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Analytic Software
Research-informed Literature
The business world is quite competitive, and businesses are constantly making an effort to improve performance by identifying inefficient sections of the company and making adjustments. Subsequently, there has been an increased demand for business intelligence and analysis tools in functional business areas (Divatia, Tikoria and Lakdawala, 2020). Functional areas of business include human resources, marketing, technology and finance. This is the current trend in the business world. For instance, the human resource department is one of the critical departments in which there has been a high level of inclusion of business intelligence and analysis (Arnott, Lizama and Song, 2017). The human resource department is essential. However, it has traditionally been viewed as a capital loss department. However, to change the perception of human resources, there have been efforts by organisations to integrate the use of business intelligence and analysis tools. The tools improve the human resource department by offering accurate time information on team member performances and creating a forecast of business results and consumer behaviour (Muryjas and Wawer, 2014). The effectiveness of the business intelligence and analysis tools within the business sector is majorly influenced by its core principles. For instance, practical business intelligence tools require the incorporation of accurate data. This feature ensures that the tool also presents an accurate result. This feature has supported the current trend of using intelligence tools in the functional area of business. 
Knowledge and Understanding of Subject 
The literature review highlights highlight that business intelligence and analysis tools are increasingly gaining prominence in the business world. However, it is essential to assess the factors contributing to these trends. Moreover, the technological tools are gaining importance in all functional areas if the organisation further reinforces the need to understand the reasons behind the movement. One of the critical reasons for the current trend is its ability to enhance decision making by offering the leadership accurate and real-time information on the status of the business (Rouhani, Ashrafi, Zare Ravasan and Afshari, 2016). For instance, the management can identify employees who are meeting their targets. This allows the company to institute measures to enhance its performance. Additionally, intelligence tools can offer information in a simplified manner. This feature ensures that the data can easily be assessed and reviewed without fear of critical inflation being left out of the final report. 
Several theories and models support the current trend of business adoption of intelligence technology. Essentially, the model highlights some factors that encourage firms to adopt new technology. One of the models that effectively highlights his trend is the theory of reasonable action. The approach emphasises that performing an activity is a consequence of the intention to act (Bach, Čeljo and Zoroja, 2016). At the same time, the intention results from the attitude towards the behaviour. In the adoption of technology, perspectives include assertions such as that the use of intelligence tools results from inaccurate data. The subjective norms that influence the use of technology assertions such as the competitors are using technology, and the feature makes the business more efficient. The Unified Theory of Acceptance and Use of Technology model is another tool used to assess the adoption of business intelligence and analysis tools (Williams, Rana, and Dwivedi, 2015). The model highlights that technology adoption in the organisation can be predicted by assessing performance probability, exertion expectancy, shared effect and enabling situations. 
Analysis
The research highlights the increased use of intelligent technology and analytics tools within the functional areas of business. This section offers an in-depth analysis of the current trend. There are several functional areas within a company, with each department performing a distinct set of activities. One of the key functional areas is research and development. This department is charged with developing new products and services to meet the meeting needs of the consumers. However, the department is the leading business intelligence and analysis tools user. It is currently estimated that 32% of research and development teams use at least business intelligence tools at a time (Columbus, 2020). The increased adoption of the technology within the business world was initially predicated on increasing revenue within the organisation. However, in recent times, technology has been majorly integrated into the business to reduce costs and make the company more efficient(Columbus, 2020). This change in motivation could be influenced by the increased desire for enterprises to practice sustainability. Sustainability calls for adopting business practices that allow the business to pursue profits while protecting future generations.  
The increasing size of the sectors highlights business intelligence and analysis technology. It is estimated that by 2028 the business intelligence sectors will be worth $35 billion (Bloomberg, 2021). This highlight a considerable portion of the global economy. However, the increased demand for business intelligence tools will be driven by increased technology adoption within small and medium enterprises. Moreover, as the market for online shopping and retain increases, online companies are likely to increase their usage of business intelligence and analysis tools. Additionally, large companies are also projected to increase the adoption of the technology to increase the efficiency of their operations (Bloomberg, 2021). Therefore, the widespread demand for business intelligence analysis tools across all sizes will support the current trend. 
Practical application and deployment
The current trend if businesses are adopting the use of business intelligence and analysis tools cannot be understated. Therefore, it is critical to showcase the reasons behind the current trend using practical models. For instance, the reasoned behaviour model accurately highlights the motivation for adopting technology. The inferential behaviour model highlights a clear relationship between attitude and behaviour and the subsequent human actions (Tarhini, Arachchilage, Masa'deh and Abbasi, 2015). Therefore, the desire to adopt the new technology is often based on believing that the measures will inevitable. An example of the application of the model is within the lotte.com effort to understand the reasons behind consumers abandoning shopping carts. The attitude adopted by the company is that the use of intelligence tools would offer an in-depth understanding of facts influencing consumer behaviour. Additionally, the normative norms expressed by the company could include the assertion that the ideal usage of shopping carts could indicate customer satisfaction levels (Morris, 2021). The approach adopted by the company consists of the introduction of businesses intelligence and analysis tools to assess consumer behaviour. The procedure resulted in customer abandoning their shopping carts less while seeing an increase in shopping sales (Morris, 2021).   Therefore it is evident that there is a practical explanation for the adoption of the technology.
Skills for Professional Practice
 The current trend requires workers to exhibit proficiency in several areas to ensure success. One of the core attributes is the need for adequate communication skills. Communication skills include both written and spoken forms of communication. Effective communication is essential in several facets, including training other personnel on the use of the technology. Critical thinking skills are also crucial when using technology. While the technology can offer concise results, it is the prerogative of the employees to analyse and interpret the results. This eater calls for the employees to exhibit a high degree of problem-solving abilities. Additionally, there is a need for the workers to be visionary and pay attention to details. Employees will often have to rely on minimal fragments of information to conclude hence the need to remain attentive to minute changes and pieces of information. Additionally, there is a need for a team member to be coachable. The adoption of the technology highlights the changing nature of the workplace. Therefore employees require to be coachable to adapt to the change.  
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