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[bookmark: _Toc233845961]1.0 INTRODUCTION 
The purpose of this report is to evaluate and redesign the Healthy Harvest website, an online platform promoting fresh fruit, vegetables and healthy ready meals. The redesign was undertaken to improve the website's visual appeal, navigation structure, usability and overall user experience as usability is recognised as a key factor influencing user satisfaction and website effectiveness while maintaining the organisation's farm-fresh identity and commitment to healthy living.
The scope of the redesign focused on several key areas including the homepage layout, navigation system, logo presentation, search functionality, product promotion sections, footer structure and branding consistency. In addition, new product and ready-meal pages were developed to provide a more engaging customer experience and support the organisation's commercial objectives.
A user-centred design methodology was adopted throughout the project. This involved conducting competitor research, developing a moodboard, creating wireframes, designing interface components within Inkscape and evaluating multiple design iterations before producing a final prototype. Competitor websites including Tesco, Ocado and Riverford Organic Farmers were analysed to identify effective design practices commonly used within the e-commerce and online grocery sectors.
The significance of this redesign lies in its potential to improve user satisfaction, strengthen brand identity, increase customer engagement and support future business growth. By applying established UI/UX design principles, the redesigned website aims to provide a more professional, accessible and effective online experience for both existing and potential customers.

[bookmark: _Toc233845962]2.0 HEALTHY HARVEST WEBSITE REDESIGN
The proposed redesign addresses the major weaknesses of the existing Healthy Harvest website through the application of recognised user experience principles [1]. The original platform suffered from confusing navigation and poor information architecture, which made it difficult for users to locate products efficiently. This has been improved through a clearer navigation structure and logical content hierarchy, enhancing findability and usability [2]. The outdated visual design has been replaced with a modern, nature-inspired interface that better reflects the brand’s sustainable values, improving desirability and credibility [3].
In addition, the non-responsive and poorly optimised mobile experience has been addressed through responsive design, ensuring consistent performance across all devices and improving accessibility [4]. The redesign also enhances product information by providing detailed descriptions, clearer imagery, and ingredient sourcing transparency, which strengthens user trust and supports informed decision-making [5]. High-quality images have replaced low-resolution visuals, improving the overall aesthetic and engaging users more effectively [6].
The checkout process has been streamlined to reduce unnecessary steps, minimising friction and improving task completion rates [7]. Furthermore, personalised recommendations have been introduced to create a more tailored user experience, increasing engagement and encouraging repeat purchases [8]. The addition of trust signals, such as certifications and customer reviews, improves credibility and reassures users during the purchasing process [9]. Clear and effective calls-to-action guide users through key tasks, while optimisation techniques have been applied to reduce loading times caused by large files [10].
[bookmark: _Toc233845963]3.0 RESPONSIVE DESIGN IMPLEMENTATION 
Responsive web design enables websites to adapt automatically to different screen sizes and devices, including desktops, tablets and smartphones [11]. It uses flexible layouts, scalable images and media queries to ensure consistent presentation across devices, eliminating the need for separate mobile and desktop versions. This approach improves accessibility, usability and overall user satisfaction by ensuring that users can access content effectively regardless of the device being used [12]. Responsive design has become an essential requirement within modern web development because consumers increasingly interact with websites through a variety of screen sizes and operating systems.
[bookmark: _Toc233845964]User Experience Benefits
Responsive design improves readability, navigation, and task completion across a wide range of devices. By automatically adjusting layouts, images, and content to suit different screen sizes, responsive websites ensure that users can interact with content comfortably without excessive scrolling, zooming, or resizing. This adaptability reduces user frustration and allows users to complete tasks more efficiently, particularly when switching between devices such as smartphones, tablets, and desktops [13].
In addition, responsive design ensures that navigation systems remain clearly visible and accessible regardless of screen size. Features such as menus, search bars, and call-to-action buttons are repositioned and resized appropriately, allowing users to locate information quickly and interact with the system with minimal effort. This improves overall usability and ensures that key functions of the website are always easy to access.
Responsive design also supports consistency across devices, which plays an important role in reducing cognitive load. When users encounter similar layouts, visual structures, and interaction patterns on different devices, they can rely on prior knowledge rather than having to relearn how to use the interface [14]. This familiarity improves the overall user experience, making interactions more intuitive and efficient.
Furthermore, responsive design enhances accessibility by ensuring that content can be easily viewed by users with different needs and preferences. Scalable text, flexible layouts, and touch-friendly elements improve usability for a broader range of users, including those using assistive technologies. As a result, responsive websites provide a more inclusive experience, increasing user satisfaction and engagement.

[bookmark: _Toc233845965]Mobile Sales Benefits
Responsive design provides significant commercial advantages within e-commerce environments, particularly due to the growing dominance of mobile users. A large proportion of online shopping activity occurs on smartphones and tablets, making mobile optimisation essential for business success. Websites that provide a smooth and efficient mobile experience are more likely to retain users and encourage them to complete purchases [15].
One key benefit of responsive design is improved product visibility. Optimised layouts ensure that product images, descriptions, and pricing information are clearly displayed on smaller screens, allowing users to browse products easily without difficulty. In addition, responsive search and filtering functions help users find specific items quickly, which reduces frustration and improves the overall shopping experience.
Responsive design also enhances the checkout process, which is critical for increasing conversion rates. Simplified forms, larger input fields, and mobile-friendly payment options reduce friction during transactions, making it easier for users to complete purchases. This helps to reduce cart abandonment rates, which often occur when checkout processes are too complex or difficult to use on mobile devices [16].
Another important advantage is the support of impulse purchasing behaviour. Mobile devices allow users to browse and shop at any time and from any location. Responsive design ensures that users can quickly move from product discovery to purchase without barriers, increasing the likelihood of spontaneous purchases. This convenience can lead to higher sales volumes and improved revenue generation.
Finally, responsive e-commerce websites contribute to stronger customer retention. A positive mobile experience encourages users to return to the platform, building trust and long-term engagement with the brand. By combining usability, accessibility, and efficient purchasing processes, responsive design plays a key role in improving both customer satisfaction and overall business performance.

