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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very quickly at first, which is great. You can see the content almost instantly. But it takes quite a while before you can actually click things and interact with it. This delay can be frustrating for users, possibly hurting their overall experience and making them less satisfied. To fix this, it would be a good idea to work on some performance tweaks. Making the site more responsive right from the start will give everyone a much smoother and more efficient browsing experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The suitedcars.com website is well-organized and easy to use. It has clear main sections like Home, Gallery, Services, FAQs, and Contact, so you can get around easily. You can find key links at both the top and bottom of every page, which makes it simple to move through the site without getting lost. There are also extra resources, like links to customer reviews, that help guide visitors to what they're looking for. All of this makes the browsing experience smooth and informative for everyone.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer is able to schedule an appointment seamlessly through the company's website


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
One way to enhance the usability of the suited Cars website is by creating a more organized layout along with useful interactive features. While the current website shares helpful information, its design appears somewhat plain. Adding a top navigation bar with direct links to each service would help visitors find what they need more quickly. Furthermore, including an online booking option or live chat would make communication with clients faster and more convenient. Adding high-quality images and short videos that showcase the car wrapping process could also capture visitors’ attention. These improvements would streamline navigation and elevate the website’s professional look, making it more attractive and trustworthy for customers interested in automotive services.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks well-kept and organized, making it easy for visitors to find what they need. The layout is simple, with readable text and clearly separated sections, and the soft colors make it comfortable to browse. Overall, it gives a professional impression while being user-friendly.
There are some differences between using the site on a desktop and a mobile device. On a desktop, more information is visible at once, and the space is used efficiently. On a mobile phone, the content is shown in a longer, vertical format, and some buttons are placed inside icons to save space. Despite these changes, the website works smoothly and provides a good experience on both devices. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The suitedcars.com website leverages a clever visual strategy to showcase its car wrapping services. It features an extensive digital gallery with high-quality photos and videos that display a portfolio of modified, high-end cars. This presentation effectively highlights the wide variety of colors and premium finishes they offer. The site even mentions specific shades like Hexis Nardo Grey and textures like Avery Satin Black, which emphasizes the company's craftsmanship and its extensive range of custom options.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website provides a live chat tool. This is very effective, as it allows users to have their questions answered right away. This convenience helps streamline the process of finding information about car-related services, as visitors are not forced to wait for an email. Ultimately, the chat offers a rapid way to assist customers, improving their experience with the site.


	Question 2d – How effective are the social media links on the website?


	Answer: based on the search results, the effectiveness of the social media links on the suitedcars.com website Although the search results don't show a clear, clickable link on the main page, it's clear that social media plays a key role in the company's strategy. The business has a strong presence on platforms such as Instagram and Facebook. The services page even directs visitors to "check our Instagram page to see some of the work we have done," proving these accounts are essential for their business.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Through its website, the company clearly communicates its services using a specific "Services" page and other sections. It outlines options like full or partial vehicle wraps, the types of materials, and key benefits like paint protection and cost-effectiveness. The site also shows the geographic areas they serve and how to request a price estimate, making it easier for customers to feel confident before moving forward.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are easily accessible on the website. A section on the main page shows what past customers have to say, usually with five-star ratings. They often mention the personalised service, the meticulous work, and the great results. The reviews feel fresh and real, which helps you feel sure that the company is currently doing great work.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website clearly presents its service as high-quality, explaining they use top-quality vinyl to change a car's color and protect its original paint. The team works meticulously on every job, using professional tools and training to guarantee a superior finish. Positive customer feedback confirms their work is excellent and professional, which makes me confident enough to use their service. I would also recommend them because their focus on quality and great results inspires trust.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The company prefers not to show prices directly on its website. Instead, they require you to request a personalized quote, suggesting that costs depend on key variables such as the vehicle's size and the specific finish you select. This tailored approach allows them to offer a price that truly reflects the premium quality of their service and materials. By providing a personalized quote for each unique job, they can guarantee fairness and clarity for every client. This method is much more effective than relying on a fixed-price system, which simply isn't suitable for the wide variety of projects they handle. Ultimately, this ensures every customer feels their project is being priced individually.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. car customized

	
	2. car wrapping

	
	3. Dechroming

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I believe websites are still a fundamental asset for companies in the UK. Consider a company like Suited Cars, a car-wrapping business located in Birmingham. Their site serves as a vital digital showcase, clearly presenting their entire range of services, from full car wraps and roof wraps to dechroming and light tinting. Additionally, it provides essential information like business hours and contact details, making it incredibly convenient for prospective customers to understand their offerings and get in touch. Beyond just information, the website plays a crucial role in establishing trust and credibility. It offers a straightforward platform to highlight the company's skills and expertise through simple, accurate descriptions. Given that most people now begin their search for services online, a polished and well-organized website is an indispensable tool for attracting and securing new clients.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to suggest an improvement for Suited Cars' website, I'd recommend they add more high-quality customer testimonials and before-and-after photos of their work. The site already does a great job explaining its services, but showcasing positive feedback from real customers would make it much more persuasive. Customer reviews build a personal connection and show that people in the Birmingham area trust the company's work. Similarly, visual galleries are a powerful tool because they allow potential clients to see the quality and precision of the results directly. Adding these elements would make the website appear more professional, attract a broader audience, and significantly boost customer confidence.
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