each screenshot
☐ I wrote my short reflection
☐ My work is my own
☐ My file opens correctly
​​☐ My file opens correctly 
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ABSTRACT

This market review paper compares the prices of selected national and own label

brands in four leading UK supermarkets. The objective is to find out price
rentials between manufacturers’ and retailers’ brands in the leading

supermarkets. Prices of nine grocery products were taken from four leading

supermarkets and a comparison was made between the prices charged for national

brands and those charged for equivalent own label brands. An evaluation of prices

within the selected stores reveals that although own label brands were significantly
cheaper than those of equivalent national brands, a large segment of customers still
prefer national brands to own label brands. The review also suggests that more
consumers were willing to pay premium prices for national food brands than for own
label brands irrespective of price differentials. It is recommended that retailers use
packaging information to dispel uncertainty and innovate in areas where they have a
strong presence, as this indicates consumer acceptance.

INTRODUCTION

Price is probably the most responsive and potent weapon in the retail
marketing mix. Yet, according to Omar (1999: 231), the markets in which price
wars are fought are littered with corporate casualties and pyrrhic victori
The supermarket sector provides obvious evidence of the most blatant use of
price to attract shoppers into the stores. In food and household goods, price
competition is particularly fierce (Mintel, 2005), usually in the form of
discounting of selected lines, combined with promotion of own-label
product

Walking down the aisle of any UK supermarket will show the display
of own-label food products next to that of national food brand. The prices of
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