[bookmark: _Toc233845966]4.0 IMPLEMENTATION SECTION (327)
This section presents the design development process, including mood board creation, wireframing and final interface design. The process followed a user-centred design approach, ensuring consistency between research, design and implementation. 
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Figure 4.1 Mood board
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Figure 4.2 sketched  wireframe
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Figure 4.3 Final Homepage wireframe Prototype
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Figure 4.4 products wireframe  page
[bookmark: _Toc233845970]Login Wireframe Page 
[image: ]
Figure 4.5 login wireframe page
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Figure 4.6 ready meals wireframe page.
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Figure 4.7 about us wireframe page. 
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Home webpage
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Figure 4.8 home webpage
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Figure 4.9 Product webpage.



[bookmark: _Toc233845975]Login webpage
[image: ]
Figure 4.10 login webpage
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Figure 4.11 ready meals webpage.
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Figure  4.12 About us webpage.
 
4.1 MOODBOARD AND WIREFRAME DESIGN
Moodboard
A mood board is a visual design tool used to define the overall style, tone, and direction of a digital product. It typically includes colours, typography, imagery, and interface components to establish a consistent visual identity [20].
The Healthy Harvest mood board (Figure 4.1) combines a range of visual elements that reflect the theme of agriculture, sustainability, and modern user interface design. The colour palette shown includes shades of green, white, grey, and darker tones. Green is used as the primary colour to represent growth, health, and freshness, while brown tones represent soil and natural farming. White and grey provide balance and contribute to a clean and professional appearance. These choices support the overall theme of sustainability and reinforce the brand identity [21].
The imagery within the mood board includes photographs of fresh vegetables arranged in farm environments and a farming-style logo featuring agricultural symbols such as crops and machinery. These visuals emphasise organic produce and natural farming practices, helping users quickly understand the purpose of the application. The inclusion of a “certified” badge also suggests quality assurance and reliability, which are important factors in health-related products.
Typography explored in the mood board includes rounded and modern fonts, such as Arial Rounded MT Bold, which was selected for its readability and friendly appearance. Clear and simple typography is essential for ensuring that users can easily navigate the application across different devices. This contributes to both usability and accessibility, ensuring that information is presented clearly and effectively to users [22].
In addition, the mood board presents several user interface components, including buttons, navigation options (such as search, sign-up, and download), and a product carousel layout. These elements demonstrate how users will interact with the system and help guide the design of the final interface. The use of coloured buttons and clear icons improves visibility and ensures that important actions are easy to identify, enhancing the overall user experience and interaction design [23]. 
 
Wireframes
Wireframes are low-fidelity design representations used to define the layout, structure, and navigation of a system before visual design elements are applied. They focus on functionality and user interaction rather than aesthetics, allowing designers to plan how users will move through the application. Wireframes are useful for identifying usability issues early in the design process, reducing the need for major revisions later and improving overall design efficiency [22].
The initial wireframe focused on establishing the core structure of the Healthy Harvest application. This included defining the main navigation system, placement of key features such as the search bar, and the organisation of content across pages. By outlining the basic layout and user flow, it was possible to identify potential usability issues, such as unclear navigation paths or ineffective placement of important elements. This early-stage testing ensured that problems could be addressed before development began, saving both time and resources [23].
The final wireframes built upon the initial design by refining the structure and improving usability across all pages. Greater attention was given to consistency, ensuring that navigation elements, buttons, and layouts followed similar patterns throughout the application. This consistency helps users become familiar with the interface quickly, improving the overall user experience.
Each page was designed with a specific purpose in mind. The homepage focuses on product discovery by highlighting featured items and providing quick access to categories. The products page uses structured layouts such as cards and carousels to organise information clearly and make browsing more efficient. The login page was simplified to reduce cognitive load, ensuring that users can quickly access their accounts without confusion. The ready meals page was designed to improve product visibility, using clear images and structured layouts to present options effectively. Finally, the About Us page communicates the brand’s values, building trust and credibility by providing relevant information about the company. 

[bookmark: _Toc233845978]5.0 Conclusion (142)
This report evaluated and redesigned the Healthy Harvest website to improve usability, branding consistency and overall user experience. Key issues identified in the original system included poor navigation, weak visual hierarchy, limited search visibility and inconsistent branding.
These issues were addressed using a structured user-centred design approach involving competitor analysis, moodboard creation, wireframing and iterative prototyping. The final design demonstrates improved usability, clearer navigation, enhanced search functionality and stronger visual identity.
Competitor analysis of Tesco, Ocado and Riverford provided valuable insights that informed design decisions and helped align the redesign with industry standards.
Future improvements should include usability testing, fully responsive prototypes, and enhanced accessibility features to further improve user satisfaction. Personalisation and advanced filtering systems could also be implemented to increase engagement and conversions.
Overall, the redesign successfully improves the Healthy Harvest website and demonstrates effective application of UI/UX design principles.
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